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Consistent  Copy  Has  Increased 
Electric  Consumption  in  N.  Y. 


TOASTCR.  IRON.  BETTCR 
SI6HT  LAMP  FOR 
LESS  THAN  A  DAY 


Consolidated  Edison  Company  Uses  Only 
Newspapers  . . .  Has  Moved  Thousands  of 
Appliances  . . .  Increased  Domestic  Use 
By  ROBERT  U.  BROWN 


LTHOUGH  it  does  not  sell  electrical  educational  in  style,  informing  the  more  current  with  all  his  new  elec- 

appliances,  the  Consolidated  Edison  public  of  what  a  penny  will  do  with  trical  appliances  and  paying  a  lower 

bmpany  of  New  York  in  its  con-  electrical  energy.  The  other  is  “bar-  rate.”  This  type  of  advertising  is  de- 

sistent  newspa-  gain  package”  advertising  which  pro-  signed  to  educate  the  public  to  the 
paper  advertis-  motes  the  sale  of  electrical  appliances,  value  of  electricity, 

ing  has  boosted  Consolidated  has  been  using  the  Mr.  Obermeyer  showed  that  some 

■#  the  sale  of  elec-  “penny”  theme  for  four  years  in  its  people  who  walk  around  the  house  or 

A?  trical  appliances  copy.  “We  regard  that  form  of  ad-  apartment  turning  off  lights  could 

through  ap-  vertising  as  an  essential  theme,”  said  save  themselves  a  lot  of  walking  if 

proved  dealers  Mr.  Obermeyer.  “We  could  not  af-  they  realized  that  a  60-watt  lamp  can 

Hi  and  has  sue-  ford  to  drop  it.”  be  burned  practically  all  evening  for 

ceeded  in  creat-  A  recent  ad  in  the  New  York  papers  one  cent. 

ing  an  increase  showed  a  boy  who  salvaged  a  coin  Consolidated’s  second  type  of  ad- 
domestic  elec-  from  a  pond.  “You’re  All  Wet,  It’s  vertising  effort  boosts  the  sale  of 

tricity  consump-  Only  a  Penny,”  said  the  small  boy  to  electrical  appliances,  which  in  turn 

tion  of  5.92%  for  a  watching  man.  “Only?  Sure  .  .  .  means  increased  electrical  consump- 

six  months  of  but  see  what  Ic  will  do  for  you —  tion  for  the  company.  The  organiza- 

1938  over  the  Electrically,”  the  copy  continued.  The  tion  has  30  showrooms  in  the  city 

same  1937  period. _ — -  and  about  twenty  in  Westchester 

!  Henry  Obermeyer,  assistant  vice-  ,  I  where  appliances  may  be  inspected  by 

, president  of  Consolidated  in  charge  of  the  public  and  orders  given.  These 

idvertising,  told  Editor  &  Publisher  ^  «iil.  **'*~**‘.*i  orders  are  sent  to  the  approved  ap- 

this  week  it  is  difficult  to  produce  **  ***“***•.'?  pliance  dealer  nearest  the  buyer’s 

edes  figures  to  show  the  pulling  power  ?  home.  There  are  about  1,000  approved 

of  the  advertising  but  he  felt  certain  ,*  dealers.  Consolidated  doesn’t  make 

advertising  _ ®  on  the  deal. 


Henry  Obermeyer 


fiat  the  firm’s  newspaper 
ii  highly  effective.  ,  ,  . 

“We  know  that  the  per  capita  use  i  these  appliances  is  placed  co-opera-  Edison  showrooms, 

of  electricity  in  homes  has  gone  up  i  !  tively  with  the  manufacturer.  Mr.  Ob- 

•nd  we  think  our  advertising  has  had  T  v  /  i  ermeyer  stated  the  expense  was  usu-  men  have  been  put  back  to  work  in 

•omething  to  do  with  it,”  he  stated.  i.---  50-50  but  sometimes  varied  appliance  factories  because  of  the 

Consolidated,  which  distributes  ^  slightly.  “In  no  case  has  the  manu-  order.  Units  will  be  sold  as  usual 

Dost  of  the  electrical  power  used  in  ■ ■  facturer  paid  more  than  half  the  ad-  by  and  through  the  dealers. 

Manhattan,  Bronx,  Brooklyn,  Queens  «>mj  »«• !«» —.h  i,  vertising  expense,”  it  was  said.  “In  All  of  Consolidated’s  electrical  copy 

and  Westchester,  and  makes  a  large  «iii  a«  i»r  almost  every  case  we  have  spent  more  is  placed  through  Batten,  Barton, 

part  of  the  gas  and  steam  heat,  con-  . . than  the  manufacturer.”  Durstine  &  Osborn.  McCann-Erick- 

^trates  its  advertising  effort  on  its  _ _ _  _ _  _  "Bargain  Package"  Success  son,  Inc.,  places  the  gas  copy. 

„  ™**^'*^  i  - -  .  - — '  The  success  of  this  type  of  appliance  ■ 

regularly  all  the  New  York  met-  j  „ —  . .  advertising  is  indicated  by  the  last  i  'crT-iwn 

^htan  newspapers,  22  foreign  Ian-  |  -  n-. . . -  ]  ..bargain  package”  campaign  con-  MARKS  50th  YEAR 

Kg^^ighbTrhood°pItire’°  The  ^  j  ducted  by  consolidated.  Under  this  The  Chattanooga  News  on  July  26 

latter  group  £  S  iso  fo^gas  ad-  '  - - ‘  ■  . .  plan  a  group  of  appliances  are  of-  issued  a  112-page  newspaper  mark- 

vertisiS  fs  tf  Lme  special  prices,  ing  its  50th  year.  The  News  was 

oS-Ss  slam  heat  ?s  not  maUv  O  .  .  In  December,  1936,  and  January  and  founded  July  1  1888,  by  Jerome  B. 

advertised  in  newmaners  ^  ^  -  February,  1937,  Consolidated  show-  Pound.  The  present  president,  George 

.  .  ,  ^  ^  '  • —  _  rooms  took  50,286  orders  for  the  pack-  Fort  Milton,  became  president  and 

Advertised  from  Early  Start  ^  ages  being  offered  at  that  time  in  the  editor  under  a  provision  of  his  fath- 

wnsolidated  copy,  two  samples  of  m  *”*  ^  newspapers,  consisting  of  two  parts,  er’s  will.  Another  change  in  owner- 

wmeh  are  reproduced  here,  average  I - - - 1  -  one  offered  a  General  Electric  iron,  ship  came  on  June  30,  1928,  when  Mr. 

^ut  14  inches  on  five  columns.  Size  -  "penny"  copy  which  Consolidated  Westinghouse  toaster  and  lES  lamp  Milton  and  Walter  C.  Johnson  pur- 

ranges  from  three  column  12  inches  to  bean  running  in  New  York  and  the  second  part  offered  chased  849  shares  of  outstanding  stock 

semi  full  columns.  papers  for  four  years.  ®  Kadette  radio,  AC  or  DC,  plus  the  held  in  the  Milton  family  inherited 

This  utility  company,  through  its  other  three  items  for  $17.64.  by  them  under  the  will  of  George 

consolidation  with  the  New  York  Edi-  ad  stated  that  at  the  average  residen-  In  three  months  during  the  fall  of  Fort  Milton,  Sr. 
wn  Cwnpany,  traces  its  lineage  direct-  tial  rate,  Ic  will  make  eight  cups  of  1936,  Consolidated  took  orders  for  , 

■y  to  the  first  Edison  company  which  coffee,  or  toast  26  slices  of  bread,  or  70,000  lamps  offered  on  a  two-week 

s^ed  advertising  in  newspapers  at  give  nearly  two  hours  of  light  for  free  trial.  End  table  lamps  were  of-  NAMES  INLAND  HEADS 

beginning,  according  to  Mr,  Ober-  reading,  or  shave  the  toughest  beard  fered  at  $4.75,  table  lamps  at  $5.95,  £  r  Chapman  Flint  (Mich  )  Jour- 

Sh  every  day  for  two  and  one-haU  and  floor  lamps  at  $6.95.  These  were  nal,  president  of  the  Inland  Daily  Press 

‘‘'I  lES  lamp,  or  conformed  to  standards  Association,  has  announced  the  ap- 

^rauon  is  regularly  m  the  news-  The  advertising  also  points  out  to  of  the  Illuminating  Engineers  Society,  pointment  of  O.  B.  Koerfer,  Cheyenne 

,  the  bill  payer  that  the  electric  rate  On  Sept.  1,  Consolidated  will  begin  (Wyo.)  State  Tribune,  as  state  chair- 

sistent  among  the  most  ^n-  has  come  down  25%  in  the  last  eight  promotion  of  a  new  “bargain  pack-  man  of  the  association’s  membership 

ine  thp  1  York  dur-  years.  “The  bill  payer  seldom  pays  age.  In  order  to  get  reduced  prices  and  in  Wyoming.  President  Chapman  also 

stated  years,  Mr.  Obermeyer  much  attention  to  the  rate,”  said  Mr.  offer  the  public  a  substantial  saving,  announced  this  week  the  appointment 

■  Todav  r  i  j  J  Obermeyer.  “He  knows  that  he  is  Consolidated  placed  an  order  for  elec-  of  Ward  Cropley,  classified  manager 

■ividS^-  s  advertising  is  still  paying  about  the  same  amount  trical  appliances  which  was  one  of  the  of  the  Kenosha  (Wis.)  Evening  News, 

tyP^s.  One  is  known  he  paid  last  year  or  the  year  before  largest  appliance  orders  ever  placed,  as  chairman  of  the  Inland’s  classified 

penny  advertising.  It  is  purely  but  he  doesn’t  realize  that  he  is  using  According  to  Mr.  Obermeyer,  many  advertising  section. 


EDITOR 


PUBLISHER 


Federal  Bodies 
Turning  to 
Economic  Phases 


Taking  Broader  View  In 


and  occasionally  by  employes,  large 
portions  of  the  Sunday  edition  are 
printed  outside  the  state  and  shipped 
to  Baltimore,  and  the  raw  materials 
used  in  all  of  the  publications  are 
derived  for  the  most  part  from  sources 
outside  the  state.  It  is  clear  that  the 
instrumentalities  of  interstate  com¬ 
merce  are  used  to  a  very  large  ex- 


Interpreting  What  Constitutes  tent  and  are  affected  by  the  extensive 


Interstate  Commerce 

Washington,  D.  C.,  Aug.  4 — Whether 


and  important  business  which  the 
publisher  conducts.” 

Gradual  extension  of  the  interpre- 


EDITOR  &  PUBUSHER 
CALENDAR 

8-12 — National  Assn,  of 
Better  Business  Bureaus,  Inc., 
annual  convention.  Grand  Ho¬ 
tel,  Mackinac  Island,  Mich. 

.4u(t.  20 — Chicagoland  Music 
Festival,  sponsored  by  Chi¬ 
cago  Tribune  and  co-operating 
newspapers.  Soldiers  Field, 
Chicago. 


Lobby  Committee 
Ceases  to  Function 


I 


newspaper  circulation  is  confined  tation  of  interstate  commerce  is  pre 
within  a  state  or  crosses  interstate  dieted  by  Daley. 


borders  no  longer  can  be  relied  upon  ■ 

^  determinative  of  a  publisher’s  WinsloW  Named 

liabihty  under  federal  laws,  in  view  , 

of  the  federal  court’s  decision  in  the  SOCiety  bdltOF 
Baltimore  Sun  case.  When  Lawrence  Ls 


Liuii  suave  eviiiineiee  pie-  „  ^  1  ID  loima  iLseii  wiuioui:  an  omce.  liie 

cted  by  Daley.  l  ■  JT  airoanKS  f  reS>  space  formerly  occupied  by  the  lobby 

.  L.  Winslow  Named  IndianapoUs  News 

.  «  !•  Frederick  C.  Fairbanks  a  brother  Democrat,  has  been  taken  over  by 

OCiety  Editor  of  warren  C.  Fairbanks,  president  and  Senator  Robert  M.  La  Follette’s  Civil 

When  Lawrence  Lanier  Winslow  publi^er  of  the  Indianapolis  News  Liberties  committee. 


Washington,  D.  C.,  Aug.  S— He 
Senate  lobby  investigating  committee 
for  all  practical  purposes  ceased  to 
exist  this  week  when  the  last  two  re- 
maining  employes  completed  their 
vacations  on  “accumulated  leave”  and 
went  off  the  payroll. 

Not  only  did  the  group,  planning 
next  to  investigate  newspaper  pub¬ 
lishing,  run  out  of  fimds,  but  also  it 
found  itself  without  an  office.  He 
space  formerly  occupied  by  the  lobby 
probers  under  the  chairmanship  of 
Senator  Sherman  Minton,  Indiana 


This  assertion  was  made  by  William  becomes  society  editor  of  the  Cleve-  ^ho  died  last  week,  was  elected  presi- 
L.  Daley,  Washington  legislative  i^nd  Press  Aug.  15,  he  will  be  the  of  Pubhshing  Corn- 


counsel  for  the  National  Editorial 
Association,  who  sees  the  “economic 
approach”  supplanting  “finely  spun 
legalistic  argument.” 

NLRB  Stadied  Hcortt  Chain 
“The  technique  adopted  by  federal 
agencies,  notably  the  NLRB,  is  to 
give  full  play  to  economic  phases  of 
complex  legal  problems,”  Daley  points 
out.  ’"nieir  studies  have  been  used 
extensively  as  a  basis  for  testimony 
and  for  backgroimd  material.  Ac¬ 
cording  to  their  recital  in  the  last 
annual  report,  this  economic  research 
has  been  of  immense  value  in  estab¬ 
lishing  the  interstate  character  of  a 


Gannett  Aidai  Refused  Documciti 

The  Minton  committee  ran  into 


"r  -  “7  ,  J  nanv  Julv  30  ivimion  commuiee  ran  into 

only  i^n  hold-  j  Fairbanks  another  brother  difficulties  in  the  closing  days  of  the 

Cl^el  was  nS^d  ^aSS  oTS^^^  last  se^ion.  Aides  of  I^blisher  F^ 

directors  and  Hilton  U.  Brown  was  Gannett  in  his  Committee  to  Uphdd 


>n  m  Lieve  U  Gannett  in  his  Committee  to  Uphdd 

Winslow  2  2  re-elected  secretary-treasurer.  Both  Government  openly 

it'  the  brothers  have  been  on  the  board  Hinton,  refused  to  produce 


has  been  ap-  brotne 
pointed  to  sue-  since  1922. 
oeed  Miss  Lois  Also  on 


documents  called  for,  and  invited  il 

wed  ’Miss  iiis  Also  on  Uio  board  are  a  sister,  Mrs.  £“ 

Salon  whllo  Adelaida  Caurey,  and  Mrs.  Ethel  C.  S  a°"iSuto 

resi^ation  is  ef-  Fairbanks,  widow  of  Warren  Fair-  to  ^appropriate  $25,000  additional  for 


fective  Aug.  15.  banks. 


investigatory  work  was  rejected  after 
several  members  of  the  upper  house 


Miss  Maxon  The  brothers  wUl  both  be  active  in 

pla^  to  return  direction  of  the  newspaper  pro^rty.  n,ade  it  emphatic  that  theyTould  not 
to  her  home  on  No  change  m  Ae  personnel  of  the  an  inquisition  of  publishen 

the  Green  Pas-  News  is  planned.  ^^e  American  press, 

tures  nlantation  Mr.  Fairoanks  will  leaves  his  estate  r> _ _ *  ...» _ *  i _ j 


,  •  w  and  the  American  press. 

Mr.  Fairoanks  will  leaves  his  estate  Realizing  defeat  was  at  hand,  Min- 
m_  ^ust,  with  the  mcome  gomg  to  the  declared  in  rebuttal  that  he  would 


has  been  of  immense  value  in  estab-  Lawrence  Winslow  Green  Pas-  ^  ...  and  the  American  press, 

lishing  the  interstate  character  of  a  .  „  o  r-  qk  plantation  .  ®  ?  .  tLTninmP  ^nintr  L  the  Realizing  defeat  was  at  hand,  Min- 

businL.  In  the  Post-Intelligencer  at  Bradley,  S.  C.  She  was  society  edi-  m  tr^t,  wito  the  mco^  ton  declared  in  rebuttal  that  he  would 

case  the  NLRB  made  a  thorough  study  ^  during  her  lifetime.  At  her  probably  carry  out  his  declared  pur- 

of  the  Hearst  chain  and  its  financial  ^T®*®  shoppmg  news  for  death  the  mcome  goes  to  the  two  3„y  the  balance 

and  administrative  integration.”  w-  *^1“'  *1,  c  *1,  i  *  t  o  ,  ^augnters.  of  f^^ds  on  hand.  This  week’s  devel- 

In  its  1937  re^r.  Daley  conUnu^,  „*“t,"ter  wSw!  w\o  wif  to  RADIO  PETITION  DENIED  '■'I'd  tl-W  prospret. 

Suore™  Commas  temJd  to  life  eco!  ’’’d 'ie^ihi‘’w!ftifwor'tefvin'f  to  r r™"'  ?"  L  A.  Papers  Orgotiize 

leartoi  and  after  the  World  War,  serving  for  Federal  Communications  Commission  _  __  . 

flictinrtinnc  aHHinti-  "TViP  r>niirt  evi-  ®  as  Secretary  to  James  W.  Ger-  has  denied  the  application  of  Burl  For  ^^lltual  Aid 

j _ ,1..  _ f' _  _ 1..  ,1 _ apd.  Ambassador  to  Germany.  Vance  Hedrick,  publisher  of  the  Salis-  Los  Angeles.  Auc.  3 — To  facilitate 


and  administrative  integration.” 

In  its  1937  report,  Daley  continued, 
the  Board  cit^  the  fact  that  the 
Supreme  Court  has  turned  to  the  eco- 


of  funds  on  hand.  This  week’s  devel¬ 
opments  ended  that  prospect. 


distinctions,  adding;  “The  court  evi¬ 
dently  desires  to  know  not  only  the 
facts  in  regard  to  the  particular  re- 


Vance  Hedrick,  publisher  of  the  Salis- 


Winslow  attended  the  Fay  School  bury  (N.  C.)  Herald,  for  a  radio  station 


L.  A.  Papers  Organize 
For  Mutual  Aid 

Los  Angeles.  Aug.  3 — To  facilitate 
the  handling  of  all  mutual  problems. 


spondent  but  the  facts  in  regard  to  ^outhboro.  Mass.,  and  the  Ashe-  construction  permit  in  favor  of  the  with  the  exception  of  labor  matters 
tVio  inHiistrv  anH  tVio  har>lrorr.iinH  ®  AsheviHc,  N.  C.,  application  of  the  Piedmont  Broad-  the  Los  Angeles  Publishers  Associa- 


the  industry  and  the  background  of  J^nooi  ai  .^nevuie,  in.  v..,  application  of  the  Piedmont  Broad-  the  Los  Angeles  Publishers  Associa- 

inlistrial  r.lationci  Ath  w^I  casting  Corporation  for  operation  of  tion  is  being  formed  by  the  five  doivn- 


industrial  labor  relations  which  will  jent  "u,:" Tjon  jT,  Yale  Univer-  opei^ion  uonis  DemgiormeaDyinenveaovm- 

enable  it  to  render  a  “iudement  that  ^  station  at  Salisbury.  Henrick  town  dailies  of  this  city.  The  asso- 


enable  it  to  render  a  “judgment  that  ”tv  of  which  he  is  a  s^uon  oausouiy.  town  aaiiies  ot  tms  city,  i ne  ; 

does  not  ienore  actual  experience.’  !  sought  authority  to  set  up  a  station  to  ciation  expects  to  open  offices 


does  not  ignore  actual  experience.’ 

“It  is  reasonable  to  assume,”  says 
Daley  parenthetically,  “that  the  lat¬ 
est  government  agency  dealing  with 


studied  international  relations. 


operate  on  1340  kilocycles,  a  regional  start  operation  by  Aug.  15. 


Col.  Knox  Buys  Ellis 


frequency,  with  piower  of  one  kilowatt, 
daytime  operation. 


labor  matters  will  take  a  leaf  from  Interest  In  News 


the  NLRB  book  of  experience  involv-  The  purchase  by  Colonel  Frank  *  vyxi 

ing  tests  of  jurisdiction.  The  De-  Knox,  president  and  editor  of  the  Washington,  D.  C.,  Aug.  4— Cap-  Evening  and  Daily  News,  and  I^n  & 
partment  of  Justice  also  is  tending  Chicaao  Daily  News  of  the  interest  in  tioned  “You  Take  the  Pen,”  an  invi-  Keeler,  busmess  manager.  Herald  aK 
more  and  more  to  feature  the  eco-  the  paper  of  Frank  and  Charles  Ellis,  Nation  has  been  extended  by  Publisher  ♦  j 

nomic  aspects  of  its  work  and  playing  Mocc  wac  ann/Minno/i  in  Eleanor  M.  Patterson  to  Washington-  L^urr,  assistant  advertismi 


PRIZE  FOR  EDITORIALS 

Washington,  D.  C.,  Aug.  4 — Cap- 


Members  are  Richard  A.  Carringtoa 
Jr.,  publisher  the  Examiner,  Norman 
Chandler,  general  manager  the  Tima. 
Robert  L.  Smith,  general  manager 
Evening  and  Daily  News,  and  Don  G 
Keeler,  business  manager.  Herald  a« 


nomic  aspects  of  its  work  and  playing  q£  Worcester,  Mass.,  was  announced  in 
down  the  legal  angles.  ’Their  annual  Chicago,  Aug.  3. 


reports  devote  more  space  to  this 
phase  than  to  all  others.” 

Baltimore  Sun  Dccitien 


......wiyiiyicryx  yyi  Eleauor  M.  Patterson  to  Washington- 

iiicago  Aug.  3.  submit  editorials  for  publica-  inanager,  Associated  Oil  Co.,  is  ^ 

The  stock  holdings  of  the  Ellis  the  Washington  Herald,  with  a  that  post  to  bec(^e  chair^ 

-others  in  the  Daily  News  came  to  P^i^e  of  $20  for  each  contribution  ac-  ?f  the  new  association,  m.  Durr  J 


The  reference  to  the  “economic  ap- 


brothers  in  the  Daily  News  came  to  or  lor  eacn  contrioution  ac-  -  ^ 

them  by  inheritance  upon  the  death  cepted  and  printed.  The  editorial  Pf^ident  of  the  Los  Angeles  Ad- 
of  Theodore  Ellis  in  1934.  He  was  columns  will  be  devoted  to  this  fea-  vertismg  Club. 


proach  ”  said  Daley,  is  particularly  associated  with  Colonel  Klnox  in  1931  ^  leart  one  day  each  week,  prom- 

timely  in  view  of  the  Baltimore  Sun  when  controlling  interest  in  the  news-  Patterson, 

decision,  in  which  the  court  traced  paper  was  acquired  by  Colonel  Knox 


REVISES  RETAIL  RATES 

’The  Chicago  Sunday  Herald  &  Et- 


the  economic  pattern  of  the  Balti¬ 
more  publishing  company  in  its  al-  estate  of  the  late  Walter  Strong.  Con-  Lindsay  Campbell  has  been  pro-  rates,  effective  Aug.  1.  w 

leged  interstate  relationships.  trol  of  the  newspaper  property  by  moted  to  news  editor  of  the  Oakland  change  was  ^de  in  daily  retail  <»• 

By  coincidence,  the  Board’s  argu-  Colonel  Knox,  in  effect  since  1931,  is  (Cal.)  Post-Enquirer,  succeeding  P^^y  rates.  The  Herald  &  Ebcami^ 

ment  was  made  on  the  same  day  that  strengthened  by  the  present  transfer.  Homer  Thomas.  chang^  its  Sunday  retail  dispuy 


and  Ellis  through  purchase  from  the  CAMPBELL  NEWS  EDITOR  aminer  announced  lower  retail  adver- 


Lindsay  Campbell  has  been  pro-  rates,  effective  Aug.  1. 


Senator  Carter  Glass,  a  Virginia  pub¬ 
lisher,  made  the  contention  on  the 
floor  of  the  Senate  that  the  character 
of  circulation  determines  whether  a 
newspaper  is  interstate  or  intrastate. 
The  court  sustained  NLRB  and  re¬ 
jected  the  Glass  theory,  saying; 

“We  are  of  the  opinion  upon  these 
facts  that  the  business  of  the  re¬ 
spondent  falls  within  the  purview  of 
the  Act.  It  is  true  that  the  circula¬ 
tion  which  goes  outside  the  State  of 
Maryland  is  a  relatively  small  part  of 
the  whole,  but  it  nevertheless  con¬ 
stitutes  in  itself  a  substantial  volume 
of  business.  With  this  exception  the 
news-distributing  activities  are  of 
small  extent.  But  the  news-gather¬ 
ing  activities  are  far  flung,  adver¬ 
tising  is  generally  solicited  through¬ 
out  the  nation  by  ‘National  Advertis¬ 
ing  Representatives’  (non-employes). 
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changed  its  Sunday  retail  displi? 
advertising  rate  structure  frem  * 
monthly  to  a  yearly  contract  bafc 
combining  volume  and  frequency  * 
a  means  of  earning  a  lower  rate.  G”' 
der  the  new  set-up,  the  Hearst  Si^ 
day  paper  is  offering  retailers  5# 
lines  or  more  within  12  months  at 
cents  a  line,  with  a  sliding  sea* 
downward  to  2,240  lines  or  morej' 
each  of  36  Sunday  issues,  or  lOO.l*' 
lines  witliin  12  months,  at  27  cents* 
line.  Under  the  old  rate,  500  lines* 
more  per  month  earned  the  46  «' 
rate  and  units  of  2,240  lines  or  ro*" 
in  one  issue,  36  cents.  Sunday  niult  |j 
pie  page  rates  (four  or  more  in 
issue)  were  reduced  from  34  cents- 
line  to  25  cents  to  advertisers  otw^ 
than  those  under  contract  for  a 
or  more  in  45  issues  within  12  moofr 
Advertisers  using  a  full  page  for  * 
or  more  Sundays  during  the  year 
be  charged  $500  a  page. 
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Davenport  Attacks  Shopping 
News  and  Consumer  Groups 


TuEi 


Merchandising  Expert  Tells  Coast  Group  De¬ 
partment  Stores  Jeopardize  Their  Prestige  and 
Success  in  Using  Throwaway  Publications 


IN  A  VIGOROUS  attack  on  shopping 
news  publications  and  the  consumer 
-tsearch  movement,  Edward  Daven¬ 
port,  merchandising  expert,  in  ad¬ 
dressing  the  newspaper  departmental 
of  the  recent  convention  of  the  Pacific 
Advertising  Clubs  Association  in  Los 
Angeles,  stated  that  a  Shopping  News 
depend  entirely  upon  price  and  bar¬ 
gain  appeal  and  "has  no  more  place 
in  the  modern  department  store  mer¬ 
chandising  picture  today  than  would 
women’s  high  shoes  or  bustles  as 
modem  items,  deserving  of  the  ex¬ 
penditure  of  one  nickel  for  advertis¬ 
ing  and  promotion.” 

Stores  Flirt  with  Disostor 
Citing  specific  examples  and  quot¬ 
ing  figures,  Davenport  proved  that  de¬ 
partment  stores  flirt  with  disaster 
when  they  embark  on  Shopping  News 
advertising  ventures  and  desert  their 
local  newspapers. 

Mr.  Davenport  started  out  to  be  a 
lawyer,  but  turned  to  the  study  of 
merchandising  at  the  University  of 
Pittsburgh  and  started  his  retail  ca¬ 
reer  in  the  old  Kaufman  and  Baer 
Store  in  that  city,  now  Gimball’s.  He 
rose  rapidly  and  at  25  was  general 
manager,  sales  manager  and  advertis¬ 
ing  manager  of  the  Robert  Frazier 
Incorporated  Department  Store  in 
Utica,  N.  Y.  In  1928  he  left  retailing 
to  sell  his  talents  to  newspapers  as  a 
merchandising  counselor  and  as  such 
has  served  the  Buffalo  Evening  News, 
Cleveland  News,  Hearst  Newspapers, 
Los  Angeles  Times,  Long  Beach  Press- 
Telegram,  and  others. 

Mr.  Davenport’s  address  in  part,  fol¬ 
lows; 

Cost  Factors 

A  twelve-page  Shopping  News 
should  cost  no  more  for  print  paper, 
composition,  press  run  and  distribu¬ 
tion  than  does  a  12-page  section  of  a 
newspaper.  But  lacking  news  inter¬ 
est,  it  requires  the  lure  of  bargain 
prices  to  gain  or  hold  reader  atten¬ 
tion.  Its  front-page  specials  either 
ere  so  limited  in  quality  as  to  disap¬ 
point  shoppers  or  they  necessitate 
•uch  a  price  concession  as  to  be  un- 
prcfitable  to  the  stores.  The  prepa¬ 
ration  of  copy  for  Shopping  News 
pages  is  handled  as  a  secondary  job  in 
advertising  departments,  with  the  re¬ 
sult  that  much  space  is  wasted  and 
the  part  that  is  well  done  could  be  run 
at  no  greater  expense  in  newspapers. 

It  is  these  considerations  of  real 
^  which  cause  thinking  merchants 
®  so  many  cities  to  stick  to  newspa¬ 
pers,  in  the  face  of  plausible  promises 
of  lower  per-inch  rates  in  some  new 
projected  Shopping  News. 

But  there  is  a  more  powerful  rea¬ 
son  which  some  have  sensed,  without 
l^ways  being  able  to  find  the  proof. 
Talk  to  the  leading  department  store 
hwds  of  the  country  outside  of  Shop¬ 
ping  News  cities  and  they  will  be 
found  in  almost  vmanimous  agreement 
™t  a  Shopping  News  is  not  a  good 
for  department  stores.  They 
u^ot  conceive  of  a  healthy  business 
without  a  healthy  newspaper. 
They  feel  that  if  department  stores 
use  newspapers  exclusively  they  domi- 
^te  the  thinking  of  readers,  making 
^  entire  city’s  shoppers  department- 
®“>re-minded;  that  if  they  divert  part 


of  their  effort  to  Shopping  News  and 
broadsides  they  invite  the  growth  of 
competing  specialty  and  neighborhood 
stores  by  making  them  the  more  con¬ 
spicuous  in  the  newspapers.  The 
older  the  Shopping  News,  they  point 
out,  the  less  important  have  become 
the  department  stores  in  that  city  in 
proportion  to  other  retailers. 

It  Divartf  Too  Much  Business 

“They  point  to  cities  like  Cleveland, 
San  Francisco,  Los  Angeles  and  De¬ 
troit,  where  Shopping  News  has  op¬ 
erated  the  longest,  in  comparison  with 
Philadelphia,  St.  I^uis,  Pittsburgh  and 
Baltimore  where  there  is  no  mer¬ 
chant-owned  Shopping  News.  That 
they  are  correct  in  their  feeling  is 
borne  out  by  facts  supported  by  an 
analysis  of  the  U.  S.  Census  of  Busi¬ 
ness. 

“In  Cleveland,  Los  Angeles,  San 
Francisco  and  Detroit,  the  four  oldest 
Shopping  News  cities,  retail  store  sales 
in  1935  (the  latest  Census  figures 
available)  aggregated  $1,611,332,000. 
Of  this  total,  department  stores  did 
$285,183,000  and  stores  directly  com¬ 
peting  with  department  stores  (see 
following  tables)  did  $476,099,000,  a 
ratio  of  $166.90  to  each  $100  of  de¬ 
partment  store  sales;  or  37.5%  in  de¬ 
partment  stores  and  62.5%  in  com¬ 
peting  stores. 

“In  Philadelphia,  St.  Louis,  Pitts¬ 
burgh  and  Baltimore,  the  four  largest 
cities  (except  New  York)  wherein  the 
department  stores  use  newspapers  ex¬ 
clusively,  total  retail  store  sales  ag¬ 
gregated  $1,353,767,000.  Department 
stores  did  $287,408,000  and  competing 
stores  $370,532,000,  a  ratio  of  $128  to 
each  $100  of  department  store  sales; 
or  43.7%  in  department  stores  and 
56.3%  in  competing  stores.  Only  the 
domination  of  the  advertising  columns 
of  the  newspapers  by  the  department 
stores  in  these  cities,  in  comparison 
with  the  scattering  of  their  effort  in 
Shopping  News  cities,  could  account 
for  the  $38.90  per  $100  of  additional 
sales  in  department  stores. 

“Cleveland,  the  home  of  Shopping 


News,  would  seem  to  refute  the  de¬ 
partment  store  executives’  conclusion 
that  continued  use  of  Shopping  News 
has  the  effect  of  diverting  business  to 
competing  stores,  until  it  is  realized 
that  Cleveland  department  stores  have 
gone  back  into  the  newspapers  as 
strongly  as  ever.  There  was  a  period 
during  the  depression  when  they  cut 
their  newspaper  linage  by  50%,  in¬ 
creased  the  distribution  of  Shopping 
News  and  tried  to  rely  upon  it.  The 
resulting  sales  loss  was  disastrous, 
and  they  returned  to  newspapers  as 
their  principal  medium.  In  addition 
to  their  Shopping  News  effort,  in  1937 
they  used  as  much  newspaper  space 
in  proportion  to  competing  specialized 
stores  as  was  used  by  department 
stores  in  cities  which  have  no  mer¬ 
chant-owned  Shopping  News.  A 
comparison  follows; 

Dept.  Store  Competing 
Linage  in  Stores  in 
Newspapers  Newspapers 

Shopping  News  Cities 

San  Francisco. . . .  5,777.300  6,067,800 

Los  Angeles .  10,083,800  8,528.800 

.Seattle  .  4,177.800  3.027.000 

Cleveland  .  10,524.800  6,011.800 

Exclusively  Newspa¬ 
per  Cities 

St.  Louis .  9,167,700  6,218,400 

Baltimore  .  13.036.800  5.841,700 

Philadelphia  _  17,489.100  7,793,300 

Pittsburgh  .  15,885,300  5,736.300 

— Per  Cent  Ratio — 
Dept.  Competing 

Stores  Stores 

Shopping  News  Cities 

San  Francisco. . . .  $207.20'! 

Los  Angeles .  183.60  1  .,^007 

Seattle .  152.60  f  $168.87 

Cleveland  .  132.10j 

Exclusively  Netespa- 
per  Cities 


St.  La>uis  . . . 
Baltimore  . . 
Philadelphia 
Pittsburgh  . . 


“In  contrast  to  the  $128.00  average 
in  the  exclusive  newspaper  cities  of 
Pittsburgh,  St.  Louis,  Baltimore  and 
Philadelphia  that  the  competing  stores 
do  in  ratio  to  each  $100.00  of  depart¬ 
ment  store  sales  study  the  following 


GRANDON  CIVIC  CENTER  DEDICATED 

Above  is  shown  Grandon  Civic  Center,  gift  of  D.  W.  Grandon,  publisher  of  the  Gran- 
don  Group  of  Northern  Illinois  Newspapers,  to  his  home  city  of  Sterling.  The  structure 
was  recently  dedicated  in  the  presence  of  10,000  spectators.  The  band  shell  is  126 
feet  in  length  and  49  feet  to  the  peak.  There  are  dressing  rooms  on  either  side  and 
the  band  shell  will  seat  75  musicians.  Seating  arrangements  will  accommodate  1,400 

people. 


chart.  Ratio  of  Sales  Volume  of 

Stores  Competing  with  Department 

Stores  for  each  $100.00  of  sales  in 

Department  Stores. 

Chicago  .  $145.20 

Detroit  .  156.40 

Los  -Angeles  .  183.60 

Cleveland  .  132.10 

Boston  .  148.30 

San  Francisco .  207.20 

Milwaukee  .  165.80 

Washington  .  168.10 

■Oakland  .  201.50 

Seattle  .  152.60 

"That  is  why  merchants  in  Pitts¬ 
burgh,  St.  Louis,  Baltimore  and  Phil¬ 
adelphia  have  turned  down  Shopping 
News  promoters  for  16  years.  Buffalo 
held  out  till  1938  but  a  strong,  per¬ 
sistent  promoter  keeping  everlastingly 
at  the  sale  of  even  a  “gold  brick”  will 
eventually  slip  under  the  guard  of 
even  a  careful  merchant  once  in  16 
years.  New  York  merchants  have 
said  “NO”  for  years  but  came  within 
an  ace  of  “falling”  for  the  Shopping 
News  promoter’s  dream  last  year. 
Merchants  in  exclusive  newspaper 
cities  will  look  at  the  above  figures 
and  feel  good.  Shopping  News  city 
merchants  better  hide  those  figures 
from  their  stockholders. 

Increase  Mark-down 
“But  another  fact  is  that  mark- 
downs  in  department  stores  the  coun¬ 
try  over  averaged  about  7  per  cent,  or 
approximately  three  times  their  net 
profit.  What  contributes  to  mark- 
downs  in  department  stores?  If  mer¬ 
chants  say  that  it  is  due  to  mistakes 
in  buying,  then  something  must  cer¬ 
tainly  be  wrong  with  department 
store  buying  ability.  One  fact  can¬ 
not  be  denied  and  that  is  that  no  ac¬ 
tivity  of  merchandising  contributes 
more  to  mark-downs  than  the  Shop¬ 
ping  News  ty|)e  of  merchandising 
which  depends  entirely  upon  the  price 
and  bargain  appeal.  Front  page  Iraxes 
and  specials  of  Shopping  News  must 
by  rule  be  sold  either  close  to  the 
border-line  of  cost  or  below  cost,  or 
slightly  above,  but  at  least  at  prices 
that  leave  the  store  no  profit  and 
therefore  swell  their  annual  mark¬ 
down  total. 

“Specialty  shop  merchandisers  in 
Shopping  News  cities  tell  me  that  it 
is  almost  impossible  for  them  to  move 
merchandise  in  any  volume  or  to  get 
any  action  from  Shopping  News  ad¬ 
vertising  unless  they  use  methods  of 
department  store  bargain  basement 
merchandising,  which  only  tends  to 
attract  to  their  stores  customers  that 
are  of  the  bargain-hunting  type  and 
really  belong  to  no  particular  store. 
This  flitting  from  store  to  store  type 
of  customer  is  more  easily  studied  by 
observing  those  who  respond  to  the 
front  page  box  specials  of  Shopping 
News.  In  every  Shopping  News  city 
there  are  bargain-wise  women  who  are 
better  buyers  than  the  department  store 
buyers  themselves,  who  read  the  front 
page  box  specials  of  Shipping  News  as¬ 
siduously  and  then,  knowing  that 
quantities  are  limited,  come  early  and 
rush  from  store  to  store,  picking  up 
these  box  special  items  throughout 
their  entire  shopping  day,  leaving  be¬ 
hind  no  profit,  but  rather  a  loss  not 
only  on  the  goods  itself  but  on  the 
cost  of  getting  that  customer  to 
respond  to  the  special. 

Price  Appeal  Alone  Is  Bad 
“Retail  history  has  proved  that 
price  appeal  advertising  alone,  except 
for  a  minor  number  of  stores  that 
must  live  on  the  bargain  fringe,  is  a 
disastrous  feature.  A  striking  exam¬ 
ple  of  this  inevitable  fate  of  stores 
that  follow  the  will-o’-the-wisp  bar¬ 
gain  appeal  style  of  advertising  is 
dramatically  displayed  by  the  once- 
famous  stores  in  New  York  City  alone 
that  have  passed  out  of  the  picture, 
namely,  Siegel-Cooper,  O’Neil-Adams, 
Erech  Brothers,  Fourteenth  Street 
(Continued  on  page  28) 
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O.  K.  Bovard  Resigns 
From  Post -Dispatch 

Famous  Managing  Editor  of  St.  Louis  Daily 
Cites  Difference  of  Opinion  with 


Joseph  Pulitzer 

By  CARLOS  F.  HURD 

OF  THE  POST-DISPATCH  STAFF 


Dispatch,  for  training  and  examination,  porter’s  work  was  awarded,  at  differ-  p 
The  World’s  Washington  bureau,  one  ent  times  in  the  ’20s,  to  two  men  work-  ^ 
of  its  strongest  departments,  was  ing  \mder  “OKB’s”  direction — Paul  Y. 
available  to  the  Post-Dispatch  through  Anderson  in  the  oil  case;  the  late  John  H 
a  leased  wire  service;  but  early  in  the  T.  Rogers  in  the  English  case.  Ander-  I 
Bovard  regime,  the  Post-Dispatch  son,  not  now  in  the  service  of  the  * 
established  its  own  Washington  bu-  Post-Dispatch,  wrote  a  few  days  ago 
reau.  The  fruits  of  this  expansion  that,  despite  “legends  which  dramatize 
soon  began  to  appear.  Bovard’s  sardonic  humor  and  cruel 

In  the  post-war  readjustment  period,  wit,  the  fact  remains  that  he  was  the 
a  group  of  forgotten  men  and  women  best  friend  of  every  competent  man 
remained  in  prisons  where  Federal  who  ever  worked  for  him.’’ 
judges  had  sent  them  for  wartime  In  the  ’20s,  also,  and  with  the  re¬ 
violations  of  the  strict  espionage  act.  sourceful  Rogers  working  under  his 
Mr.  Bovard  held,  with  others  in  the  chiefs  orders,  came  the  persistent 
executive  line,  and  frequent  exposi-  Post-Dispatch  publicity  which  aided 


OLIVER  K  BOVARD,  “0KB”  to  more  feet,  as  other  Bovard  stories  were  to  tory  articles  in  the  Post-Dispatch  said,  the  prosecuting  officials  of  Williaman 
^an  a  generation  of  newspaper  do  in  later  years.  A  politically  ambi-  that  the^  persons,  when  not  guiUy  and  other  Soutl^rn  IllmomcounUes 
workers  in  the  Middle  West,  an-  tious  judge  charged  the  local  grand  of  acts  of  violence  should  l^  releas^^^ 


nounced  July  29  that  his  resignation  jury  to  indict  those  giving  or  receiv- 


Oliver  K.  Bovard 


Post-Dispatch  would  take  effect  Aug. 
13. 


jury  to  indict  those  giving  or  receiv-  This  view,  persistently  urged  m  the  hang  Charlie  Birger  and  end  a  long 

ing  bribes,  or-an  ^temative  which  first  year  of  President  Hardmgs  ad-  reign  of  lawle^ness 

indcrp  wmed  nersonallv  to  favor  ministration,  brought  24  Presidential  It  was  0KB  who  engineered  the 

tn  indict  for  criminal  libel  the  editor  pardons  at  Christmas,  1921,  the  name  staff  work  by  which  the  facts  of  the 

^flhT  post  D£TSh  aS  a?y  of  Eugene  V.  Debs  heading  the  list  Dr.  Kelley  kinaping  were  revealed 

HI*  Oil  Scdol  H.,d  to  1934.  ataost  y*®*  af« 

responsiDie  lor  me  swry.  •  ,noo  u  .u  the  crime,  and  Mrs.  Nellie  Muench 

No  Indictments  Returned  Early  m  1922,  when  the  first  re  vela-  ^ 

With  such  official  guidance,  and  with  tions  of  ^e  res^ye  oi  scan  a  ^  reputable  physician,  was  in- 

a  perfunctory  prosecutor,  the  grand  j’,  -Dispa  c  ,  on  e  men,  accused  with  ho. 

jury  indicted  nobody,  and  the  boodle  Bovard  s  <firec  ion,  went  o  e  terms  of  60  and  20  years;  a  third 
story  became  unfinished  business,  ftory,  which  it  developed  thoroug  y  convicted  of  murder;  a  Negro 

More  than  three  years  later,  a  new  a  campai^  o  fix  accomplice,  turning  state’s  evidence, 

prosecutor,  Joseph  W.  Folk,  in  a  Jhe  Post-Dispatch,  sa  d  Senator  ^^^dered. 

wholesale  exposure  of  City  Hall  scan-  Thomas  J  Walsh,  relentless  prose- 

riaS  Mrs.  S  ^hriia,  * 

to  indict  moi'  of  the  boodlers,  who  preciate  the  importance  of  the  tevele-  p^ched  got  p^^ion  of  m  ^ 

TtoTorSnSI  “S:;  S^a^SlS  iMaWe  X^SnSd  tartll?  X. 

haSchise  grabber,  tho  had  handed  >”  apprising  the  coimtiy  of  the  sur-  oV-^ning^ubli'rm 

Vtills  at  Citv  Hall  and  render  of  the  naval  oil  reserves  to  double  purpose  of  gainmg  pubbc  sym- 

who^ight  be  held,  by  a  technicality,  exploitetioh,  even  though  the  existence 

not  protected  by  the  statute  of  limi-  corruption  had  not  yet  been  dis-  P^c  an  with  whom  she  had  beer, 

tations.  He  got  a  conviction,  but  in  w 

the  Supreme  Court  the  defense  law-  After  the  disclosure  that  Secre^  Within*’  ^ 

yers  were  able  to  show  a  technicality  of  the  Interior  Fall  had  been  bribed  fanto  nf*^Viaf  Viv  Mr  Rnvani’s 

better  than  the  state’s,  and  freed  their  with  $233,000  Liberty  bonds,  and  that  .  ..  v,raridc,d  halir 

man.  the  Continental  Oil  Trading  Co.  had  orders,  it  plainly  branded  Ae  baby 

Folk  based  his  successful  prose-  $3,000,000  bonds  for  purposes  of  cor-  ^an  m 

,  .  r,  ,  was  restored  to  its  mother,  an  un- 

cutions  on  later  and  lesser  mcidents.  housemaid;  and  by  subs^ 

quent  Federal  prosecution  for  maO 
fraud.  Dr.  and  Mrs.  Muench  and  twc 


more  man  mree  years  laiei,  a  new  ,  n  ^  .  iT**  -j  e _ . 

prosecutor,  Joseph  W.  Folk,  in  a  Jhe  Post-Dispatch,  sa  d  Senator 
wholesale  exposure  of  City  Hall  scan-  Thomas  J  Walsh,  relentless  prose- 
dais,  established  the  facts  set  forth  in  of  the  cases  was  one  of  the 

Bovard’s  story.  It  was  then  too  late  newspa^rs  that  seern^  to  ap- 


as  managing  editor  of  the  St.  Louis  cutions  on  later  and  lesser  incidents. 


The  judge  and  prosecutor  of  the  ’98 
episode  found  their  political  careers 


A  blue-pencilled  note,  on  a  sheet  closed  when  the  Post-Dispatch  re- 
of  copy  paper,  conveyed  the  arresting  minded  its  readers  of  that  affair, 
news  to  the  Post-Dispatch  staff.  For  two  years,  Bovard  handled  gen- 
“With  regret,”  it  read,  “I  have  to  tell  eral  assignments  and  dabbled  in  fea- 
you  that  I  have  resigned  because  of  ture  writing.  This  light  interlude 
irreconcilable  differences  of  opinion  ended  when,  in  the  summer  of  1900, 
with  Mr.  Pulitzer  as  to  the  general  he  was  made  city  editor  of  the  Post¬ 
conduct  of  the  paper.  I  recognize  and  Dispatch.  The  Folk  boodle  cases  and 
respect  the  rights  and  responsibilities  the  resultant  political  upheaval  in 
of  ownership,  and  make  no  com-  city  and  state  were  major  news  situa- 
plaint.”  There  followed  a  tribute  to  tions  of  his  early  years  on  the  city 
the  “splendid  body  of  men”  associated  desk. 


in  “an  exceptional  newspaper  staff.” 

"Great  Editor,  Groat  Public  Servant" 


At  the  turn  of  the  century,  St. 
Louis’  two  morning  newspapers  were 


Joseph  Pulitzer,  president  of  the  solid  journals,  covering  the  news  field, 
Pulitzer  Publishing  Co.,  and  active  while  the  afternoon  pap>ers  gained 
head  of  the  Post-Dispatch  organiza-  readers  by  adroit  display  of  their 
tion,  said  he  had  accepted  the  resig-  more  striking  matter,  and  did  not 
nation  with  deep  regret.  “Certain  essay  thorough  coverage.  Mr.  Bovard 
honest  differences  of  opinion  had  de-  sought  to  change,  and  did  change, 
veloped  between  us,”  he  said.  “In  the  this  situation,  effecting  a  thorough 
resignation  of  Mr.  Bovard,  the  Post-  news  coverage,  and  succeeded  in  gain- 
Dispatch  loses  a  great  editor  and  a  ing  news  ascendancy,  so  that,  instead 
great  public  servant.”  of  the  Post-Dispatch  staff  rewriting 

Mr.  Bovard,  now  65,  went  in  1898  morning-paper  news,  the  morning 


Benjamin  Reese 


accomplices  received  prison  tenm 
which  the  Muenches  and  one  of  th« 
others  are  now  serving;  the  fount 
hopefully  pursues  an  appeal  from  the 
city  jail. 

A  recent  news  hot  spot  was  the 
wholesale  registration  padding  aod 
primary  election  frauds,  exposed  by 
the  Post-Dispatch  in  midsummer  oi 
1936.  At  the  height  of  the  paddini 
expose,  the  chairman  of  the  Electkc 
Board  ordered  a  partial  recanvass  o! 
the  rolls,  which  would  have  done  lit¬ 
tle  more  than  verify  frauds  already 
published.  Mr.  Bovard  insisted,  and 
pressed  upon  the  lethargic  Govemd 
that  a  city-wide  recanvass  should  be 
made.  This  was  done,  showing  more 
than  40,000  bogus  names  on  the  lista 
and  the  Governor  removed  his  entiB 
4-man  Election  Board,  “for  the  good 
of  the  service.” 

Of  several  fights  on  franchise  and 
utility  issues  directed  by  “OKB,"  one 
of  the  more  recent  concerned  the  at- 


to  the  Post-Dispat^,  where  his  papers  rewrote  the  Post-Dispatch’s  ruption,  the  Post-Dispatch  demanded  tempt  of  utilities  promoters  to  saddle 


father,  Charles  W.  Bovard,  veteran  contents. 


newsman,  was  then  telegraph  editor. 
This  was  a  coincidence,  the  father  had 
no  hand  in  hiring  the  son,  who  en¬ 
tered  under  his  own  power. 


conienis.  Bonds?”  Serial  numbers  a  perpetual  franchise  on  the  city,* 

Demanded  College  Degrees  of  the  missing  bonds  were  published,  Ifi®  terminable  p)ermits  bill,  enacted* 

He  strove,  too,  for  higher  standards  and  their  tracing-up  led  into  bank,  Jefferson  City  in  1929.  After  its  nat® 

of  education  and  qualification  in  the  corpioration  and  national  campaign  was  shown  in  a  series  of  Post-Dispate 

lerea  unaer  nis  own  power.  news  workers  whom  he  hired.  In  finances.  articles.  Gov.  Henry  S.  Caulfield  vetoed 

e^too  o  IS  new  posiUon  two  later  years  he  was  able  to  establish  In  the  same  period  came  the  im-  this  measure. 

Hafte  on  another  St.  Louis  the  rule  that  no  inexperienced  man  peachmint  of  U.  S.  District  Judge  Fought  Supreme  Court  Bill 

sS’whteh  heTad  t^rn^^^^  a  college  degree  should  be  George  W.  English,  of  the  East  St.  In  some  of  the  campaigns  which  1* 

hS^aper  for  political  reasons^^^S  Experienced  Louis-Danville  district,  on  testimony  conducted,  an  office  scrapbook  P«- 

fused  to  touch^and  which  the  vtiJ^  good  on  other  of  his  unfitness  adduced  solely  by  the  served  the  chronological  record  t 

reSter  thoSht  the  public  ouuht  to  P“t-Dispatch,  and  Judge  English’s  the  brief  but  effective  fight  again* 

ha^  ®  pc  ought  to  diplomas.  resignation  on  the  eve  of  his  trial  President  Roosevelt’s  court-pad®? 

The  Post-Disnatch  management  u  managing  before  the  U.  S.  Senate,  in  November,  bill,  the  case  made  against  the  meas® 

agreed  wito  his  es?hnate  S  toe  K  S  compiled  in  an  illustrated  sup- 

which  as  printed  within  a  tew  d^v^’  r'nalfX  issued  March  30,  1937.,  _ 


articles.  Gov.  Henry  S.  Caulfield  vetod 


reporter  thought  toe  public  ought  to 
have. 

The  Post-Dispatch  management 


which,  as  printed  within  a  few  days, 
was  a  factual  account  of  the  paying  of 
bribe  money  to  members  of  toe  Mu- 


street  railway  franchise. 

The  story  brought  toe  town  to  its 


Joseph  Pulitzer,  founder  of  toe  Post-  cases,  the  Pulitzer  prize  for  a  re 


(Continued  on  page  20) 


a  nationally  significant,  and  in  time  a  elusive  publications  in  the  English  The  inclusiveness  of  the  Bovarf  cof 
nationally  known,  newspaper.  For  case  were  given  by  Mr.  Bovard  from  cept  of  news  is  shown  in  toe  artidf 
nioirvoi  Aee^.v,Ki  f  -  *  sbout  a  year  preceding  his  promotion,  a  hospital  bed.  while  he  was  recover-  analyzing  and  diagnosing  the  deists 

"S  ‘  t?''  "r  "t”  ,l„„f  “4r  CourS“s%I?ht-K 

World,  called  there  by  the  elder  For  their  news  handling  of  the  two  Can  Be  Done  About  It?”  appearitf 
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bontinued  Losses  Force 
bledo  Daily  to  Suspend 

300  Employes  Affected  by  Closing  of 
News-Bee  by  Scripps-Howard  . . .  Rising 
Labor,  Paper  Costs  Blamed 
By  RICHARD  P.  OVERMYER 
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fS.  TOLEDO  NEWS-BEE,  one  of  the 
oldest  units  in  the  Scripps-Howard 
oup  of  newspapers,  suspended  pub- 
lation  with  its  last  issue  of  Tuesday, 

2. 

Official  announcement  of  the  sus- 
lension.  which  was  carried  in  all  edi- 
Xns  Tuesday,  attributed  the  action 
continued  losses  in  revenue  and  in- 
[mased  production  costs. 

The  News-Bee  subscription  lists. 
United  Press  service,  and 
rany  News-Bee  features,  columns 
i  comic  strips  were  purchased 
the  Toledo  Blade,  competing  after- 
m  daily  published  by  Paul  Block. 
()«ision  of  Scripps-Howard  to  aban- 
n  the  Toledo  field  leaves  it  entirely 
Mr.  Block,  as  he  also  owns  the 
ly  other  daily,  the  Morning  and 
unday  Times,  which  he  purchased 
1931. 

Had  Publithad  at  a  Loss 

The  News-Bee  announcement,  car¬ 
ted  in  a  two-column  box  on  Page 
Pne,  said; 

The  News-Bee,  for  several  years, 

f;  been  published  at  a  loss.  So  long 
it  appeared  that  there  was  a  place 
the  Toledo  field  for  the  News-Bee, 

Js  owners  have  been  willing  to  sus- 
^  these  losses,  and  make  further 
.".vestments,  on  the  chance  that  the 
iJews-Bee  would,  in  time,  become  a 
reasonably  profitable  institution.  This 
Is-as  done  in  the  face  of  greatly  in- 
fceased  production  costs,  due  to 
punting  labor  costs  and  rising  news- 
|)nnt  prices. 

The  decision  to  retire  from  the 
eld  was  based  on  the  conviction, 

Easily,  that  two  afternoon  newspa- 
ers  cannot  be  published,  with  a  fair 
rofit  for  both,  in  Toledo.  It  was  felt 
y  the  owners  of  the  News-Bee  to  be 
tound  business,  as  well  as  good  jour- 
Mism,  to  retire  from  a  field  which 
Mered  no  hope  of  betterment — and  to 
wncentrate  time  and  effort  and  in¬ 
vestment  on  those  properties  within 
Ibe  Scripps-Howard  concern  which 
i«upy  more  favorable  fields  for  ex- 
[vsnsion  and  growth. 

Action  Ragratted 
We  regret  the  circumstances  which 
^de  this  action  necessary,  but  we 
►old  no  one  to  blame  for  those  cir¬ 
cumstances.  They  rise  from  a  trend 
'  newspaper  economics  over  which 
e  have  no  control.  The  News-Bee 
been  in  Toledo  a  long  time.  It  is 
^ith  a  feeling  of  regret  that  we  now 
'‘spend  publication.  We  sincerely 
fish  Toledo  and  its  people  well.  We 


ly  100  in  the  editorial,  advertising  and 
accounting  departments  under  Guild 
contract  received  the  full  amounts  of 
dismissal  pay  as  sjjecified  under  the 
clause  which  provided  one  week’s  pay 
for  every  eight  months’  service,  up  to 
24  weeks’  pay.  All  other  employes 
also  received  dismissal  compensation, 
and  Mr.  Coutney  estimated  the  total 
amount  would  be  between  $75,000  and 
$80,000. 

24  Weakt'  Pay  to  Veterans 

The  individual  amounts  varied  from 
one  week’s  pay  for  a  few  who  had 
been  employed  a  year  or  less  to  the 
full  24  weeks’  salary  in  the  cases  of 
several  veteran  employes. 

Mr.  Coutney  said  most  of  the  News- 
Bee  executives  would  be  retained  with 
the  Scripps-Howard  organization. 
John  Dunn,  news  editor,  was  sent  to 
the  Columbus  Citizen  copy  desk  and 
an  assignment  was  being  worked  out 
for  Walter  Leckrone,  managing  editor. 
Carl  P.  Adamshick,  veteran  city  hall 
reporter,  and  Helen  Foote  Graham, 
society  editor,  were  the  first  of  the 
News-Bee  staff  to  be  hired  by  the 
Blade.  Mrs.  Graham  will  succeed 
Marion  Frost  as  Blade  society  editor, 
as  Mrs.  Frost  is  resigning  to  take  a 
position  with  a  Toledo  department 
store. 

Mr.  Matson  said  he  planned  to  take 
a  brief  vacation  before  assuming  n 
new  post,  and  Mr.  Coutney  said  he 
planned  to  remain  in  Toledo  a  month 
or  six  weeks  to  dispose  of  the  plant’s 
equipment. 

Efforts  to  interest  local  capital  in 
purchase  of  the  News-Bee  had  been 
made  from  time  to  time  in  the  last 
year  without  success,  Mr.  Coutney 
said.  A  report  from  another  source 
said  two  Toledo  industrialists  had 
offered  $400,000  for  the  paper  a  few 
years  ago  but  the  offer  had  been  re¬ 
fused  at  that  time. 

Blada  Gats  Columnists 

Among  the  features  taken  over  by 
the  Blade  and  published  for  the  fir.st 
time  in  Wednesday’s  editions  were  the 
columns  of  Hey  wood  Broun,  West¬ 
brook  Pegler,  Eleanor  Roosevelt,  Hugh 
S.  Johnson,  Raymond  Clapper  and  Joe 
Williams  and  the  comic  strips  Tarzaii, 
Popeye  and  Mickey  Mouse.  Williams’ 
sports  column  will  go  in  the  sports 
section  and  the  other  colvimns  on  a 
new  page  to  run  daily  opposite  the 
editorial  page. 

Passing  of  the  News-Bee  marks  an 
end  to  50  years  of  service  in  Toledo. 


rose  to  ninety  -  three  thousand. 

Mr.  Cochran  later  was  retired  and 
went  to  the  New  York  headquarters 
of  the  Scripps  organization.  Others 
who  followed  him  at  the  paper’s  edi¬ 
torial  helm  have  included  the  late 
Harold  Place,  Edwin  Austin,  Robert  S. 
Brown,  now  editor  of  the  Columbus 
Citizen,  and  Mr.  Matson. 

The  1929  business  collapse  hit  the 
News-Bee  a  heavy  blow  and  the  cir¬ 
culation  dropped  to  slightly  more  than 
50,000.  Recovery  years  showed  the 
News-Bee  regaining  its  circulation 
slowly  and  it  never  again  topped  60,- 
000.  The  last  A.B.C.  figures,  as  of 
March  31,  1938,  showed  the  News-Bee 
with  48,712  subscribers  and  the  Blade 
with  130,059. 

Linage  reports  revealed  large  losses 
for  April,  May  and  June  as  against 
last  year’s  figures. 

Mr.  Coutney,  in  Guild  negotiations 
last  winter,  said  the  News-Bee  had 
lost  $500,000  in  the  last  seven  years. 
He  said  many  debts  had  been  paid 
and  operating  costs  met  with  a  $600,- 
000  stock  issue  sold  to  shareholders 
two  years  ago. 

Two  members  of  the  News-Bee  edi¬ 
torial  staff  benefitted  by  the  suspen¬ 
sion  action.  Chalmers  Roberts,  former 
rewrite  man  and  more  recently  on  the 
copy  desk,  and  Fritz  Opper  of  the 
copy  desk  were  to  leave  this  week 
with  unlimited  leaves  of  absence  to 
take  a  trip  around  the  world.  With 
the  suspension  they  received  three 
weeks’  and  two  weeks’  dismissal  pay, 
respectively,  to  help  them  along  the 
way. 

This  is  the  second  important  change 
in  the  Scripps  -  Howard  newspaper 
list  in  the  past  two  weeks.  On  July 
22  the  Buffalo  Times  was  leased  to 
George  H.  Lyon,  editor,  and  Earl 
Gaines,  business  manager.  The  con¬ 
sideration  was  not  stated. 


_ _  ....  _ _  ..^  Establishment  of  the  paper  was  the 

Rve  only  friendliness  and  good  wishes  result  of  the  purchase  by  the  then 
[or  the  Blade  and  its  people.  Scripps-McRae  League  of  the  old 

I  “Efforts  will  be  made  to  find  places  Toledo  News  and  the  old  Toledo  Bee. 
lor  News-Bee  employes  elsewhere  in  That  was  in  1903,  and  the  News-Bee 

had  been  published  daily,  except  Sun¬ 
days,  without  interruption  since. 

At  the  time  of  the  merger  the  late 
James  M.  Bloomer  was  publisher  of 
the  Toledo  News  and  the  late  J.  P. 
Coates  was  business  manager.  The 
Toledo  Bee,  a  Democratic  paper,  went 
into  receivership  in  1896  after  its  edi¬ 
tor,  Negley  D.  Cochran,  had  bolted 
William  Jennings  Bryan  and  his  free 
silver  campaign. 

Mr.  Cochran  was  the  first  editor 


Scripps-Howard  concern.  All  re 
•eased  employes  will  be  given  dis¬ 
missal  pay.  The  local  managers  of 
me  News-Bee — Messrs.  C.  K.  Matson, 
l^lor,  and  W.  C.  Coutney,  business 
— retain  their  connection  with 
p3Cju«i^^^*^*PP®'I^oward  concern.” 
measuR  Wednesday  the  Blade  carried  an 
ed  sup-  ’"^e  Blade’s  Increased  Re- 

17  Possibility’’  expressing  regret  at  the 
irfcoB-  suspension  and  pledging 

>  artid*  '*°‘'oation  of  “the  best  newspaper 
'j  ^  know.” 

-Approximately  300  employes  were 
octed  by  the  suspension.  The  near¬ 


(pearaJ 


under  Scripps-McRae  ownership  and 
he  waged  many  campaigns  against 
graft  and  corruption.  The  circulation 


Wire  Services 
Prepared  for 
War  in  Siberia 

Russo-Japanese  Outburst 
Causes  News  Agencies  to 
Arrange  for  Big  War 

While  the  Russians  and  the  Japan¬ 
ese  continued  to  skirmish  for  posses¬ 
sion  of  an  Asiatic  hill  which  both 
claim,  U.  S.  wire  services  this  week 
took  precautions  to  meet  any  incident 
which  might  suddenly  blaze  into  a 
major  conflict. 

To  date  coverage  of  the  conflict  has 
come  from  Moscow  and  Tokyo.  How¬ 
ever,  with  the  fighting  becoming  more 
serious  daily,  arrangements  are  being 
made  with  Japanese  officials  for  per¬ 
mission  for  correspondents  to  go  to 
the  front. 

Covering  developments  from  Mos¬ 
cow  are  Wade  Werner,  Associated 
Press;  James  R.  Brown,  International 
News  Service,  and  Norman  Deuel, 
United  Press. 

In  Tokyo  are  Ray  Marshall,  and 
H.  O.  Thompson,  United  Press;  James 
R.  Young  and  Don  Brown,  I.N.S.,  and 
Reiman  Morin,  A.P. 

Two  weeks  ago  the  A.P.  ordered 
James  White  from  Peiping  to  Hsin- 
king.  Upon  his  arrival  there  he  was 
ordered  to  proceed  to  Huchun,  near 
the  scene  of  the  conflict,  where  he 
arrived  Aug.  3.  He  will  be  able  to 
telegraph  his  material  from  there. 

The  United  Press  has  not  yet  deter¬ 
mined  who  will  be  sent,  but  it  was 
said  that  he  will  be  one  of  the  staff 
men  in  Shanghai.  International  News 
has  made  no  definite  move,  either,  as 
yet,  but  two  men  will  be  sent  as  soon 
as  permission  is  granted. 


Printers'  Ink 
Sold  to  Officers 
And  Employes 

Group  of  31  Purchase  Control 
From  Mrs.  J.  I.  Romer, 
Widow  of  Late  Editor 

Four  officers  and  27  employes  of 
Printers’  Ink  advertising  journal,  July 
27  completed  purchase  of  the  majority 
control  of  stock  from  Mrs.  John  Irving 
Romer,  widow  of  the  editor  of  the 
publication  from  1908  to  his  death  in 
1933.  Confirmation  of  the  deal,  re¬ 
ported  in  Editor  &  Publisher  last  week, 
came  Tuesday  from  Roy  Dickinson, 
president  of  Printers’  Ink  Publishing 
Co. 

Officers  participating  in  the  purchase 
are  Mr.  Dickinson,  Douglas  Taylor, 
vice-president;  R.  W.  Lawrence,  sec¬ 
retary;  and  G.  A.  Nichols,  treasurer 
and  editor.  Their  years  of  service  on 
the  publication  average  about  twenty. 
Average  length  of  service  of  the  ^ 
employes,  ranging  from  editorial 
workers  to  clerks  and  stenographers, 
is  about  15  years. 

Although  a  list  of  purchasers  was 
not  available,  it  was  learned  that  Sam¬ 
uel  C.  Leith,  who  was  secretary  to 
George  P.  Rowell  when  he  founded 
the  magazine  in  1888  and  is  now  in 
the  editorial  department,  bought  some 
of  the  stock.  Mr.  Leith  left  the  or¬ 
ganization  in  1892  and  returned  in 
1928. 

Soma  Stock  Sold  Lost  Year 

Mr.  Dickinson  told  Editor  &  Pub¬ 
lisher  that  the  broadening  of  the  own¬ 
ership  base  was  started  last  year  when 
the  three  officers  who  held  stock,  Mr. 
Dickinson,  Mr.  Taylor  and  Mr.  Nich¬ 
ols,  sold  stock  to  five  others  on  the 
staff. 

Mrs.  Romer,  who  has  been  in  touch 
with  the  business  regularly  until  she 
moved  to  California  two  years  ago, 
made  the  offer  of  sale  to  the  officers 
early  in  July. 

It  is  understood  Mrs.  Romer  wished 
to  be  relieved  of  business  affairs.  She 
had  attended  directors’  meetings  reg¬ 
ularly  until  she  moved  her  home  west 
She  left  New  York  this  week  for  her 
summer  home  in  Montana.  She  re¬ 
sides  in  Palm  Springs,  Cal.,  during 
the  winter. 

Mr.  Dickinson  would  not  reveal  how 
much  stock  had  changed  hands  nor 
state  the  value  of  it,  but  he  said  “it 
was  considerably  over  51%  of  the 
stock.”  He  wished  to  correct  any  im¬ 
pression  that  the  officers  are  “peddling 
the  stock  around,”  stating  that  em¬ 
ployes  are  free  to  buy  if  they  wish. 
Blocks  of  stock  from  one  to  15  shares 
were  purchased  by  the  27  employes 
with  more  expect^  to  request  it  in 
the  near  future. 


HITCHCOCK  AWARD 

The  Gilbert  M.  Hitchcock  Scholar¬ 
ship  of  $1,000  for  study  in  the  Colum¬ 
bia  University  School  of  Journalism 
has  been  awarded  for  1938-39  to 
George  H.  Pipal,  21,  acting  manager 
of  the  United  Press  bureau  in  Lin¬ 
coln,  Neb.,  Dean  Carl  W.  Ackerman 
announced  Aug.  2.  The  scholarship, 
open  annually  to  residents  of  Ne¬ 
braska  graduated  from  a  college  in 
the  state,  was  established  in  1934  by 
Mrs.  Gilbert  M.  Hitchcock  in  memory 
of  her  h’jsband  who  was  a  U.  S.  Sen¬ 
ator  from  Nebraska  and  publisher  of 
the  Omaha  World-Herald. 

education'section 

The  Nashville  Tennessean  issued  its 
Annual  Education  Supplement,  July 
31,  containing  16  tabloid  pages  and 
584  inches  of  advertising. 
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City  Sales  Tax 
Applied  to  Ad 
Typography 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT 


Announces  Stipulations  ^ 

have  recently  appeare 
by  Distributors  of  newspaper  pages,  but 

Beauty  Preparations  ^  _ 

As  a  result  of  actions  taken  by  the  wSm 

Federal  Trade  Commission,  distribu- 
tors  of  cosmetic  preparations  have 

made  stipulations  in  regard  to  their  ^ 

advertising.  As  published  by  the  •,  A  ■ 

National  Better  Business  Bureau,  the  yNBUt 
FTC  reported  recently: 

“Andrew  Jergens  Co.,  Cincinnati:  y 

This  advertiser,  in  the  sale  of  Jergens 
Lotion,  will  cease  advertising  that  the 
preparation  keeps  the  hands  young. 

prevents  them  from  getting  rough  or  «, 

old  looking,  and  is  effective  in  helping  I  v^..^ 

to  protect  against  staining  or  dis-  A 

coloring  of  the  hands.  The  repre-  •  ^ Wj 

sentation  that  use  of  the  product  will 

restore  the  natural  oils  or  moisture  to  :  ■J' 

the  hands  also  will  be  discontinued. 

The  respondent  company  admits  that 
its  advertising  claims  are  based  pri-  if'  a' r 
marily  on  the  theory  that  Jergens  '' ^ — jMSW-S 
Lotion  replaces  moisture  lost  by  the  guise  of  salesmen  foi 
skin,  when,  according  to  reliable  Bran, 
scientific  authority,  loss  of  moisture  More  than  250  new 
through  the  skin  is  a  normal  function  ceiving  the  copy  wh 
and  cannot  be  resupplied  by  a  lotion,  two-color  full  pages 
"Seep"  Claim  Taboo  quarter  pages  in  blacl 

“Daggett  &  Ramsdell,  New  York:  The  two  obsequious 

A  stipulation  by  this  advertiser  con-  inade  their  phrases 
cerns  the  following  three  cleansing  dear  Alphonse,”  and 
creams:  Elorda  Cream,  Golden  dear  Gaston,”  ; 

Cleansing  Cream  and  Elorda  Re-  Aeir  presen 
vitalizer  Cream.  The  respondent  Worm  the  _ 
company  agrees  to  stop  advertising  qualities  of  All-Bran, 
that  these  creams  will  seep  into  the  Created  by  the  far 

skin  and  dislodge  or  eliminate  waste  1901,  Alphonse  a 
matter,  dead  tissue  cells  or  other  im-  among  the  earliest  of 
purities,  or  that  they  will  keep  the  characters, 
skin  beautifully  soft  and  youthful,  or  Rights  to  the  ch; 
have  any  effect  on  enlarged  pores,  were  purchased 

lines  or  wrinkles.  King  Features  Sync 

“Vandy,  Inc.,  New  York:  This  com-  toons  for  the  present 
pany,  formerly  known  as  Dew  Cos-  by  an  King  Features 


that  it  does  not  attempt  to  describe  or  According  to  information  from  m 
explain  the  product.  The  reason,  ac-  Advertising  Typographers  Associatw 
cording  to  E.  J.  Hegarty,  advertising  of  America,  Inc.,  New  York,  a  tui 
manager  of  Standard  Air  Condition-  per  cent  sales  tax  for  imemplojind 
ing,  Inc.,  is  that  the  system  cannot  be  relief  is  levied  on  50%  of  the  receip;] 
described  effectively  in  copy,  but  must  for  all  advertising  typography,  a-,' 
be  demonstrated  by  salesmen.  The  thor  s  alterations  excepted.  The  ci;] 
duty  of  the  newspaper  advertising  is  tax  authorities  ruled  early  this  yea 
to  produce  inquiries  and  it  is  doing  so  that  after  March  15  advertising  typcs' 
in  fine  fashion,  Mr.  Hegarty  says.  raphy  in  its  entirety,  with  the  exce: 

Morning  newspapers  are  used  be-  tion  of  author  s  alterations,  would  a 
cause  the  telephone  responses  are  subject  to  the  tax.  The  typographe-; 
wanted  that  day.  Evening  newspa-  associaticin  submitted  a  brief  to  fe 
pers  have  been  used,  excellent  ones.  Corporation  Counsel  of  New  Yen 
but  the  urge  to  respond  seems  to  die  City  in  opposition  to  the  ruling,  resu 
over  night,  according  to  Mr.  Hegarty.  fri  this  recent  compromi^. 

The  air  conditioning  units  come  in  fax  is  not  retroactive.  T:. 

three  prices,  $80,  $105,  and  $400.  ruling  follows: 

“A  great  deal  of  education  must  be  “Where  persons  are  engaged  in  t 
done  to  sell  this  product,  but  we  feel  business  of  advertising  typogrape 
we  are  making  real  headway  through  setting  type  either  by  hand  or  by  m. 
our  use  of  newspapers,”  Mr.  Hegarty  chine  where  typography  is  furnish? 
declared.  for  advertising  purposes  to  a  custom? 

and  in  connection  therewith  a  ha: 
House  On  End  proof  or  press  proof  is  furnished 

SOMETHING  NEW  in  real  estate  ad-  shall  be  considered  that  50%  of  ti 
vertising  appeared  recently  in  the  total  charge  to  the  customer  (exclus: 
a  part  of  the  language,  Ogden  (Utah)  Standard  Examiner,  of  the  charge  made  for  author  salts 


dered.  The  receipts  from  the  remai 
ing  50%  shall  be  deemed  to  be  d? 
rived  from  the  sale  of  tangible  pe‘ 
sonal  property  and  the  tax  thereon: 
required  to  be  collected. 

supplies  ai' 


“Sale  of  materials, 
equipment  to  typographers  for  « 
in  the  business  of  advertising  type? 
raphy  are  taxable  under  the  Rets 
~  ~  includes,  amra 


Sales  Tax. 
others,  sales  of  metal,  fuel,  fumitun 
lubricants  and  machinery.” 


Among  Advertising  FolW 


Combatting  the  Heat 

AT  LEAST  one  advertiser  outside  the 
clothing  field  is  trying  to  do  some¬ 
thing  about  the  heat  wave. 

The  firm  is  Standard  Air  Condition¬ 
ing,  Inc.,  50  West  40th  Street,  New 
York,  a  subsidiary  of  American  Radi¬ 
ator  and  Standard  Sanitary  Corpora¬ 
tion. 

Copy  two  columns  wide  and  IOI2  paper’s 
inches  deep  is  appearing  once  a  week  the  haj 

in  one  morning  newspaper  in  9  cities,  the  hoi _ 

“How  to  Have  a  Cool,  Quiet  Bedroom  column  ad. 
Even  on  Hot  Nights”  is  the  headline,  tained  sold 


HO.ME  AND  iXlX).Mri  BUl.O- 
ING  to  be  sarrificed  for  Si'lOOO. 
Small  payment  down,  $25  per 
month.  Four  apartments,  5<lxl50- 
foot  lot.  31.83  Jefferson. 


years,  serving  at  first  in  the  mark*' 
ing  division. 

Sidney 


Garfield,  a  memb« 
advertising  department  had  Hirshon-Garfield,  Inc.,  New 
3y  idea  of  running  a  cut  of  38®ncy,  has  been  named  com'J-- 

advertising  director  of  Franklin 
mon  &  Co.,  J.  Howard  Denny, 
dent,  has  announced. 

Joseph  L.  Hickey,  of  the  A(k 
was  elected  pr^si- 


BANK  ADVERTISES  TO  FIND  DEPOSITORS  S'Jh;  SSoi 

WITH  supplemental  advertisements  in  eight  English  and  five  foreign  language  elation  recer 
newspapers  of  New  York,  the  Bowery  Savings  Bank  this  week  called  another  Adci 
attention  to  its  annual  advertisement  listing  the  names  of  Bowery  depositors  Kennedy  C 
having  imclaimed  savings  accounts  of  $10  or  more.  Under  the  law,  a  savings  Printr 

account  becomes  “unclaimed”  if  it  has  no  deposit  or  withdrawal  activity  for  Rudge  < 

15  years  and  unclaimed  accounts  eventually  pass  into  the  custody  of  the  has  joined  ' 
state.  “$79,372.56  Unclaimed  Money — Can  You  Help  Us  Find  the  Owners?”  Sherman  K. 
read  the  supplemental  advertisement  which  ran  700  lines  in  standard  sized  j 

English  papers  and  393  lines  in  tabloid  and  foreign  language  publications,  editor  of  th< 
The  official  listing  advertisement  which  ran  in  only  the  Herald  Tribune  has  joine 
measured  1,032  lines.  Following  publication  of  its  list  last  year,  the  Bowery  Philadelphia 
Savings  Bank  found  the  owneis  of  581  unclaimed  accounts  totaling  $132,321.90.  (Additional  1 
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Fairer  Ad  Service 
or  Members 
Sought  by  VPA 

Major  R.  B.  Bottom  Re-elected 
President  at  SOth  Annual  Con¬ 
vention  .  .  . 

Protest  against  “the  demand  for 
bsidiary  services  by  certain  adver¬ 
sers  which  are  foreign  to  the  news¬ 
paper  advertis¬ 
ing  field”  was 
embodied  in  a 
r  esolution 
adopted  by  the 
Virginia  Press 
Association  at  its 
SOth  annual 
convention  held 
at  the  Chamber¬ 
lin  Hotel,  Old 
Point  Comfort, 
Va.,  July  29  and 
30.  The  organ¬ 
ization  author¬ 
ized  appointment 


Mtior  R.  B.  Bottom 


OR  AUGUST  6,  1938 


a  special  committee  “to  study  and 
draft  a  code  defining  the  limits  of 
legitimate  advertising  service  to  ap¬ 
ply  to  members  of  the  association.” 
Advocates  Reasonable  Co-operation 
“This  organization,”  the  resolution 
stated,  “re-emphasizes  the  compelling 
“^necessity  of  reasonable  co-operation 
in  promoting  the  effectiveness  of 
newspaper  advertising  but  records  its 
concern  over  the  growing  tendency 
on  the  part  of  advertisers  to  impose 
added  tasks  on  the  advertising  staffs 
amounting  to  sales  promotion  activity 
which  are  not  actually  within  the 
province  of  newspaper  advertising.” 
Another  resolution  authorized  ap¬ 
pointment  of  a  committee  “to  study 
and  to  make  recommendations  for  the 
elimination  of  vairying  column  mea¬ 
surements  in  order  that  Virginia 
newspapers  may  be  standardized  and 
made  uniform,  such  standardization 
“Jto  include  a  uniform  policy  in  respect 
to  advertising.” 

Major  Raymond  B.  Bottom,  pub¬ 
lisher  of  the  Newport  News  Daily 
^Press  and  Times-Herald,  was  re¬ 
-elected  president  of  the  association  for 
the  fourth  consecutive  year.  Other 
officers  named:  Vice-President  for 
dailies,  Tennant  Bryan,  business 
manager,  Richmond  News  Leader; 
doe-president  for  weeklies,  Paul  F. 
Watkins,  publisher,  Ashland  Herald- 
ingress;  treasurer,  J.  H.  Thornton, 
publisher,  Salem  Times-Register,  and 
secretary-manager,  Robert  B.  Smith, 
Weicport  News.  Messrs.  Thornton 
and  Smith  were  re-elected.  Bryan 
succeeds  State  Senator  Charles  J. 
Harkrader,  publisher  of  Bristol,  Va. 
^d  Johnson  City,  Tenn.,  while  Wat- 
^  succeeds  Pres  Atkins  of  Norton. 
Varied  Program 

Business  management  problems, 
•ews,  advertising,  wage-hour  legisla¬ 
tion  and  promotional  work  held  atten- 
■lon  of  the  125  newspapermen  attend- 
®8  the  convention.  Suggestions  for 
Working  up  new  advertising  accounts 
were  given  by  Frank  E.  Fehlman, 
Wf  York  advertising  counsel,  writer 
of  Hoy,  Newspaper  Advertising 
works”  column  for  Editor  &  Pub- 
USHER.  Promotional  speeches  were 
?iven  by  Thomas  W.  Walker,  news- 
&  Pa^r  representative  of  New  York, 
6  and  George  C.  Biggers,  business  man- 
(Ga.)  Journal.  The 
kl^oma  “grass  roots”  campaign  was 


cussed  the  Federal  wage -hour  act. 

Carl  B.  Short,  general  manager, 
Roanoke  Times  and  World-News,  dis¬ 
cussed  “Putting  Efficiency  in  Plant 
Operations.”  “Methods  and  Prac¬ 
tices  for  Profits  in  Classified  Adver¬ 
tising”  were  outlined  by  G.  Norman 
Benjamin,  classified  advertising  man¬ 
ager  of  the  Richmond  Times-Dis- 
patch.  I.  N.  Leadbetter,  circulation 
manager,  spoke  on  “Management  of 
Circulation  Distribution  and  Collec¬ 
tions.” 

Speakers  at  the  weeklies’  roimd- 
table  conference  were  Miss  Daphne 
Dailey,  editor,  Caroline  Progress, 
Bowling  Green;  E.  O.  Meyer,  manager, 
Franklin  News-Post,  Rocky  Moimt; 
Alexander  Hudgins,  publisher.  Black- 
stone  Courier-Record;  and  J.  H. 
Thornton,  publisher,  Salem  Times- 
Register. 

■ 

Local  Results  Will  Sell 
N  ational — F  ehlrnan 

The  quickest  way  to  sell  a  national 
advertiser  on  the  importance  of  using 
a  given  newspaper  in  a  given  market 
is  to  prove  to  him  that  a  publisher 
has  solved  his  local  advertisers’  prob¬ 
lems,  Frank  E.  Fehlman,  New  York 
advertising  counselor  and  writer  of 
“How  Newspaper  Advertising  Works” 
column  for  Editor  &  Publisher,  told 
the  opening  session  of  the  SOth  an¬ 
nual  Virginia  Press  Association  con¬ 
vention  July  29  at  Old  Point  Com¬ 
fort,  Va. 

“Newspapers  today  have  an  oppor¬ 
tunity  to  make  a  contribution  to  local 
and  national  advertisers  that  they 
have  never  had  before,”  Mr.  Fehlman 
said.  “It  is  our  belief  that  any  re¬ 
tailer  or  manufacturer  who  has  sur¬ 
vived  the  past  eight  years  is  a  prospect 
for  a  daily  newspaper.  We  know  that 
he  has  been  tested  by  one  of  the 
world’s  greatest  depressions.  We 
know  that  he  is  seeking  information 
as  to  how  he  can  promote  his  own 
business.  We  who  are  in  the  news¬ 
paper  business  should  assume  the  re¬ 
sponsibility  of  helping  and  we  should 
no  longer  depend  upon  advertising 
agencies  and  outsiders  to  solve  our 
problems.” 

Mr.  Fehlman  pointed  out  there  is 
no  difference  between  national  and 
local  advertising.  Any  manufacturer, 
sooner  or  later,  must  place  his  goods 
in  a  retail  store  and  once  his  mer¬ 
chandise  is  in  a  retail  store,  he  is  a 
retailer  whether  he  likes  it  or  not. 
“Newspaper  advertising  must  be  con¬ 


tinuous  and,  in  most  instance.^,  the 
advertiser  will  get  more  for  his  money 
if  he  is  in  the  paper  at  least  three 
times  a  week  for  the  simple  reason 
that  newspaper  advertising  to  be  effec¬ 
tive  must  be  as  live  as  news  and  it  is 
only  by  a  continuous  schedule  that 
maximum  results  can  be  obtained,” 
he  added. 


George  B.  Dealey 
Optimistic  On 
Business  Upturn 

Dallas  News  Publisher.  64 
Years  on  Daily,  Advises 
‘‘Stick  to  One  Paper" 

George  B.  Dealey,  publisher  of  the 
Dallas  (Tex.)  News,  in  New  York  this 
week  preparatory  to  leaving  for  a  va¬ 
cation  tour  of  the  south  with  Mrs. 
Dealey,  his  daughter,  Mrs.  James  M. 
Moroney,  and  his  granddaughter,  Jean 
Moroney,  commented  for  Editor  & 
Publisher  on  the  state  of  the  nation; 
Texas;  schools  of  journalism;  the 
newsprint  price  rise;  radio  comment 
columns;  the  nomination  of  W.  Lee 
O’Daniel  for  Governor  of  Texas.  He 
also  had  some  sage  advice  for  young 
men  entering  newspaper  work. 

64  Years  On  Daily 

The  dean  of  Texas  publishers,  who, 
at  79,  is  rounding  out  64  years  of  ser¬ 
vice  with  one  newspaper  and  whose 
rise  from  a  $3-a-week  office  boy  at  15 
to  publisher  smacks  of  Horatio  Alger, 
advised  aspiring  journalists  to: 

“Stick  to  one  sheet.  Learn  all  the 
ramifications  of  the  business  and  wait 
your  opportunity.  There  always  is  a 
better  job  to  be  filled.  The  rest  is  up 
to  you.” 

In  line  with  the  theme  of  beginning 
newspapermen,  Mr.  Dealey,  who  owns 
the  oldest  established  business  in 
Texas,  said  “schools  of  journalism  are 
turning  out  too  many  green  products 
each  year.  Nine-tenths  of  them  fail 
because  they  are  improperly  trained. 
The  best  place  to  learn  this  game  is  in 
the  newspaper  office.” 

He  chuckled  when  asked  to  com¬ 
ment  on  the  state  of  the  nation. 

“It  appears  to  me  the  U.  S.  is  hold¬ 
ing  up  all  right,”  he  said,  adding: 
“I’m  optimistic  about  the  future. 
I’m  expecting  an  upswing  in  business 
in  general  this  fall.” 


ieiof 


DESERET  NEWS  FLOAT  WINS  PRIZE 


THE  Salt  Lake  City  (Utah)  Deseret  the  plains  in  the  foreground  with  the 

_ _ _  _ _ _  News  was  accorded  float  champion-  many-spired  Mormon  Temple  and  the 

explained  by  Talbot”  Patrickr^ubliii-  ship  honors  at  the  big  Covered  Wagon  empire  founded  in  Utah  at  either  end, 
(Bi*!  Goldsboro  (N.  C.)  News-Argus  Days  celebration  in  Salt  Lake,  July  was  accorded  first  prize. 
iJtod  president  of  the  North  Carolina  25,  for  its  beautiful  and  colorful  float,  float  ^as  made  of  crepe  paper  of 

'■^ess  Association.  William  L.  Daley,  fbe  End  of  the  Rainbow.”  many  hues,  and  carried  on  the  front 

Jjj®^^8ton  legislative  counsel  for  the  The  float,  shown  above,  depicting  the  the  Beehive  state  emblem,  also  used 
■  ational  Editorial  Association,  dis-  trek  of  the  Mormon  Pioneers  across  by  the  newspaper. 


He  pointed  out  that  Texas  did  not 
feel  the  brunt  of  the  recession. 

“The  continuous  development  of  our 
oil  wells  has  kept  us  at  about  our 
normal  standard,”  Mr.  Dealey  said. 
“And  we  can  thank  the  wells  for 
much  because  it  was  their  output, 
creating  employment  and  a  market, 
that  made  Texas  the  only  agricultural 
state  in  the  country  that  did  not  feel 
the  real  effects  of  the  slump. 

Market  Records  Good 
“Retail  trade  in  Texas  has  been 
holding  up  remarkably  well.  Market 
records  are  infinitely  better  in  our 
state  than  in  any  other  state  in  the 
union.  It  seems  to  me  things  are  get¬ 
ting  better  all  around.  The  advertis¬ 
ing  linage  on  the  News,  which  has  held 
up  well  during  the  recession,  already 
is  increasing.” 

He  attributed  the  increased  advert 
tising  linage  partly  to  the  recent  book 
on  the  history  of  the  News,  “35,000 
Days  in  Texas,”  by  Sam  Acheson, 
which,  Mr.  Dealey  said  “is  bringing 
the  News  an  enormous  amount  of 
publicity.”  He  enthusiastically  noted 
a  Louisiana  paper  which  devoted 
“three  full-length  columns  to  a  re¬ 
view  of  it” 

The  nomination  of  W.  Lee  O’Daniel 
brought  glowing  words  of  praise  from 
Mr.  Dealey.  “The  people  have  made 
a  good  choice.  I  believe  O’Daniel  will 
make  a  good  Governor  for  the  simple 
reason  that  he  is  a  hard-headed  busi¬ 
ness  man  and  not  a  professional  poli¬ 
tician.  O’Daniel,  a  flour  salesman, 
knows  nothing  at  all  about  politics — 
and  better  for  us.  Too  much  govern¬ 
ment,  I  believe,  is  as  bad  as  too  little.” 

Mr.  Dealey,  however,  thinks  there  is 
one  weak  spot  in  Mr.  O’Daniel’s  pro¬ 
gram.  He  can’t  understand  how  the 
nominee  can  make  good  his  promise  of 
an  old-age  pension  for  every  resi¬ 
dent  of  65  years  or  more. 

Mr.  Dealey  said  his  staff  is  pre¬ 
paring  for  publication  in  the  News 
of  a  biography  of  the  nominee.  His 
son,  G.  B.  (Ted)  Dealey,  general  man¬ 
ager  of  the  News,  is  in  charge  of  the 
work.  The  News  has  sole  rights  to 
the  biography  in  Texas  as  well  as 
syndicate  rights,  he  added.  The  biog¬ 
raphy,  which  will  run  for  “three  or 
four  months,”  will  be  published  in 
book  form  on  completion  of  its  news¬ 
paper  run. 

Commants  on  Newsprint 

Mr.  Dealey  dismissed  the  recent 
newsprint  rise  with  the  following  brief 
statement: 

“I  think  newsprint  manufacturers 
have  made  a  great  mistake.  What 
they  are  causing  to  happen  is  a  con¬ 
solidation  of  publishers  throughout 
the  country.  And  such  a  move  will 
only  react  to  their  disadvantage.’’ 

The  recent  action  of  Pacific  Coast 
and  midwest  publishers  in  droppng 
their  radio  comment  columns  was  not 
indicative  of  anything  to  Mr.  Dealey. 

“I  don’t  feel  that  radio  advertising 
interferes  with  newspaper  advertising, 
or  circulation,  for  that  matter.  I 
think  it  helps  as  much  as  it  hurts.  We 
certainly  are  not  contemplating  any¬ 
thing  of  the  sort.”  The  News  owns 
and  operates  radio  station  WFAA  in 
Dallas,  the  first  licensed  radio  station 
in  Texas. 

The  Dealey  fcunily  shortly  -will  sail 
to  Jacksonville,  Fla.,  and  drive  from 
there  by  automobile  through  the  old 
South,  returning  to  Miami  to  take 
ship  again.  They  will  spend  a  few 
days  in  Havana  and  then  go  back 
home. 

“There  is  absolutely  no  business 
whatsoever,  connected  with  this  trip,” 
Mr.  Dealey  said.  “I’ve  been  kind  of 
busy  in  the  past  and  now  I’m  going 
to  take  a  look  at  some  parts  of  the 
country  I’ve  never  had  time  to  see.” 
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Schroth  Acquires  Control 
Of  Brooklyn  Eagle 

Former  Scranton  (Pa.)  Tribune  Publisher  Obtains 
Stock  of  M.  Preston  Goodfellow  .  .  .  W.  F. 
Crowell  Elected  Secretary-Treasurer. 


FRANK  D.  SCHROTH.  former  pub¬ 
lisher  of  the  Scranton  (Pa.)  Tribune 
and  formerly  associate  publisher  and 
general  manager  of  the  Trenton 
(N.  J.)  Times  Newspapers,  publishing 
Ae  Trenton  Evening  Times,  Morning 


Frank  D.  Schroth 

State  Gazette  and  Sunday  Times-Ad- 
vertiser,  has  acquired  control  of  the 
Brooklyn  (N.  Y.)  Daily  Eagle,  it  was 
announced  Aug.  1  by  M.  Preston 
Goodtellow,  who  had  been  publisher 
of  the  Eagle  since  1932. 

The  announcement,  made  in  a  news 
story  in  the  Eagle,  said  Mr.  Goodfel¬ 
low  sold  his  stock  holdings  in  the 
corporation  that  controls  the  Eagle  to 
Mr.  Schroth  Aug.  1,  and  the  latter 
now  becomes  publisher.  The  an¬ 
nouncement  was  accompanied  by  a 
signed  statement  by  Mr.  Schroth  ex¬ 
pressing  his  faith  in  the  newspajjer 
and  in  Brooklyn  as  a  community. 

Mr.  Goodfellow'  wired  the  following 
to  Editor  &  Publisher  from  his  home 
in  Norwalk.  Conn.; 

“I  have  made  no  plans  save  those 
for  a  long  vacation.  Perhaps  after 
that  I  shall  look  for  another  news¬ 
paper.” 

Negotiating  Since  March 

Negotiations  for  the  deal,  it  was 
learned,  had  been  going  on  since  Mr. 
Schroth  sold  the  Scranton  Tribune  to 
the  Scranton  Scrantonian  early  in 
March.  No  details  of  the  transaction 
were  made  public  other  than  that  Mr. 
Schroth  bought  Mr.  Goodfellow’s  con¬ 
trolling  interest  in  the  publishing  cor¬ 
poration.  Neither  the  percentage  of 
stock  nor  the  purchase  price  was  re¬ 
vealed. 

With  the  purchase  Mr.  Schroth  an¬ 
nounced  election  of  William  F.  Crow¬ 
ell,  a  trustee  of  the  Eagle  and  busi- 
ne.ss  manager  for  the  last  five  years, 
as  secretarj’- treasurer  of  the  company. 
Mr.  Crowell,  who  will  continue  as  a 
trustee,  succeeds  Miss  Ellen  A.  Dock¬ 
ery,  who  had  served  as  secretary-trea¬ 
surer  for  five  years. 

Charles  E.  Murphy,  Brooklyn  at¬ 
torney  and  former  president  of  the 
Advertising  Club  of  New  York,  who 
handled  the  legal  details  in  the  trans¬ 
action  for  Mr.  Schroth,  also  will  be  a 
trustee.  Mr.  Schroth  announced.  Mr. 


Murphy,  long  active  in  advertising  af¬ 
fairs,  also  is  general  counsel  for  the 
Advertising  Federation  of  America. 

Mr.  Schroth  told  Editor  &  Publisher 
he  had  not  had  an  opportunity  to  de¬ 
termine  what,  if  any,  changes  would 
be  made  in  the  editorial  and  business 
department  staffs  and  in  the  editorial 
policy  of  the  paper. 

“I  am  contemplating  changes  but 
I’ve  only  been  here  two  days,”  he 
said.  “My  job — with  the  co-operation 
of  the  Eagle  staff — is  to  improve  the 
paper  and  make  those  changes  neces¬ 
sary  to  restore  the  prestige  of  the 
Eagle.  I  don’t  know  yet  what  I’m 
going  to  do.  The  Eagle  used  to  be 
the  Bible  of  Brooklyn  and  it  is  our 
job  to  have  it  considered  again  as 
such. 

“I  firmly  believe  the  readers  need 
this  paper;  the  merchants,  the  adver¬ 
tisers  and  the  community  need  it.  It 
will  be  a  matter  of  daily  revamping 
the  paper  to  put  new  life  into  it.  The 
future  Eagle  will  stand  for  everything 
progressive  in  a  civic  way  for  Brook¬ 
lyn.  We  plan  to  present  all  the  news 
but  with  an  emphasis  on  stories  with 
a  local  interest. 

“There  is  a  marvelous  opportunity 
for  a  going  newspaper  in  this,  the 
largest  borough  in  New  York  City. 
The  sympathetic  support  of  the  peo¬ 
ple,  which  we  shall  endeavor  in  every 
way  to  earn,  I  am  confident,  will  re¬ 
store  all  the  prestige  and  power  the 
Eagle  ever  had,”  he  added. 

Expects  Advertising  Upswing 
Asked  for  a  statement  regarding  a 
predicted  national  business  pick-up, 
Mr.  Schroth  studied  a  few  moments, 
then  replied;  “Don’t  get  me  wrong;  I 
am  not  saying  there  is  a  business  pick¬ 
up  at  present.  However,  I  am  count¬ 
ing  on  a  renewed  business  upturn  in 
the  fall  and  with  it  a  renewed  strength 
in  newspaper  advertising.” 

He  chuckled  as  he  commented; 
“With  careful  management  and  a  lot 
of  luck  we  will  revive  the  Eagle.” 

He  said  he  understood  that  a  con¬ 
tract  made  between  Mr.  Goodfellow 
and  the  Newspaper  Guild  of  New  York 
as  the  result  of  last  year’s  strike  by 
employes  of  the  Eagle  would  continue 
in  effect. 

“I  am  not  one  to  break  contracts,” 
he  said  in  answer  to  a  query  of  his 
future  relations  with  the  guild.  “I 
sincerely  hope  to  have  the  friendship 
of  the  guild.” 

A  14- week  strike,  called  by  the  guild 
Sept.  13  against  the  Eagle,  was  ended 
through  the  intervention  of  the  New 
York  State  Mediation  Board  and  the 
signing  of  a  one-year  contract  with 
the  guild,  expiring  Dec.  23,  1938. 

Mr.  Schroth,  who,  early  in  his  news¬ 
paper  career  was  a  political  writer, 
long  has  been  interested  in  national, 
state  and  municipal  governmental 


problems.  While  with  the  Trenton 
Times  Newspapers  he  arranged  for 
a  civic  sur\'ey  project  by  the  Prince¬ 
ton  University  Department  of  Politics 
and  Public  Affairs  imder  the  direction 
of  Dr.  Harold  Willis  Dodds,  now  pres¬ 
ident  of  the  university,  who  then  was 
head  of  the  Department  of  Politics 
and  Public  Affairs,  Mr.  Schroth  said. 
Dr.  Dodds  wrote  for  the  Times  News¬ 
papers  a  series  of  10  articles  analyzing 
the  Trenton  municipal  government. 

Mr.  Schroth,  52,  a  newspaperman  all 
his  life,  was  born  in  Trenton  and  was 
educated  in  public  schools  there.  He 
started  his  newspaper  career  as  a  re¬ 
porter  for  the  True  American,  a  de¬ 
funct  morning  daily,  published  in  that 
city,  and  a  year  later  joined  the  Tren¬ 
ton  Times  as  a  reporter.  He  remained 
with  the  Times  10  years,  “all  the  time 
as  reporter  and  political  writer,”  Mr. 
Schroth  said. 

Served  N.  J.  Tax  Board 

In  1915  he  was  appointed  secretary 
of  the  State  Board  of  Taxation  in  New 
Jersey.  In  December,  1925,  Mr. 
Schroth  joined  with  Col.  Edward  C. 
Rose  and  Ferdinand  W.  Roebling,  Jr., 
to  buy  the  Trenton  State  Gazette,  a 
morning  daily.  Seven  months  later 
the  Gazette  was  merged  with  the 
Trenton  Times  Newspapers,  with  the 
late  James  Kerney  as  editor  and  pub¬ 
lisher  and  principal  owner  of  the  com¬ 
bined  publications.  Mr.  Schroth  be¬ 
came  associate  publisher  and  general 
manager.  He  sold  his  holdings  in  the 
Trenton  papers  to  Mr.  Kerney  July 
31,  1933. 

On  Feb.  17,  1934,  he  bought  the 
Scranton  Tribune,  then  known  as  the 
Scranton  Republican,  from  Col.  L.  A. 
Watress  and  his  sons.  Col.  L.  H.  and 
Reyburn. 

Calls  for  Staff  Co-operation 

Speaking  to  assembled  Eagle  em¬ 
ployes  Tuesday  Mr.  Schroth  asked 
for  the  staff’s  co-operation  “to  build 
the  Eagle  to  its  right  stature  again,” 
and  added;  “Don’t  pull  your  punches 
on  complaints.  I  won’t  be  elusive. 
Come  to  me  with  any  of  your  prob¬ 
lems.”  Mr.  Schroth  was  roundly  ap¬ 
plauded  when  he  completed  his  in¬ 
formal  address. 

Mr.  Schroth,  embarking  on  his  first 
journalistic  venture  in  New  York, 
has  acquired  control  of  a  newspaper 
with  a  96-year-old  history.  'The 
Eagle,  founded  by  a  group  of  Brook¬ 
lyn  Democrats,  published  its  first  edi¬ 
tion  Oct.  26,  IMl.  Henry  C.  Murphy, 
later  Mayor  of  Brooklyn,  was  editor, 
a  year  later  Isaac  Van  Anden,  in 
whose  shop  the  paper  was  printed, 
acquired  ownership  and  published  it 
until  1875. 

Mr.  Van  Anden’s  nephew.  Col.  Wil¬ 
liam  Hester,  succeeded  him  and  was 
in  control  until  1921,  when  his  son, 
William  V.  Hester,  assumed  control. 
On  Mr.  Hester’s  death  in  1925,  Herbert 
F.  Gunnison  became  publisher.  In 
1929  Frank  E.  Gannett,  president, 
Frank  E.  Gannett  Newspapers,  bought 
the  paper,  and  in  1932  Mr.  Goodfellow 
acquired  control.  Under  his  owner¬ 
ship  the  Brooklyn  Times-Union,  of 
which  Mr.  Goodfellow  acquired  con¬ 
trol  in  December,  1936,  and  which  was 
published  in  the  Eagle  plant  until 
June  7,  1937,  when  Mr.  Goodfellow 
announced  its  suspension,  was  merged 
with  the  Eagle. 


COLOR  COMIC  AND  MAGAZINE  GROUP  ON  COAST 

GRAVURE  SERVICE  CORPORATION,  New  York,  this  week  announced 
that  effective  Aug.  1,  five  independent  Sunday  newspapers  on  the  Pacific 
Coast  are  available  to  advertisers  in  one  unit  for  either  color  comic  or  maga¬ 
zine  section  advertising.  The  newspapers  are;  Los  Angeles  Times,  Oakland 
Tribune,  Portland  (Ore.)  Journal,  San  Francisco  Chronicle,  and  Seattle 
Times.  The  total  circulation  of  the  group  will  be  867,115.  In  comic  sections, 
4-color  advertising  in  page,  half-page  and  quarter-page  units  and  single  color 
strips  will  be  available.  Four-color  advertising  will  be  available  in  the  mag¬ 
azine  sections  in  page  and  half-page  units  as  well  as  black  and  white.  *■ 


Lincoln  O'Brien 
Publisher  of 
Boston  Transcript 

Former  Publisher  of  Athol 
(Mass.)  News  Retains 
Ownership  of  That  Daily 

Lincoln  O’Brien,  former  publisher 
of  the  Athol  (Mass.)  Daily  News  and 
the  Cape  Cod  Colonial,  was  elected 
and  assumed  his 
duties  as  pub- 
1  i  s  h  e  r  of  the 
Boston  Trans¬ 
cript  this  wed; 

In  an  inter¬ 
view  with  an 
Editor  &  Pub¬ 
lisher  corres¬ 
pondent,  Mr 
O’Brien  stated 
that  the  future 
ixilicy  of  the  pa¬ 
per  will  be  to 
make  it  “a  live, 
honest  and  high 
standing  newspaper  for  which  the 
Transcript  has  always  been  noted.  It 
will  be  a  quality  product,  a  slightly 
more  vivacious  product.  There  wil 
be  no  reorganization  or  era  of  extieme 
retrenchment.  The  focus  of  attention 
is  going  to  be  on  progress  and  better¬ 
ment  rather  than  on  slashing.”  Thu 
does  not  mean,  however,  that  the 
transcript  intends  to  hire  a  lot  of 
new  help. 

Retains  Athol  Ownership 

Mr.  O’Brien  retains  ownership  of 
the  Athol  paper  which  is  under  the 
general  memagership  of  Farley  A 
Manning.  The  Cape  Cod  Colonial  was 
dissolved  recently. 

Mr.  O’Brien  is  31  years  old,  a  grad¬ 
uate  of  Harvard  College  in  1929  and 
Harvard  Law  School  in  1932.  He  start¬ 
ed  his  newspaper  career  on  the  TuIk 
(Okla.)  Tribune,  and  was  later  in 
charge  of  the  advertising  department 
of  the  Beverly  (Mass.)  Evening  Trib¬ 
une.  In  1934  he  established  the  Athol 
Daily  News. 

He  is  the  son  of  Robert  Lincoln 
O’Brien,  Washington  correspondent 
of  the  "rranscript  from  1895  until  ISOS 
when  he  became  editor,  holding  that 
position  until  1910  when  he  became 
president  and  director  of  the  Boston 
Publishing  Company  and  editor  of 
the  Boston  Herald  until  1928.  Front 
1931  until  1937  he  was  chairman  of 
the  U.  S.  Tariff  Commission. 

Powell  M.  Cabot  remains  as  presi¬ 
dent,  treasurer,  and  director  of  the 
Transcript. 

■ 

Writer  Charges  Press 
Gave  False  Review 

William  Gellermann,  associate  pro¬ 
fessor  of  education  at  Northwester 
University,  Evanston,  Ill.,  has  writter. 
to  400  newspapers  charging  that  they 
printed  inaccurate  accounts  of  his 
recently  published  book,  “The  Amer¬ 
ican  Legion  as  Educator.” 

He  denied  the  accusation  that  he 
had  made  charges  against  the  ranh 
and  file  of  Legionnaires.  “Newsi»P*i 
writers,”  he  stated  in  his  letter,  “wtie 
read  my  book  before  commenting  (® 
it  or  who,  at  least,  did  not  depend 
for  their  information  upon  inadequa** 
news  accounts,  have  treated  the  vo.- 
ume  for  what  it  is,  a  serious  study  d 
the  national  leadership  of  the  Legion 

HOST  TO  300  ORPHANS 

Three  himdred  boys  and  girls  fro® 
the  city’s  orphanages  were  guests  •* 
the  Worcester  (Mass.)  Telegram  8®“ 
Evening  Gazette  at  the  Robb® 
Brothers  circus  recently. 


Lincoln  O'Brien 
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Master  of  the  Art  of  Living 


Just  as  people  speak  of  a  great  master  as 
a  born  painter ;  a  born  musician  ...  so  also 
you  can  say  that  a  Philadelphian  has  a  born 
sift  for  the  art  of  joyful,  contented  living. 

His  is  a  heritage  of  love  of  individual  home. 
His,  the  inspiration  of  Philadelphia’s  founder, 
William  Penn,  master  of  contentment ! 


Also  of  unusual  interest  to  the  manufac¬ 
turer — bec.ause  it  is  an  advertising  and  selling 
economy  unusual  in  a  major  market — 

The  manufacturer’s  advertising  for  Phila¬ 
delphia,  inserted  in  one  newspaper  alone,  will 
reach  nearly  every  home! 

Edited  with  care  for  the  home  inte»'ests  of 
the  Philadelphia  family  circle.  The  Evening 
Bulletin’s  percentage  of  coverage  of  families 
within  the  city  is  greater  than  that  of  any 
other  Philadelphia  newspaper  —  morning, 
evening  or  Sunday. 

For  thirty-three  consecutive  years.  The 
Bulletin  has  led  all  Philadelphia  daily  news¬ 
papers  in  circulation.  One  of  the  largest  daily 
newspapers  in  America! 

Reader  interest  built  The  Bulletin’s  circu¬ 
lation  .  .  .  merit  gave  it  leadership  without 
use  of  prize,  premium  or  subscriber  contest! 

See  your  advertising  agency  for  study  of  the 
Philadelphia  market  and  the  economy  of  sell¬ 
ing  in  Philadelphia  homes  through  the  news¬ 
paper  nearly  everybody  reads. 

•United  States  /9S0  Census 


in  cities  of  apartment  bouses,  flats,  multi¬ 
family  dwellings. 

They  see  as  thrift,  these  outlays  they  make 
so  freely  for  home  equipment  and  appliances: 
for  each  day  they  get  their  money  back  in 
better  living  ...  in  health,  happiness,  security! 

Kitchen  ranges,  foods  and  cleansers, 
refrigerators,  washing  machines  and  automatic 
heat,  baths  and  basement  recreation  rooms, 
radios,  air  conditioning  and  insulation,  paints, 
porches,  gardens  and  automobiles — 

Such  are  the  home  needs  of  Philadelphia; 
and  such  the  volume  of  demand  as  to  make 
it  a  market  of  first  choice: 

For  in  Philadelphia,  roof-to-cellar  equip¬ 
ment,  table  and  household  supplies,  are  bought 
for  MORE  individual,  single- family  homes 
than  in  any  other  city  in  America! 

Nine  out  of  ten  Philadelphia  dwellings  are 
single-family  homes.  More  single-family 
dwellings  than  in  all  of  New  York  City  and 
Buffalo  combined ;  than  in  Chicago  and  St. 
Louis  together;  than  Detroit  and  Cleveland!* 
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Widely  Philadelphia  is  known  for  its  single¬ 
family  homes.  Thousands  and  hundreds  of 
thousands  of  them,  on  Philadelphia’s  tree-lined 
Greets!  Long  its  people  have  been  pioneers  in 
home  planning  and  building. 

And  well  do  Philadelphia’s  families  know 
the  joys  of  making  home  improvements  .  .  . 

Nowhere  does  the  lu.xury  and  economy  of 
tnodern  ideas  make  a  greater  appeal  than  to 
this  home-loving  people  .  .  .  nowhere  is  the 
same  interest  in  advertising  of  better  things 
for  homes  as  in  Philadelphia ! 

Naturally  Philadelphians — living  in 
individual,  single-family  homes,  do  their 
Impending  in  ways  but  little  known  to  people 
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Copyrifjht,  Bulletin  Company,  PhiladelphUt 


Business  Has  Kept  to  the  Right  in  Oklahoma 


FORT  WAYNE.  IND. 


REPRESENTATIVE  — THE  KATZ  AGENCY 


his  second  novel,  “Table  for  Four,”  to 
Simon  and  Schuster.  He  sailed  Aug 
G  for  the  Virgin  Islands  to  devote  all 


signed,  by  the  terms  of  which  Mon¬ 
mouth  County  Publishing  Company, 

Inc.,  of  Long  Branch,  N.  J.,  will  re¬ 
instate  three  employes,  pay  $1,000  to 
the  Board’s  regional  director  for  dis¬ 
tribution  among  the  trio,  and  refrain 
from  further  unfair  labor  practices. 

The  respondent  company  published  statement  appeared 
the  Long  Branch  Record.  F _ 1.  1' _ ’ _ 

The  NLRB  also  announced,  August  being  arrested  for  attempted  extor- 
2,  that  two  elections  will  be  conducted  tion: 

within  15  days  among  editorial  em-  “The  Negro  has  been  an  employi 
ployes  of  New  England  Newspaper  of  R.  M.  Henderson,  vice-presidem 
Publishing  Company,  Boston,  Mass.,  of  the  great  Southern  Life  Insurance 
a  Hearst  subsidiary,  publishers  of  the  Company,  for  two  years.  He  has  n( 
Boston  Daily  Record,  Boston  Evening  other  criminal  record,  Governmen 
American,  and  the  Boston  Sunday  Ad-  agents  say.” 
vertiser,  to  determine  collective  bar¬ 
gaining  agents.  The  employes  will 
choose  between  the  Newspaper  Guild 
of  Boston,  an  ANG  affiliate  (CIO)  and 
the  American  Federation  of  News¬ 
paper  Writers,  Reporters  and  Editorial 
Workers,  Local  No.  21432  (AFL). 

A  group  of  business  department 
employes  also  will  select  their  bar¬ 
gaining  agent  from  between  the  guild 
and  Stenographers,  Typists,  Book¬ 
keepers  and  Assistants  Union,  Local 
No.  14965  of  Boston  (AFL). 


Hollywood  Guild 
Strike  Ends 
After  11  Weeks 


of  his  time  to  the  mass  production  of 
— — literature.  His  wife  and  four-mon^. 
THERE  WERE  undoubtedly  hasty  old  son  went  along— the  poor,  trusting 
explanations  when  the  following  creatures. 

_ _ _  _ _ J  in  the  Houston  Along  about  Christmas  time,  Mr. 

Press  in  the  story  of  a  Negro  chauffer  lanis  probably  will  be  open  to  any 
•  and  all  offers  from  copy  boy  up. 

■ 

A  YOUNG  MAN  with  a  yen  for  news¬ 
paper  work  and  a  flare  for  short 
story  writing,  joined  the  Springfield 
(Mass.)  Republican  some  time  ago. 

One  of  his  first  assignments  was  to 
watch  the  result  of  a  strike  vote  being 
taken  by  trolleymen  at  midni^t. 
When  he  failed  to  report  at  1:30  am., 
THE  LONG-SUFFERING  mail  editor  the  city  editor  sent  another  reporter 
for  the  Dallas  bureau  of  Interna-  results, 

tional  News  Service  scratched  his  ,  strolled  in  just  after  the 

head  when  he  came  across  this  one  city^dition  went  to  press, 
from  a  faithful  correspondent:  story,  he  said. 

“The  South  Texas  pre-convention  They  voted  not  to  strike. 

meeting  of  the  Texas  Junior  Cham-  INDIGNATION  reigned  in  Areola, 
ber  of  Commerce  rnade  history  t^ay  over  the  slight  to  a  board  of 

when  It  open^  its  first  session  with  a  ^^^^e  member,  who  didn’t  get  the 
luncheon  followed  by  a  busmess  send-off.  So  indignant  was 

mwtmg  at  the  Hotel  Faust  here  ^^e  provincial  correspondent  of  the 
After  a  conference  with  other  (533^.)  Leader-Post  that  she 

members  of  the  bureau,  it  was  de-  following  “news”  to  the 

cided  that  history  was  made  when  provincial  editor: 
the  delegates  were  able  to  fork  up  “Through  some  carelessness,  the 
enoi^h  money  so  they  could  all  eat  board  of  trade,  of  which  he  was  a 
lunch.  member,  neglected  to  give  him  a 

■  send-off,  which  would  help  him  a  lot 

When  the  Editor  &  Publisher  man  in  his  new  job  as  pool  elevator  buyer. 
sought  out  Jack  lams  of  the  copy  desk  And  Mr.  Phaneuf  (the  provincial  edi- 
of  the  Pittsburgh  Press  for  an  item  tor),  I  wish  you  would  make  it  a  spe- 
about  his  resignation,  the  former  Bal-  cial  point  to  make  a  story  out  of  this 
timore  Sun  employe  whirled  around  and  publish  it.  He  was  a  regular 
to  his  typewriter  and  turned  out  the  subscriber  to  the  Leader-Post  and  he 
following  signed  story:  has  a  host  of  friends  and  relatives 

around  here.  His  father  feels  rather 
By  Jack  Iams  bad  because  the  board  of  trade  did 

{Special  to  Edito*  &  Pvblishe*)  not  give  him  a  send-off.” 

Jack  lams  of  the  Pittsburgh  Press  ■  , 

copy  desk  has  thrown  his  cap  over  the  ..swrTa^”^  accenred"  and  nublishrf 


In  any  competition,  in 
any  line  of  endeavor, 
ONE  olv/oys  stands  out 
above  the  others.  Ex¬ 
perienced  advertisers 
know  that  the  BEST 
medium  for  obtaining 
soles  in  the  lucrative 
Fort  Wayne  market  is 
The  News  -  Sentinel.  It 
should  be  on  YOUR  next 
list. 


DRUG  SALES 


^  Coed  spefs  on  the  retail  drug  map  of 
the  United  States  have  narrowed  down 
in  the  past  year  to  six  widely  scattered 
areas.  Oklahoma  still  stays  in  the  white 
with  sales  up  3%  from  the  previous 
year,  according  to  the  June  4  map. 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 

OKLAHOMA  CITY 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York  Chicago  Detroit  St.  Louis 
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$622,000,000.00  Market 


Washington  is  a 


Washington  (D.  C.)  Ranks  Third  In 
Private  and  Public  Building  Construction 


According  to  late  Bureau  of  Labor  statistics  covering  the  first  five  months  of  1938, 
the  National  Capital  was  third  in  the  entire  country  in  private  and  public  building 
construction — outranked  only  by  New  York  and  Los  Angeles. 

The  record  in  cities  of  comparable  si2,e  is  interestingly  significant: 

Washington  . $21,925,614.00 

Boston .  4,992,230.00 

Buffalo .  1,573,743.00 

Pittsburgh  .  4,719,170.00 

Milwaukee .  2,302,460.00 

Baltimore  .  6,149,322.00 

You  definitely  cover  this  populous  and  prosperous  market,  comprising  the  National 
Capital  and  the  25 'mile  trading  area  into  Maryland  and  Virginia,  with  ONE  news' 
paper — THE  STAR,  EVENING  AND  SUNDAY.  The  paper  that  goes  where 
you  want  your  announcement  to  go — into  the  homes. 


With  Sunday  Morning  Edition 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 


New  York  Office 
DAN  A.  CARROLL 
110  E.  42nd  Sf. 


WASHINGTON,  D.  C 
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Editor  of  Weekly  Tells 
What  City  Writers  Miss 


By  RALPH  P.  YOUNG 

EDITOR,  THE  RICE  LAKE  (WIS.)  CHRONOTYPE 


IN  1929,  the  year  of  the  big  crash,  I 
was  working  on  a  daily  in  a  city  of 
a  half  million.  I  was  getting  $15  a 
week.  One  day, 


Ralph  P.  Young 


I  boimced  the 
assistant  manag¬ 
ing  editor  for  a 
raise.  I  told 
him  that  I 
wanted  to  move 
out  of  the  attic. 
Alter  I  paid  for 
my  meals, 
clothes,  insur¬ 
ance,  and  care- 
fare,  there  was 
about  $3  left  for 
a  room,  and  an 
attic  was  all  that 


was  available  for  that  amount. 

The  A.M.E.  gave  me  a  dirty  look. 
“You  should  be  willing  to  work  on 
this  paper  for  nothing,”  he  said  icily. 
“After  you  have  worked  here  a  year 
you  can  work  any  place  in  the  cotm- 
try.” 

This  cold  fact,  together  with  the 
fact  that  I  had  to  work  from  9  to  12 
hours  daily,  dress  like  a  rich  man’s 
son,  bow  and  scrape  before  the  city 
editor  for  good  assignments,  and 
make  google  eyes  at  the  managing 
editor’s  secretary  so  she  would  not 
have  me  canned,  brought  about  my 
divorce  from  the  daily  field.  I  sup¬ 
pose  the  fact  that  the  business  man¬ 
ager,  who  strutted  around  the  place 
like  a  Prussian  army  officer,  drew 
$35,000  a  year,  did  not  help  my  mental 
attitude. 

He'll  Stay  80  Years  on  Weekly 

And  then  I  was  nearly  canned. 
After  working  36  ho\irs  during  a  city 
election,  the  city  editor  asked  me  to 
rewrite  stories  from  5  to  8  a.m.  I 
had  a  man  charged  with  second  de¬ 
gree  murder  instead  of  second  degree 
manslaughter.  The  A.M.E.  said,  “In 
view  of  the  long  hours  you  put  in, 
we  won’t  can  you  this  time.  We’re 
going  to  give  you  one  more  chance.” 

Two  weeks  later  I  entered  the  week¬ 
ly  field. 

I  have  remained  in  the  weekly  field 
eight  years  and  will  stay  80  more. 
(Unless  some  daily  offers  me  a  job 
at  $250  a  week.) 

There  are  many  reasons  why 
weekly  newspaper  work  is  much  more 
attractive  than  daily.  First  is  security. 
Providing,  of  course,  that  you  are 
located  in  a  town  above  1,500  to 
2,000,  preferably  a  county  seat. 
One  of  the  best  papers  in  the  country, 
though,  is  the  Traer  (la.)  Star-Clip¬ 
per,  published  in  a  town  of  1,400.  It 
is  impossible  to  have  security  in  the 
average  town  below  1,000. 

Larger  Financial  Return 
The  Chronotype  is  published  in  a 
northern  Wisconsin  town  of  5,200, 
slightly  larger  than  the  average  week¬ 
ly  town.  This  has  its  advantages  of 
bringing  a  larger  financial  return. 
Incidentally,  its  owner  is  Warren  D. 
Leary,  who  was  graduated  from  the 
Pulitzer  School  of  Jorumalism  in  1916 
and  used  to  work  on  several  New 
York  City  papers.  The  paper  is  suc¬ 
cessful  because  of  his  excellent  busi¬ 
ness  judgment,  which  brings  a  vital 
factor  of  security  to  mind.  Any  city 
reporter  can  run  a  weekly  paper,  but 
it  takes  a  good  mem  to  manage  a 
weekly  sheet.  Meeting  payrolls  and 
bills  regularly  is  a  man’s  job  in  any 
language. 


In  our  shop,  we  print  10  to  16  pages 
a  week,  depending  on  the  amoimt  of 
advertising.  Virtually  every  edition 
makes  money.  Mr.  Leary  and  I  visit 
every  available  business  and  news 
source  each  week.  This  results  in  a 
steady  flow  of  business  and  enough 
news  so  that  3,600  persons  buy  the  pa¬ 
per  every  week  in  the  year.  At  the 
end  of  the  year,  the  owner  has  a  neat 
srun  left  for  himself  and  I  enjoy  a 
handsome  bonus  from  the  earnings. 

There  is  enough  variety  on  the 
Chronotype  that  we  rarely  grow  stale. 
If  one  job  grows  tiresome,  we  simply 
go  to  another  phase  of  the  business 
for  awhile.  If  staying  indoors  loses 
its  appeal,  we  go  out  on  the  street 
and  work.  If  business  becomes 
monotonous,  we  shift  to  circulation, 
writing  or  pictures.  Our  work  is 
steady  and  we  never  have  to  tear  our 
hair  to  meet  a  deadline. 

Names  Are  Backbone  of  News 
We  usually  finish  writing  and  ad¬ 
vertising  about  2  p.m.  each  Wednes¬ 
day,  some  four  hours  before  press 
time,  and  we  coast  in  easily.  This  is 
accomplished  by  steady  work. 

The  backbone  of  our  news  appeal 
is  names,  usually  brief  locals.  But  we 
have  the  complete  list  of  stories,  wed¬ 
dings,  deaths,  suicides,  murders,  acci¬ 
dents,  club  meetings,  shows,  athletic 
contests,  iwlitics,  police  and  fire 
news.  About  once  a  month  a  story 
will  break  that  is  reminiscent  of  the 
days  in  the  city,  and  that  is  about 
enough.  When  I  come  in  with  a  story 
like  that  I  do  not  have  to  worry  about 
the  A.M.E.  passing  a  sarcastic  com¬ 
ment. 

In  the  weekly  field,  a  person  finds 
some  satisfaction  of  the  craving  for 
personal  recognition,  which  is  lacking 
in  the  daily  field.  I  suppose  it  is  the 
urge  to  be  a  big  frog  in  a  small  pond. 
The  weekly  editor  has  to  be  from 
necessity.  There  is  a  certain  glow  of 
pride  in  being  consulted  on  any  com- 
mimity  project,  knowing  that  without 
your  aid,  it  will  probably  flop.  But 
this  feeling  can  be  rapidly  deflated  by 
a  slim  month  in  business. 

Time  for  Golf 

Finally  there  is  a  freedom  in  the 
weekly  field  that  is  not  foxmd  on  a 
daily.  Ordinarily  we  work  as  steadi¬ 
ly  the  last  of  the  week  as  we  do  the 
first  three  days.  But  if  the  spirit 
moves  us,  we  come  to  work  at  10  a.m. 
and  knock  oil  at  4  for  a  round  of  golf. 


We  may  take  a  run  into  a  city  for  a 
change  of  scenery.  More  than  likely 
we  take  several  days  off  in  the  fall  for 
several  Big  Ten  football  games.  We 
just  decide  we  want  to  go — and  we 
don’t  have  to  ask  anyone. 

I  earn  $50  a  week  in  this  business. 
But  I  only  pay  $19  a  month  for  a 
good  apartment  and  I  walk  to  and 
from  work,  including  every  noon  home 
for  lunch.  I  get  into  the  shows,  ath¬ 
letic  contests,  plays,  concerts,  etc., 
free.  I  spend  four  and  five  evenings 
a  week  with  my  family.  I  play  con¬ 
tract  with  the  neighbors  and  some¬ 
times  poker  with  some  of  the  fellows. 
As  long  as  I  keep  both  feet  on  the 
groimd,  there  is  little  to  worry  me. 

In  fact  my  main  worry  right  now 
is  just  how  many  small  mouth  bass 
I  can  catch  this  afternoon  with  a  new 
fly  that  a  traveling  salesman  gave  me 
for  a  short  story  about  it  last  week. 


Ferguson  Is  Name<d 
U.P.  Sports  Editor 


Circulation 


302,520 


average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
during  July,  1938 — wUch  rep¬ 
resents 


Gain 


1,990 


over  July  a  year  ago 
Sunday  Sun  circulation  in 
July:  210,947 — a  gain  of  878 
over  July,  1937. 


Everything  in  Baltimore 
Revolver  Around 


THE 

Morning 


Evening 


SUN 

Sunday 


Appointment  of  Harry  Ferguson  as 
sports  editor  of  the  United  Press  was 
announced  Wednesday  by  Elarl  J. 

Johnson,  UP. 


vice 

and 


Harry  Ferguson 


president 
general 
news  manager. 
He  succeeds 
Stuart  Cameron, 
who  resigned  to 
join  the  Steve 
Hannagan  Asso¬ 
ciates. 

Ferguson  is  the 
fifth  man  to  hold 
the  title  of 
United  Press 
sports  editor.  His 
p  r  e  d  eejessors 


spondent,  Ferguson  has  covered  prac- 
tically  every  major  domestic  storj- 
He  was  a  member  of  the  U.P.  staff 
covering  the  Hauptmann  trial  and 
v/as  in  the  death  house  when  Haupt- 
mann  was  executed.  His  assignments 
have  ranged  from  politics  in  Wash¬ 
ington,  floods  in  the  Mississippi  Val¬ 
ley  and  the  assassination  of  Huey 
Long  to  the  Kentucky  Derby,  national 
political  conventions,  and  the  World 
Series. 

Native  of  Kansas  City 

In  his  new  assignment  Ferguson 
will  direct  the  world-wide  sports 
coverage  of  the  United  Press.  Work¬ 
ing  with  him  in  U.P.’s  headquarters 
are  Henry  McLemore,  sports  column¬ 
ist;  George  Kirksey,  baseball  writer, 
and  Jack  Cuddy,  boxing  writer 
night  side  columnist.  Assisting  Fer¬ 
guson  on  the  day  and  night  desb 
are  Henry  Super  and  Leslie  Avery, 

Ferguson,  34,  is  a  native  of  Kansas 
City,  Mo.  His  first  newspaper  iot 
after  graduation  from  the  University 
of  Missouri  in  1925  was  as  reporter 
and  rewrite  man  for  the  New  Or¬ 
leans  Item  -  Tribune.  Subsequently 
he  went  to  the  Miami  Herald  as  copy 
reader  and  sports  writer.  He  joined 
UP.  in  1928. 

Ferguson  is  married  and  is  the 
father  of  a  yoimg  daughter. 


were  H.  C.  Hamilton,  Henry  Farrell, 
Frank  Getty,  and  Cameron. 

In  10  years  as  a  U.P.  staff  corre- 


NAME  DONAHUE  &  COE 

Donahue  &  Coe,  Inc.,  New  York 
agency,  has  been  selected  to  handle 
all  the  advertising  details  and  the 
placement  of  copy  in  the  new  $1,000. 
000  promotional  campaign,  which  the 
motion  picture  industry  approved  lis: 
week,  Paul  Gulick,  co-ordinator  oi 
the  campaign,  announced  Aug.  2. 

J.  Churchill,  president  of  the  agency 
told  Editor  &  Publisher  details  for  the 
campaign,  which  will  open  “around 
Sept.  1,”  had  not  been  completed 
He  will  personally  handle  the  account 


•  An  original 
priht  of  this  pic¬ 
ture  suitable  for 
framing  will  be 
sent  on  request. 
Write  to  Acme 
News  pictures. 
Inc.,  West  3rd 
and  Lakeside, 
Cleveland. 
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coverage,  depend  on 

Acme  Newspictures,  Inc. 


Acme  Telephoto  Service 
CLEVELAND 


.  Acme  Roto  Service 
NEW  YORK 
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YOMK  S 


Weigh 

NEW  YORK  STATE 

in  the  Balance,  •. 


The  population  of  New  York  State  is  more  than  10^,  c  of  the 
Inited  States.  Retail  sales  in  New  York  State  are  more  than 
11%  of  the  national  total. 

New  York’s  retail  volume  exceeds  the  COMBINED  sales  of 
these  states:  Wyoming,  Utah,  New  Mexico,  Nevada,  Montana, 


At  low  traveling  and  sales  expense  you  tap  the  buying  re¬ 
sources  of  a  great  economic  empire,  a  super-state. 

Be  sure  you  use  enough  newspapers  and  enough  space  to 
make  the  most  of  the  selling  opportunity.  Use  the  index  of 
retail  sales  to  measure  your  advertising  investment.  The 
listed  newspapers  are  the  open  door  to  the  nation’s  greatest 
market. 


Idaho,  Colorado,  Arizona,  Tennessee,  Mississippi,  Kentucky, 
Alabama.  Vermont,  Arkansas,  Louisiana,  Oklahoma,  Oregon, 
Washington,  North  and  South  Dakota. 

How  much  more  convenient  and  economical  it  is  to  route 
■alesmen  in  the  compact  New  York  market  with  its  8.270 
miles  of  railways  and  34,000  miles  of  improved  highways. 


INCLUDE  THESE  NEW  YORK  STATE  NEWSPAPERS  IN  EVERY  LIST 


^Albany  Knickerbocker  News  (E)  Jamestown  Evening  Journal  (E)  Poughkeepsie  Star  &  Eagle  News  (E&M) 

Amsterdam  Record  Democrat  (E)  Jamestown  Morning  Post  (M)  *Peekskill  Star  (E) 

Auburn  Citizen  Advertiser  (E)  Kingston  Daily  Freeman  (E)  ^Rochester  Times  Union  (E) 

Binghamton  Press  (E)  JMalone  Telegram  (E)  itRochester  Democrat  &  Chronicle  (M&S) 

Buffalo  Courier-Express  (M)  *Mamaroneck  Times  (E)  Rome  Sentinel  (E) 

Buffalo  Courier-Express  (S)  *Mt.  Vernon  Argus  (E)  ^Saratoga  Springs  Saratogian  (E) 

(doming  Evening  Leader  (E)  JNewburgh-Beacon  News  (E)  Syracuse  Post  Standard  (M&S) 

l^rtland  Standard  (E)  *New  Rochelle  Standard  Star  (E)  *Tarrytown  News  (E) 

tElmira  Star  Gazette  &  Advertiser  (M&E)  Norwieh  Sun  (E)  §The  Troy  Record  (M) 

tElmira  Sunday  Telegram  (S)  JOgdensburg  Journal  (E)  SThe  Troy  Times  Record  (E) 

Geneva  Times  (E)  Oneonta  Star  (M)  JUtica  Observer-Dispatch  (E&S) 

Gloversville  &  Johnstown  Herald  &  *Ossining  Citizen  Register  (E)  tUtica  Press  (M) 

Leader-Republican  (M&E)  Port  Jervis  Union  Gazette  (E)  ’White  Plains  Reporter  (E) 

tithaca  Journal  News  (E)  ’Port  Chester  Item  (E)  ’Yonkers  Herald-Statesman  (E) 

(E)  Evening  newtpapers.  (M)  Morning  netespapers.  (S)  Sunday  newspapers.  *  Westchester  newspnpers  stld  in  combination,  t  Gannett  Mews- 

papers,  Inc.  §  Sold  in  combination  only. 


SALES  MAKE  PROSPERITY 
P  BUY  miELll&ENtlY  NOW 


CATCH  MICHIGAN 


full-^ge  advertisements  showing  why  FiemOIlt  THbune 
Houston  IS  a  prosperous  center.  Copies 
are  obtainable  from  Thomas  Wain- 
right,  promotion  manager. 


NEWSPAPER  PROMOTION 
REVIEW 

By  HARRY  A.  CASEY 


The  Fremont  (Neb.)  Daily  Tribur,; 
evening  newspaper  published  by  tb 
Hammond  Printing  Company  for  j 
years,  was  sold  July  29  to  Dean  S 
Lesher,  Kansas  City,  Kan.,  attomer 
Frank  Hammond,  president,  a: 
nounced.  Mr.  Lesher  assumed  cor' 
trol  Aug.  1. 

In  purchasing  the  Tribune,  M; 
Lesher  is  entering  the  new^pe 


Summer  Bargain  Pages 
THE  New  York  World-Telegram,  in 
a  notable  series  of  promotion  pages, 
is  dramatizing  the  summer’s  bargain 
adventures  in  New  York.  Newspa¬ 
pers  and  merchants’  associations  in 
many  cities  have  asked  permission  of 
the  World-Telegram  for  reproduction 
privileges.  One  of  the  pages  intro¬ 
duces  the  Alice-in-Wonderland  motif. 

Alice  goes  from  store  to  store  on  a  _  _ _  _  _ _ 

typical  morning  shopping  expedition,  Lesher,  is  a  native  *^orwmia^ 
her  arms  becoming  fuller  and  fuller  port,  Md.  He  attended  schools  j 
of  “magical  merchandise  purchased  at  Hagerstown,  obtained  a  Bachelor  j 
miraculous  prices.”  Arts  degree  at  the  University  c 

"  Maryland,  and  was  graduated  with 

JOINS  IOWA  DAILY  degree  of  Bachelor  of  Laws  froj 

John  C.  Blackmore  has  been  ap-  Harvard  Law  School, 
pointed  business  and  advertising  man-  Mr.  Hammond,  associated  with  t.b 
ager  of  the  Sioux  City  (la.)  Tribune,  ente^rise  through  the  59  years  of  i; 
effective  Aug.  1.  Mr.  Blackmore  was  publication,  recently  celebrated  b 
formerly  associate  business  manager  SOth  birthday, 
of  the  Omaha  World-Herald,  adveitis-  ■ 

ing  manager  of  the  Syracuse  (N.  Y.)  i^PiPPFr'TiriM 
Herald,  and  on  Minneapolis  Journal.  wL/IlIitiV,#  1 ILJJN 

■  The  following  are  corrected  figure 

DAILY  USED  COLOR  for  the  Kansas  City  (Kan.)  Karucj 

When  the  London  (Ont.)  Free  Press  June  linage  and  should  be  substitute 


A  NEW  feature-page  designed  for  Why  Soles  Mean  Jobs 

publication  on  Saturdays,  to  urge  Houston  Chronicle,  he 

community  support  for  local  churches,  slogan  “Sales  Mean  J 

was  inaugurated  recently  by  the  Santa  stand  a  little  clarification,  j 
Rosa  (Cal.)  Press-Democrat.  The 
page  is  paid  for  by  local  business  firms  ^ 

the  names  of  which  occupy  the  lower  >  ■  tf’ 

half  of  the  page.  An  outside  column  : 

on  each  side  is  devoted  to  a 

church  directory,  listing  the  topics  of  4|iiaj|g[||^^33U^HSS3 

A  streamer-headline  six  columns 
wide  introduces  a  statement  made  by  a  ■  ~  I  '4  ' 

“great  name,”  in  praise  of  religion,  7.  • 

around  which  a  short  non-denomina-  ^-7 

tional  editorial  is  written  to  urge  1 1|^, 

(diurch  attendance.  Use  of  the  feature 

is  being  sponsored  on  a  national  basis 

by  the  National  Conference  of  Jews  - 

and  Christians,  a  goodwill  organiza-  . 

tion  composed  of  Catholics,  Jews  and 

Protestants.  Copy  for  the  page  is  ^  ^ 

supplied  by  the  Religious  News 
Service,  507  Kohl  Building,  San  Fran- 
cisco.  _  -  -  ~ 


Builopoles 

A  BOOKLET  has  just  bron  rec^ved  umsu mwj imumwi ia»  wmiim lownti 

which  tells  how  to  influence  Buf-  - 

lopoles.  You  can  make  friends  for  page  “Why  DO  Sales  Mean  Jobs?”  in 
your  product  among  Buflopolonians,  which  a  running  story  illustrated  with 
with  apologies  to  Dale  Carnegie  who  cartoons  shows  that  when  Mrs.  Bev- 
probably  doesn’t  care,  by  advertising  erly  decided  not  to  buy  a  household 
in  Polish  Everybody’s  Daily.  If  Buf-  appliance  she  set  in  action  a  train  of 
lopolonians  are  Poles  who  live  in  Buf-  events  which  cost  Mr.  Beverly  his  job. 
falo,  we  assume  that  Syraswedes  are  That  seems  like  pretty  heavy  punish- 
Swedes,  who  live  in  Syracuse.  If  we  ment  for  failure  to  buy  an  electric 
had  time,  we  would  try  to  figxire  out  iron.  As  Lew  Lehr  might  say;  “Eco- 
a  word  for  Czecho-slavs  who  live  m  nomics  is  the  cwaziest  thing.”  The 
Schenectady,  Chronicle  is  also  distributing  eight 


issued  its  Old  Boys  Niunber  which  those  published  in 
ran  80  pages  in  four  sections  on  July  issue: 

28  to  welcome  former  residents,  it 
also  marked  the  first  time  the  news¬ 
paper  used  color  in  its  advertise¬ 
ments.  Red,  blue  and  orange  were 
used  profusely  throughout  the  edition.  Grand  Total 


Kansan 

Kansan 


it  contains,  every  day,  16  to  20  pages  of  uii  | 
diluted  business  news,  free  from  personalitia 


*  *  *  Because  it  maintains  a  world- wide  organi  j 
zation  of  trained  observers,  able  analysts,  awi 
responsible  writers. 


Watch  Michigan  lead  the  recovery 
parade!  Get  your  new  schedules 
in  step  with  it!  Hit  the  Booth- 
Michigan  market  with  the  action 
media  —  Booth-Michigan  Newspa¬ 
pers!  Eight  important  markets — 
each  covered  at  minimum  cost  hy  a 
single  outstanding  paper.  For  fur¬ 
ther  information,  ask  L  A.  Klein, 
5(1  E.  42nd  Street,  N.  Y.,  or  John  E. 
Lutz,  435  N.  Michigan  Avenue,  Chi¬ 
cago. 


♦  *  *  Because  it  divides  strictly  news  from  ei' 
torials . . .  keeping  each  in  its  own  proper  pUct 


GRAND  RAPIDS  PRESS 
FLINT  JOURNAL 
SAGINAW  NEWS 
KALAMAZOO  GAZETTE 
JACKSON  CITIZEN 
PATRIOT 
BAY  CITY  TIMES 
MUSKEGON  CHRONICLE 
ANN  ARBOR  NEWS 


•  ♦  *  Because  it  is  widely  quoted,  deeply  appr^ 
dated,  thoroughly  read  ...  in  Washington  « 
in  New  York,  in  Chicago  as  in  Boston. 


*  *  *  Because  of  these  things  the  nation’s  really 
important  men,  regardless  of  what  else  tbf' 
read,  devote  an  average  of  29V2  minutes  daily 
to  its  full,  fair,  true  business  news. 


*  *  *  Because  of  these  readers.  The  Wall  Strwl 
Journal  is  a  great  advertising  medium. 


MONEY  MAKE*^ 


morning 


You  Can't  Sell  Advertising 
By  Sitting  In  The  Shade 


Time  was  when  newspapers  enjoyed  almost  a  monopoly.  Lacking  vig¬ 
orous  competition,  they  pocketed  substantial  advertising  profits  almost 
without  effort. 

The  sheltered  life  tends  to  create  spoiled  children.  It  is  a  painful  process 
to  discover  that  life  is  real  and  earnest.  Business  is  won  by  working  and 
not  by  waiting. 

The  doily  newspaper  is  still  the  greatest  advertising  medium  evolved  in 
our  economic  system  but  advertising  must  be  fought  for  instead  of  merely 
being  accepted.  Smart  persons  have  created  substitutes  which,  although 
not  by  any  means  as  good  as  the  real  thing,  have  their  attractions. 

Today  you  can't  make  a  gain  if  you  won't  make  an  effort.  You  have  to  do 
the  things  which  experience  shows  are  the  things  which  attract  business. 
Use  advertising  to  sell  advertising.  Use  the  printed  word  to  sell  the  value 
of  the  printed  word.  Promotion  is  the  educational,  missionary  force  which 
enables  your  salesmen  to  sell  more  rapidly  and  more  efficiently. 


❖ 


With  economic  indicators  assuredly  pointing  to  substantial  busi¬ 
ness  revival,  there  is  every  reason  why  you  should  advertise 
your  advertising  in  EDITOR  &  PUBLISHER  right  now  .  .  .  when 
fall  newspaper  schedules  are  being  considered  and  lists  are 
being  made  up. 

Newspapers  recognize  EDITOR  &  PUBLISHER  as  the  Newpsaper 
Advocate  and  os  the  major  medium  for  individual  newspaper 
promotion.  It  is  the  ideal  medium  for  your  printed  sales-story. 


EDITOR  &  PUBLISHER 


Times  Building 


New  York 
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EDITOR  6c  PUBLISHER 


E  D  I 

FAR-FETCHED  AND  FOOLISH 

‘  PUBLISHERS'  Organs  Advocate  Less  ‘Freedom 

of  the  Press' "  headlines  a  recent  weekly  clip- 
sheet  of  the  Democratic  National  Committee.  In 
support  of  this  astonishing  conclusion,  it  quotes 
excerpts  from  editorials  in  Newsdom,  Printers' 
Ink.  and  Editor  &  Publisher. 

From  Newsdom  is  taken  a  quote  which  to  our 
mind  is  extreme  and  not  founded  in  fact,  to  the 
effect  that  newspapers  are  not  fighting  for  the 
rights  of  the  people  as  a  whole  but  for  a  small 
group  which  has  more  than  it  needs;  that  85 
per  cent  of  newspapers  are  opposed  to  the  New 
Deal  and  "would  gladly  give  their  eye  teeth  to 
see  President  Roosevelt  dethroned.” 

Some  badly  broken  quotes  are  taken  from 
Fhinters'  Ink,  the  effect  being  that  the  publica¬ 
tion  urges  acceptance  of  the  New  Deal  "without 
pulling  back  on  the  traces,”  declares  New  Deal 
policies  are  "unbreakably  welded  into  American 
life”  and  deprecating  that  some  of  the  emergency 
measures,  of  necessity,  had  to  be  “hastily  enacted.” 

Whether  those  quotes  correctly  represented 
what  our  contemporary  meant  in  its  article,  we 
can’t  say.  In  them,  we  can  see  not  a  spark  of 
advocacy  that  freedom  of  the  press  be  in  any 
way  limited. 

As  to  the  sentence  amputated  from  an  Editor 
&.  Publisher  editorial  of  July  2.  we  can  only  say 
that  the  clipsheet  headline  finds  in  it  a  conclu¬ 
sion  we  never  wrote.  Referring  to  the  suit  of 
the  government  to  stop  the  New  York  Post's 
publication  of  the  FBI  agent’s  revelations  of 
foreign  espionage,  we  rejoiced  that  no  freedom 
of  the  press  issue  had  been  definitely  raised  on 
any  su^  grounds.  To  that  we  added  the  sen¬ 
tence  quoXd  in  the  clipsheet: 

"It’s  about  time  for  some  of  us  to  take  inventory 
of  moral  principles  and  see  whether  we  can’t 
regain  some  of  the  idealism  that  has  been  lost 
since  war  days.” 

If  regaining  lost  idealism  has  any  bearing  on 
cui'tailment  of  press  freedom,  we  can’t  find  it. 
We'll  .stand  pat  on  the  quoted  sentence  and  apply 
it  in  full  to  the  Bureau  of  Publicity  of  the  Demo¬ 
cratic  National  Committee.  And  we'll  add  this 
question: 

"Does  the  Democratic  National  Committee  favor 
‘less  freedom  of  the  press’?” 

Charlie  Michelson  has  the  floor. 

OFFSIDE 

SOME  CYNICS  might  remark  that  to  look  for 

integrity  in  commercial  propaganda  is  like 
seeking  virtue  in  a  bagnio;  we  haven’t  reached 
that  stage  and  neither  has  a  friend  of  ours  who 
combines  with  his  duties  as  managing  editor  a 
bit  of  detective  ability.  One  day  last  week  there 
flowed  across  his  desk  a  bit  of  publicity  unidenti¬ 
fied  as  to  source.  It  was  a  “news”  item,  recount¬ 
ing  how  a  plumber  had  called  fire  headquarters 
for  a  chemical  truck  and  explained  to  its  short- 
tempered  crew  that  he  was  about  to  repair  an 
oil  burner  and  wanted  chemical  protection  handy. 

Just  an  innocent  little  feature,  pierhaps,  but  our 
friend  smelled  more  than  oil.  The  thing  came  in 
on  a  plain  sheet,  in  a  plain  envelopte,  without  a 
trace  of  identification  except  the  New  York  post¬ 
mark.  The  typed  address  on  the  envelope  looked 
familiar,  however,  and  he  filed  sheet  and  envelope 
for  a  couple  of  days.  Within  the  week,  two  en¬ 
velopes  with  the  identical  typing  arrived,  en¬ 
closing  publicity,  the  source  of  which  was  plainly 
acknowledged. 

There  isn’t  much  doubt  in  our  friend’s  mind 
that  all  three  came  from  the  same  desk  and 
that  the  anonymous  sender  recognized  the  offside 
quality  of  his  dirty  dig  at  the  oil  burner  industry. 
Presumably,  the  original  item  was  printed  as 
news  in  some  newspaper;  it  may  even  have  hap¬ 
pened  as  related.  If  so,  the  story  might  be  a 
circumstantial  selling  point  for  coal  against  oil 
as  heating  fuel,  but  if  the  coal  industry  wants  to 
make  a  selling  p)oint  out  of  it,  it  would  be  better 
that  it  accept  full  responsibility  for  the  fact  and 
its  distribution.  No  propagandist  has  the  ethical 
right  to  backbite  a  competitor;  it  has  still  less 
ethical  right  to  expect  a  newspaper  to  do  the 
backbiting. 


I  A  L 


Where  no  counsel  is,  the  people  fall:  but  in  the 
multitude  of  counsellors  there  is  safety. — Proverbs 
XI;  14. 


BOVARD  RESIGNS 

FOR  MORE  than  40  years  Oliver  K.  Bovard  has 
been  a  newspaperman.  For  the  greater  part  of 
that  quadrennium  he  has  been  the  unseen  guid¬ 
ing  hand,  as  city  editor  and  managing  editor,  of 
the  St.  Louis  Post-Dispatch.  Until  his  resigna¬ 
tion,  submitted  last  week  and  effective  August 
13,  he  was  one  of  the  few  remaining  links  with 
the  old  days  when  a  managing  editor  was  omnis¬ 
cient  and  omnipotent.  And  when  Mr.  Bovard's 
ideas  of  how  the  Post-Dispatch  ceased  to  coin¬ 
cide  with  those  of  the  ownership,  he  recognized 
the  privileges  of  the  latter  and  got  out.  His 
conception  is  that  the  managing  editor  is  the 
driver;  if  he  isn’t  driving,  he  shouldn’t  ride. 
American  journalism  would  be  the  better  for 
more  like  him. 

Neither  Mr.  Bovard  nor  Joseph  Pulitzer,  who 
operates  the  Post-Dispatch  as  part  owner  with 
his  brothers  Ralph  and  Herbert,  were  specific 
concerning  the  critical  difference  of  opinion.  Ac¬ 
cording  to  Paul  Y.  Anderson,  who  was  a  Wash¬ 
ington  correspondent  for  the  Post-Dispatch  for 
many  years  and  now  writes  from  the  capital  for 
the  St.  Louis  Star-Times,  the  differences  were  on 
economic  and  political  questions.  Mr.  Anderson 
believes  the  Post-Dispatch  has  become  more  con¬ 
servative — more  on  the  side  of  pro|>erty  rights 
and  vested  interests.  The  managing  editor  and 
the  publisher  also  differed  on  the  question  of 
Mr.  Roosevelt’s  leadership.  Neither  approved  it, 
according  to  Anderson,  Joseph  Pulitzer  thinking 
it  too  radical  and  Bovard,  too  conservative  and 
opportunist. 

At  65,  Mr.  Bovard  should  have  several  more 
useful  years  as  an  editor  or  editorial  counselor 
and  the  publisher  who  could  fit  him  into  his 
organization  might  count  himself  fortunate. 
Bovard  has  been  no  limelighter;  in  40  years,  his 
name  has  appeared  rarely  in  Editor  &  Publisher 
columns,  and  it  has  never  been  listed  in  Who's 
Who.  The  paper  was  the  thing,  once  and  always. 

Anderson  recounts  one  piece  of  advice  which 
was  important  in  Bovard’s  working  philosophy 
and  which  can’t  be  overstressed  for  today’s  news¬ 
papers.  It  is: 

“Be  very  sure  never  to  permit  yourself  or  the 
newspaper  which  you  serve  to  be  used  as  the 
instrument  for  misleading  the  reader  who  de¬ 
pends  upon  you  and  the  paper  for  accurate  in¬ 
formation.” 

You  can’t  add  much  to  that. 


TOLEDO  NEWS-BEE 

ADD  ANOTHER  newspaper  to  the  victims  of  de¬ 
pression,  a  war  casualty  which  heard  the  fatal 
word  nearly  20  years  after  the  last  shot  was 
fired.  No  single  cause  can  be  cited  for  the 
death  of  the  Toledo  News-Bee,  one  of  the  older 
Scripps-Howard  newspapers,  for  many  elements 
combined  to  make  its  further  conduct  uneconomic. 

For  several  years  it  has  been  a  second  newspa¬ 
per  in  a  city  which  evidently  cannot  support  two 
evening  newspapers  with  profit  to  both.  Its  com¬ 
petition  is  ably  edited  and  managed,  and  though 
a  Republican  newspaper,  the  Blade’s  editorial 
policies  are  not  far  from  those  upon  which  Scripps- 
Howard  newspaper  successes  have  been  built. 
The  city  itself  in  recent  years  has  become  in¬ 
creasingly  dependent  on  the  automobile  indus¬ 
try,  with  highly  seasonal  operations,  long  layoffs, 
and  in  recent  years  suspension  of  several  indus¬ 
tries  and  generalized  labor  troubles. 

The  latter  have  been  handled  better  in  Toledo 
than  in  many  other  cities,  thanks  largely  to  the 
assistance  of  the  newspapers,  and  peace  is  fairly 
well  guaranteed  today.  Still,  that  doesn’t  make 
the  pennies  available  in  a  factory  worker’s  bud¬ 
get  for  two  newspapers,  and  for  one  reason  or 
another,  the  majority  seemed  to  prefer  the  other. 

News-Bee  income  has  not  balanced  outgo  for 
several  years.  Existing  tax  laws  do  not  encour¬ 
age  the  operation  of  a  losing  newspaper  by  a 
chain,  since  consolidated  losses  can  no  longer  be 
offset  against  consolidated  gains  and  the  loss  on 
a  losing  newspaper  is  entirely  out  of  pocket. 

With  Uncle  Sam  making  no  allowances  for  a 
bad  year  or  a  succession  of  bad  years  in  his 
tax  collections,  labor  unions,  the  guild  in  par¬ 
ticular,  kept  the  pressure  on  for  higher  pay 
and  other  items  that  meant  higher  costs.  The 
guild’s  chain  negotiators  appear  to  have  the  idea 
that  a  losing  unit  should  not  be  budgeted  so  far 
as  they  are  concerned;  if  a  loser  can’t  pay  the 
guild  check,  why  not  borrow  the  difference  from 
a  profitable  paper? 

No  doubt  that  used  to  be  done.  Many  a  weak 
sister  has  been  supported  from  a  central  or  allied 
source  for  years  after  it  had  failed  to  stand  on 
its  own  feet.  It  won’t  be  done  much  longer.  De¬ 
mands  by  labor  for  increased  pay,  often  justi¬ 
fied  from  the  worker’s  point  of  view;  taxes  that 
are  inescapable;  higher  material  costs — all  unite 
to  compel  the  elimination  of  unnecessary  drains 
upon  profitable  operations.  Under  present  in¬ 
come  conditions,  a  generally  profitable  paper  is 
fortunate  to  break  even  after  meeting  all  de¬ 
mands;  it  is  not  likely  to  have  a  surplus  with 
which  to  feed  allied  units  which  show  no  pros¬ 
pects  of  solvency. 

There  is  no  law  which  can  compel  a  publisher 
to  throw  good  money  after  bad. 


GUILD  LOSES  AN  ELECTION 

UP  TO  press-time  we  had  not  been  able  to  learn 
the  specific  reasons  why  employes  of  King  Fea¬ 
tures  Syndicate  and  allied  organizations  voted 
down  the  American  Newspaper  Guild  as  collec¬ 
tive  bargaining  agent.  The  result  of  the  secret 
ballot  was  surprising,  it  appears,  both  to  the  guild 
and  the  management.  It  is  not,  however,  unique 
in  recent  labor  history. 

Unorganized  employes  are  no  longer  flocking 
to  union  bandwagons  as  they  did  two  years  ago. 
The  results  to  those  who  did  have  been  consid¬ 
erably  less  than  promised  by  the  union  evangels. 
The  internal  strife  between  union  factions  has 
weakened  the  appeal  of  the  “labor  movement”  to 
the  unorganized,  especially  to  the  white  collar 
groups.  There  has  been  some  advance  in  “inde¬ 
pendent”  unionism,  but  it  is  questionable  that 
this  can  satisfactorily  fill  all  needs  of  the  work¬ 
ing  population.  The  Wagner  Act  has  solved  few 
problems,  created  many,  and  in  its  inevitable  re¬ 
vision,  we  believe  the  erection  of  a  genuine  ju¬ 
dicial  function  should  have  primary  attention. 


RUMORS  OF  WAR 

THE  DEFECT  of  communication  by  ear  rather 

than  by  eye  was  sharply  brought  to  our  attention 
this  week.  Several  friends  asked  whether  we  had 
heard  Walter  Winchell  predict  on  his  Sunday 
night  program  that  a  European  war  was  likely 
to  break  out  within  two  weeks.  We  hadn’t  heard 
the  program.  The  versions  of  those  who  had  dif¬ 
fered  widely  and  stretched  the  probabilities  so  far 
that  we  asked  for  a  transcript  which  Mr.  Winchell 
supplied. 

Careful  reading  discloses  that  Mr.  Winchell  did 
not  predict  war,  but  stated,  in  accord  with  pre¬ 
vailing  newspaper  practice,  that  reliable  Wash¬ 
ington  sources  believed  that  preparations  for 
war  were  in  progress  and  that  Germany  had  de¬ 
cided  to  invade  Czechoslovakia  about  Aug.  15  un¬ 
less  her  terms  were  met.  The  last  part  is  plau¬ 
sible,  for  weather  conditions  in  Europe  make  a 
later  start  of  a  marching  campaign  unpropitious. 

We  don’t  know  how  a  legitimate  and  carefully 
worded  piece  of  information  like  that  can  be  con¬ 
veyed  to  the  radio  audience.  All  qualifying  words 
seem  to  be  lost.  The  commentator  is  placed  in 
the  position  of  stating  positively  what  he  can  only 
know  at  second  or  third  hand.  The  wildest  news- 
pap)er  headline  of  1898  can’t  hold  a  candle  fcn 
sensationalism  to  the  headlines  listeners  write  on 
what  they  hear  over  the  air  waves. 
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PERSONAL 

MENTION 


Church,  North  Bergen,  N.  J.,  met  in 

an  impromptu  debate  Aug.  1  before  FOLKS  ^A^ORTH 
the  Union  City  Rotary  Club,  discuss-  ■i/’ier^TiTTTer^ 
ing  the  merits  of  famous  first  base-  WIWG 


WILLIAM  ALLEN  WHITE,  pub¬ 
lisher,  Emporia  (Kan.)  Gazette,  has 
joined  the  board  of  trustees  of  the 

, _ Twentieth  Cen- 

[  i,  tury  Fund.  His 

yf  election  Aug.  1 
rounds  out  a 
unique  company 

vals — prominent 
New  Dealers  and 

solve  the  na- 
William  Allen  White  tion’s  economic 
problems.  One 
of  the  first  studies  in  which  he  will 
participate  is  an  analysis  of  the  rela¬ 
tionship  between  government  and  the 
electric  light  and  power  industry  in 
the  U.  S. 

Jonathan  Daniels,  editor,  Raleigh 
{N.  C.)  News  &  Observer  and  author 
of  “A  Southerner  Discovers  the 
South,”  will  be  principal  speaker  at 
the  Alabama  Polytechnic  Institute’s 
commencement  exercises,  Aug.  19. 

Victor  Murdock,  editor-in-chief  of 
Wichita  Eagle,  has  returned  after  a 
month’s  vacation  trip  to  New  York 
City  and  other  eastern  points. 

Raymond  Fields,  publisher,  Guth¬ 
rie  (Okla.)  Capital,  and  other  Okla¬ 
homa  newspapers,  spoke  July  27  at 
an  eight-county  meeting  of  the  Amer¬ 
ican  Legion  at  Muskogee,  Okla.  He 
will  be  nominated  for  Oklahoma 
commander  of  the  American  Legion 
when  the  state  convention  is  held  at 
Muskogee  in  September. 

M.  M.  Oppegard,  publisher.  Grand 
Forks  (N.  D.)  Herald,  accompanied 
by  Mrs.  Oppegard  and  his  three 
daughters,  returned  this  week  from 
a  trailer  tour  of  Ontario,  Quebec,  and 
the  New  England  states. 

Charles  Broughton,  editor,  Sheboy¬ 
gan  (Wis.)  Daily  Press,  headed  a 
delegation  of  more  than  12  Wiscon¬ 
sin  daily  newspaper  editors,  to  wit¬ 
ness  the  celebration  of  the  Second 
Annual  Snow  Festival  at  Two  Riv¬ 
ers,  Wis.,  July  23. 

Frederick  William  Wile,  columnist 
and  foreign  editor,  Washington  Star, 
and  Mrs.  Wile  are  spending  a  vaca¬ 
tion  on  Nantucket  Island. 

Ralph  McGill,  executive  editor,  At¬ 
lanta  Constitution,  was  the  guest 
speaker  at  a  meeting  of  the  Rome 
(Ga.)  Rotary  Club,  July  28. 

Stuart  H.  Perry,  publisher,  Adrian 
(Mich.)  Telegram,  and  State  Rep. 
Vernon  Brown,  publisher  of  Mason 
Ingham  County  News,  were  mildly 
rebuked  recently  by  Gov.  Frank 
Murphy  for  addressing  him  as  “Your 
Excellency.”  “In  a  democracy  such 
3S  ours  the  highest  designation  to 
which  anyone  is  entitled  is  ‘Mister,’  ” 
•be  governor  said. 

State  Senator  C.  J.  Harkrader,  pub¬ 
lisher,  Bristol  (Va.)  Herald-Courier 
and  News-Bulletin,  suffered  a  frac¬ 
tured  leg  July  31,  when  he  sought  to 
two  fighting  dogs,  his  own  and 
3  neighbor’s.  Senator  Harkrader 
tripped  over  a  wire,  fracturing  his 
J’ight  leg  several  inches  above  the 
ankle. 

A.  E.  Snider,  publisher,  San  Fer¬ 
nando  (Cal.)  Sun,  serving  his  third 
tfcnn  as  secretary-treasurer  of  Cali¬ 
fornia  Newspaper  Publishers’  Asso¬ 
ciation,  resigned  from  the  CNPA  post 
fast  week  to  become  a  candidate  for 
State  Controller. 

Haddon  Ivins,  editor.  Union  City 
(N.  J.)  Hudson  Dispatch,  and  Rev. 
;  Miner  Stegenga,  pastor,  Grove 


Jack  Dillard  has  been  named  edi¬ 
tor  of  Mexia  (Tex.)  Daily  Times. 
Dillard,  recent  graduate  of  Baylor 
University,  is  21  years  old  and  is 
probably  Texas’  youngest  daily  news¬ 
paper  editor. 

Walter  E.  O’Hara,  former  publisher 
of  old  Providence  (R.  I.)  Star  Trib¬ 
une,  Pawtucket  (R.  I.)  Star  and  the 
Fall  River  (Mass.)  Daily  Globe,  has 
filed  nomination  papers  for  the  gov¬ 
ernorship  of  Rhode  Island  as  an  in¬ 
dependent,  and  will  oppose  Governor 
Robert  E.  Quinn  at  the  polls. 

R.  S.  Trombley,  former  publisher 
of  Galena  (Mo.)  News-Oracle,  has 
purchased  the  newspaper  from  J.  Ray 
King,  its  publisher,  in  recent  months. 

Bob  McGarvey,  editor,  Elizabeth 
(N.  J.)  Union  County  Home  News, 
a  weekly,  is  presenting  a  series  of 
radio  programs  over  WHBI,  Newark, 
on  Sunday  evenings  at  9  o’clock. 
Billed  as  “Union  County  on  Parade,” 
the  15  -  minute  presentations  offer 
news  and  p)ersonalities  of  Elizabeth 
and  vicinity,  with  a  guest  speaker 
appearing  each  week. 

In  The  Business  Office 

FRANK  E.  TRIPP,  general  manager 
of  the  Frank  E.  Gannett  Newspa¬ 
pers,  was  the  guest  speaker  last  week 
before  a  group 


o  f  International 
Correspondence 
Schools  field 
representatives 
meeting  in 
Scranton,  Pa. 
Mr.  Tripp  was 
the  only  mem¬ 
ber  outside  the 
ICS  invited  to 
speak  during  the 
tiu-ee-day  meet¬ 
ing. 

Frank  E.  Tripp  Walter  Seig- 

enthaler,  circu¬ 
lation  manager  of  Newspaper  Print¬ 
ing  Corporation,  agents  for  Nashville 
Banner  and  the  Tennessean,  and  Mrs. 
Seigenthaler  are  the  parents  of  a 
daughter,  Barbara,  bom  July  26. 

James  E.  Hasenack,  circulation  di¬ 
rector,  New  York  Sun,  and  his  daugh¬ 
ter,  Ellen  Louise,  are  spending  a  va¬ 
cation  on  Nantucket  Island. 

James  J.  McMahon,  treasurer. 
Union  City  (N.  J.)  Hudson  Dispatch 
and  Town  Commissioner  of  Montclair, 
N.  J.,  was  elected  Essex  County 
Democratic  chairman  at  a  meeting  in 
Newark,  N.  J.,  Aug.  2. 

C.  C.  Campbell,  city  circulation 
manager.  Little  Rock  Arkansas  Dem¬ 
ocrat,  aided  by  Owen  Carnes  and 
Lewis  Mills,  district  circulation  man¬ 
agers,  chaperoned  a  group  of  34  car¬ 
riers  on  a  bus  trip  recently  to  Lake 
Taneycomo  and  Rockaway  Beach, 
Mo.  A  boat  trip  on  Lake  Taneycomo 
was  the  trip’s  ^al  feature. 

James  A.  Hacker,  recently  with  the 
Birmingham  (Ala.)  Post  as  assistant 
display  manager,  has  joined  the  Dal¬ 
las  Times  Herald  display  staff.  Mr. 
Hacker  has  been  with  the  Scripps- 
Howard  Newspapers  for  the  past  11 
years  starting  with  the  Denver  News 
display  department.  Later  he  was 
transferred  to  the  El  Paso  Herald- 
Post  as  classified  manager,  serving 
six  years.  In  1935  he  joined  the 
Birmingham  Post  as  assistant  display 
manager. 

Edward  H.  Bower,  formerly  mer¬ 
chandise  manager  of  fashion  floor  of 
Lord  &  Taylor,  New  York,  has  joined 
the  New  York  Herald  Tribune  retail 
advertising  staff. 


GEORGE  H.  SCRUTON,  Jr.,  41,  who  a 

year  ago  became  editor  of  the 
Sedalia  (Mo.)  Democrat  and  Capital,  j 
recently  sue-  I 
ceeded  to  the  i 
business  mana¬ 
gership  of  the  1 
papers,  and  was  i 
also  named  [ 
secretary  and 
treasurer  of  the  i 
corporation  in  I 
the  reorganiza-  | 
tion  which  fol¬ 
lowed  the  sudden 
death  of  W.  P. 
Stanley,  May  24, 
Geo.  H.  Scruton,  Jr.  1938.  He  retams 
the  editorship. 

Scruton’s  newspaper  career  started 
when  he  was  10  years  old.  He  be¬ 
came  a  carrier  boy  on  the  Sedalia 
Democrat,  continuing  for  seven  years 
in  this  work.  He  served  on  the  staff 
of  the  Savitar  during  his  attendance 
at  Missouri  University.  When  his 
father,  editor  of  the  Democrat,  was 
sent  to  service  in  France  during  the 
World  War,  yoimg  Scruton  returned 
to  the  Democrat  as  a  reporter.  In 
1920  he  joined  the  staff  of  the  Wabash 
(Ind.)  Plain-Dealer  as  court  house 
reporter.  He  was  made  city  editor 
when  the  paper  was  acquired  by  Don 
M.  Nixon. 

Scruton  went  to  Jeannette,  Pa.,  in 
1925  as  managing  editor  of  the  News- 
Dispatch.  Under  the  tutelage  of  Pub¬ 
lisher  C.  M.  Bomberger  he  was  trained 
in  the  circulation  and  advertising  de¬ 
partments,  succeeding  to  the  man¬ 
agership  of  the  latter  department  and 
later  to  the  business  managership.  He 
acquired  a  stock  interest  in  this  news¬ 
paper  and  was  named  secretary-trea¬ 
surer.  In  July,  1937,  Scruton  became 
editor  of  the  Sedalia  Democrat. 

Mr.  Scruton  is  the  father  of  six 
daughters. 

David  Field,  formerly  of  New  York 
Evening  American  advertising  staff 
and  more  recently  on  the  Detroit 
Times  advertising  staff,  has  joined 
the  New  York  staff  of  National  Jew¬ 
eler,  Chicago. 

George  W.  Greene,  of  Greenville 
(S.  C.)  News-Piedmont  circulation 
department,  has  announced  his  can¬ 
didacy  for  the  State  legislature. 

Raymond  C.  Hagel,  formerly  with 
the  McGraw-Hill  Publishing  Co.,  has 
joined  the  classified  promotion  de¬ 
partment  of  New  York  World-Tele¬ 
gram. 

Maurice  W.  Heaton,  Los  Angeles 
manager  of  Williams,  Lawrence  & 
Cresmer,  was  appointed  sponsor  of 
junior  division  of  Advertising  Club 
of  Los  Angeles  last  week. 

Lewis  A.  Davis,  former  resort  and 
travel  manager  of  New  York  Evening 
Journal,  takes  over  in  the  same  ca¬ 
pacity  with  the  New  York  Evening 
Post. 


In  The  Editorial  Rooms 

JOHN  E.  BEERS,  managing  editor, 
Newark  (N.  J.)  Sunday  Call,  was 
honored  at  a  testimonial  dinner  July 
28  at  the  Newark  Athletic  Club  by 
27  associates.  Beers,  who  has  been 
with  the  Sunday  Call  for  25  years, 
was  presented  a  clock.  Among  the 
guests  were  William  S.  Hunt,  presi¬ 
dent  and  publisher;  Frederick  W. 
Thorne,  business  manager;  Harry  A. 
Wapshare,  advertising  manager,  and 
Ro^rt  C.  Ring,  city  editor.  Edward 
F.  Bataille,  editor,  was  toastmaster. 
{Continued  on  next  page) 


-a  kiek-baek 
if  ov^ii  one  strip 
is  omitted** 

Of  the  page  of  comic  strips  provided  by 
the  United  Feature  .Syndicate  Budget 
Service,  Robert  Whiteside,  of  The  Tulare 
Daily  Times,  says  it  “is  very  popular 
vvith  readers.” 

He  adds — “We  find  we  get  a  kick-back 
if  even  one  strip  is  omitted.” 

The  comics  Mr.  Whiteside  refers  to  are: 


THE  i:3tlTED 
FEATl'RE  SYXDll'ATE 
BEDOET  SERVICE 

provides — in  addition  to  these  nationally 
known  comics — 

Daily  panels — How  It  Beg-an,  by  Paul  Ber- 
(lanier;  Back  Home  Again,  by  Ed  Dodd. 
Dally  Magazine  Page  —  Covering  fa-ohions. 
beauty,  health,  home-making,  child-care, 
personality  sketches. 

Daily  News  Picture  Page. 

Daily  Editorial  and  Sports  Cartoons. 
Flrst-Kun  Love  and  Adienture  Serials. 
Daily  “New  York  Inside  Out”  Column. 

Daily  “Your  Birthday"  Column. 

Daily  Crossword  Puzzles. 

A  Pony  Service,  comprising  a  selection 
of  these  features,  also  is  available.  For 
particulars  and  samples,  please  write  to 

FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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continued  from  page  19 


July  25  received  a  traveling  bag  and  porter  for  the  past  10  years,  recently, 
a  certificate  of  service  from  the  Erie  in  Houston,  where  Mr.  Edinger  had 
County  American  Legion.  Hie  pres-  charge  of  fund-raising  campaign  for 
entation  was  made  at  Legion  Night  University  of  Houston, 
in  Offermann  stadium,  Buffalo,  for  Ray.  F.  Collier,  police  reporter. 


M.  H.  Williams,  managing  editor, 
Worcester  (Mass.)  Telegram  and  Eve¬ 
ning  Gazette,  has  been  spending  a 
two- week  vacation  at  his  summer 
home  at  Plum  Island,  Mass. 

Harry  T.  Brundidge,  reporter,  St. 
Louis  Star-Times,  suffered  lacerations 
of  the  right  leg  and  scalp  when  struck 


Mr.  Stedler’s  work  in  supporting  the 
junior  baseball  program. 

Cieorge  J.  Bacalles,  sports  editor. 
Coming  (N.  Y.)  Leader,  has  been 
named  chairman  of  Steuben  County 
sports 
group. 


Grand  Rapids  (Mich.)  Herald,  to 
Miss  Vi  Lyons,  June  25  in  Grand 
Rapids. 

Hiomas  LeRoy  Baird,  state  editor. 
Grand  Rapids  (Mich.)  Herald,  to  Miss 
editors’  recently  organized  Jayne  McCord  Watt  of  New  Car- 
Ward  B.  Fleming,  Homell  lisle,  Ind.,  in  Grand  Rapids,  June  8. 


(N.  Y.)  Evening  Tribune,  is  secre-  Martin  S.  Hayden,  of  the  Detroit 


bounds.  To  a  former  theatrical  ad¬ 
vance  agent,  who  magnified  the  con¬ 
vivial  side  of  journalism,  he  once 
handed  a  pay-order  with  the  renvaric, 
“I  have  stood  between  you  and  a 
stage  career  long  enough.” 

Shunned  Publicity 
Personally  one  of  the  least  known 
of  St.  Louis  executives,  he  made  no 
public  appearances,  his  photograph 
was  not  published  until  the  other  day, 
and  his  name  has  never  been  in 
“Who’s  Who  in  America,”  because  he 


by  an  automobUe  driven  by  Raymond  Other  rnem^rs  of  Ae  execi^ve  editorial  staff  and  son  of  Jay  has  never  fill^  out  the  slips  repeat- 


Nolan,  an  artist,  July  30  near  St. 
Louis.  According  to  the  police  ac¬ 
count.  Brundidge  forced  Nolan’s  car 
to  the  side  of  the  road  when  the  lat¬ 
ter  passed  in  front  of  his  machine 
several  times.  When  Brundidge 
stepped  from  his  car,  Nolan  started 
up,  knocking  him  to  the  ground. 
Nolan  reported  to  police  and  gave 
bond  on  a  charge  of  peace  disturb¬ 
ance  and  leaving  the  scene  of  an  ac¬ 
cident.  Brundidge  received  emer¬ 
gency  treatment  at  a  nearby  hospital. 

Robert  (“Bob”)  Stedler,  sports  edi¬ 
tor,  Buffalo  (N.  Y.)  Evening  News, 


board  are  Kelly  Simon,  Homell  office,  q  Hayden,  Washington  correspond- 
Elmira  Advertiser;  Robert  Dmeen,  Hews,  to  Miss  EUzabeth 

Coming  office,  Elmu^  Advertiser,  and  Detroit,  in  an  elopement 

George  H.  Bevan,  Bath  (N.  Y.)  Steu-  Angola,  Ind.,  July  27. 
ben  Advocate. 


From  Post-Dispatch 

continued  from  page  6 


EDITOR  &  PUBLISHER 


Pliny  Castanien,  veteran  Wichita  ^  n  J  D  • 

Eagle  police  r^x)rter,  was  stricken  Oa  i!k.  DOVOTCl  HGSI^HS 
with  intestinal  influenza  and  appen¬ 
dicitis  while  at  work,  and  rushed  to 
a  hospital.  He  is  expected  to  recover. 

Miss  Margery  J.  Maible  on  Aug.  1 
became  society  editor  of  Buffalo 
(N.  Y.)  Evening  News.  She  has  been 
society  editor  of  the  Buffalo  Courier- 
Express,  formerly  having  been  its 
state  editor. 

Mrs.  Marion  Allison  and  Miss  Vera 


Including 

The  lowrndist.  merged  1907;  Ncwspaperdofn, 
merged  1925;  The  Fourth  Estate,  merged  1927. 


Nov.  29,  1931,  and  widely  distributed 
later  in  pamphlet  form.  It  was  a 
working  out  of  economic  and  social 
studies  to  which  Mr.  Bovard  had  given 
more  than  a  year  before  he  outlined 
the  matter  to  the  writer,  head  of  the 
Searcy  are  new  society  editors  of  the  Post-Dispatch’s  Washington  breau. 
San  Antonio  Evening  News,  succeed-  “The  depression  is  news,”  the  editor 


Titl«  P»tcnt«d.  Registered  Contents  Cop>Tighted  1938 
THE  EDITOR  &  PVBUSHER  COMP.^NY,  INC. 
James  Wright  Brown,  President  and  Publisher 
James  WrUdit  Brown,  Jr.,  Vice  President 
Charles  B.  Groomes.  Treasurer 
Chas.  T.  Stuart,  Secretary 
.tythur  T.  Robb,  Editor 
Warren  L.  Bassett,  Director _ 


General  Ofiiree: 

Seventeenth  Floor  Old  Times  Building 
4Jnd  Street  and  Broadway,  New  York  City,  N.  Y. 
T elephonet: 

BR>-ant  9-3052,  3053,  3054,  3055  and  3056 _ 

The  Oldest  Publishers'  and  .Advertisers'  Journal 
in  .America 


.Arthur  T.  Robb.  Editor;  Warren  L.  Bassett,  Managing 
Editor:  Robert  t'.  Brown,  .Associate  Editor;  Walter  Jj. 
Schneider,  .Veics  Editor;  John  J.  Clougher,  Marlen  E. 
Pew,  Jr. 


James  Wright  Brown,  Jr.,  .Assistant  PuUither;  Charles  B. 
Groomes,  (jerteral  Manager;  Charles  T.  Stuart,  .Adrer- 
titing  Director;  George  H.  Strata,  Circulation  Manager. 
Washington,  D.  C.  Correspondent :  General  Press  .Assoc., 
James  J.  Butler  and  George  H.  Manning,  Jr.,  1223 
S'ational  Prat  Club  Bldg.,  Phone  Metropolitan  1080. 


Chicago  Correspondent:  George  .A.  Brandenburg.  921 
London  Guarantee  and  .Accide^  Building,  360  Xorth 
Michigan  .Ase.,  Telephone  Dearborn  6771.  _ 


Pacific  Coast  Correspondents:  Campbell  Watson.  2132 
Derby  Street,  Berkeley,  Cal.,  Telephone:  Thornwall  .5.557; 
Ken  Taylor,  1215  Worth  Hobart  Bold.,  Los  .Angeles,  Tele¬ 
phone,  Hempstead  5722.  _ 


ing  Mrs.  Alice  Bonnett  and  Mrs. 
Nancy  Brooke  Sanford,  both  resigned. 

Robert  L.  Waldrop,  Jr.,  of  Green¬ 
ville  (S.  C.)  Piedmont  editorial  de¬ 
partment,  has  announced  his  candi¬ 
dacy  for  the  South  Carolina  State 
house  of  representatives. 

Robert  S.  Matthews,  Jr.,  formerly 
city  news  and  sports  editor  of  Golds¬ 
boro  (N.  C.)  Daily  News-Argus,  has 
joined  the  Wilmington  (N.  C.)  Star- 
News  day  city  news  staff. 

John  Emmert  Stempel,  of  Easton 
(Pa.)  Express  news  staff  and  profes¬ 
sor-elect  of  journalism  at  Indiana 
University,  and  Mary  Farmer  Stem- 
pel,  formerly  woman’s  editor  of  Indi¬ 
anapolis  Times,  are  the  parents  of  a 
son,  John  Dallas  Stempel,  born  July 
26  at  Easton,  Pa. 

Helen  M.  Slator,  who  has  been  in 
charge  of  promotion  and  publicity  for 
women’s  activities  in  the  New  York 
World’s  Fair,  1939,  has  resigned  to 


said  at  the  time,  “and  it  is  a  newS' 
paper’s  business  to  tell  why  it  exists 
and  what  can  be  done  about  it.” 

He  could  turn  from  these  national 
and  world  matters  to  a  zestful  guid¬ 
ance  of  news  workers  in  problems  of 
competitive  news  achievements.  On 
such  cases,  he  worked  as  a  chess  de¬ 
votee  might  work  over  a  problem  on 
the  board.  A  few  years  ago,  when 
about  to  go  to  a  hospital  for  a  throat 
infection,  he  was  visited  by  a  man 
peddling  a  tip,  outlined  in  the  most 
general  terms,  without  names  or  other 
tangibles.  He  made  the  man  an  offer, 
and  the  man  went  out  to  consider  it 
but  did  not  return. 

Obtained  Embezzler's  Confession 

Surmising  that  the  tip  had  been 
sold  to  a  rival  paper,  Mr.  Bovard  went 
into  a  huddle  with  a  staff  group, 
reached  a  working  hypothesis,  and 
soon  the  central  figure  of  the  story, 
an  embezzling  East  Side  official,  had 


Lundoo  Office:  c.'o  The  Caxton  M&gsiine,  Grand  Build¬ 
ing,  Trafalgar  Sq.,  W.  C.  2.  .Allan  Delafons,  Manager; 
Telephone,  Whitehall  6861. _ 


join  the  Francis  H.  Leggett  Company,  accompanied  a  Post-Dispatch  reporter 


Park.  France  Office:  76  rue  dee  Petite  Champt.  Manager : 
Sydney  R.  Clarke,  telephone  Opera  66-27.  Correspond¬ 
ent:  Bernhard  Ragner,  25  Rue  Rennequin,  Telephone 
Etoile  07-70. 


Far  Eastern  Correspondents:  Hans  R.  Johansen,  c  o 
Osaka  Mainichi,  Osaka,  Japan  and  James  Shen,  the 
Centre  News  Agency,  Hung  Wu  Road,  Nanking,  China. 

7937“: 


Display  advertising  rates  effective  December  1, 
85c  per  agate  line  or  series  of  insertions  as  follows: 


•Sixes 

Line! 

Agate 

1 

Time 

.r® 

Times 

13 

Timea 

26 

Times 

52 

Times! 

1  Page 

672 

$275 

1  $234 

$220 

$206 

$182 

7  Page 

336 

154 

1  131 

123 

116 

103,1 

it  Page 

168 

85 

72* 

68* 

64* 

57 

HPage 

84 

55 

47* 

44* 

41* 

37 

,  AkPage 

42 

33 

1  28* 

26* 

24* 

22 

‘The  single  column  forty-two  line  rate  maker  card  at  a  cost 
of  $22.  per  week  earns  as  low  a  rate  on  a  52  time  basis  as 
any  other  schedule  namely,  $182  per  page;  $103  half  page; 
$57  quarter  page.  *Quarter,  eighth  and  sixteenth  pages 
must  be  on  a  definite  copy  sAegule. _ 
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New  York,  food  products,  as  director 
of  the  consumers’  division.  She 
started  her  career  with  the  New 
Haven  (Conn.)  Journal  Courier  and 
later  was  with  the  Hartford  (Conn.) 
Courant,  New  York  Herald  Tribune 
and  the  New  York  Times  before 
joining  the  Fair.  She  is  a  director  of 
the  Advertising  Women’s  Club  of 
New  York. 

Ed  Scannell,  Worcester  (Mass.) 
Evening  Post  sports  writer,  has  re¬ 
turned  from  his  vacation.  G.  Robert 
Jemberg,  staff  i^otographer,  carried 
on  Scannell’s  sports  column  in  his 
absence. 

Dan  Hitchcock,  copy  reader,  Ogden 
(UUJt)  Standard-Examiner,  has  been 
appointed  state  editor. 


to  the  Governor’s  office  in  Springfield 
and  made  a  confession  there — told  ex¬ 
clusively  in  the  Post-Dispatch.  Mean¬ 
while,  the  paper  which  had  bought 
the  documentary  evidence  was  taking 
its  time  about  breaking  the  story, 
which  it  considered  as  being  sewed 
up. 

One  of  the  most  vivid  office  tradi¬ 
tions  of  “OKB”  dates  from  Nov.  7, 


edly  sent  to  him. 

In  the  years  which  made  him  one 
of  the  most  highly  paid  of  newspaper 
executives,  Mr.  Bovard  progressively 
raised  the  salary  scale  of  the  rank  and 
file  and  lesser  executives,  imtil  tke 
paper  became  known  as  one  of  the 
highest  paying  offices  in  the  country. 
His  own  annual  salary  is  said  to  have 
reached  a  $75,000  peak  in  pre-depres¬ 
sion  times. 

Benjamin  H.  Reese,  city  editor  of 
the  Post-Dispatch  for  20  years,  was 
chosen  by  Mr.  Pulitzer  as  Mr.  Bovard’s 
successor.  The  retiring  editor  has 
not  made  known  what  he  intends  to 
do,  beyond  a  short  visit  to  London. 
Foreign  travel  and  occasional  fishing 
and  shooting  have  been  his  means  of 
recreation.  He  lives  on  a  96-acte 
farm  in  St.  Louis  County,  and  worb 
on  it  for  relaxation. 

Benjamin  Harrison  Reese,  for  21 
years  city  editor  of  the  Post-Dispatch, 
was  appointed  managing  editor  of 
that  paper  Tuesday  by  Joseph  Pul¬ 
itzer. 

Mr.  Pulitzer’s  announcement  to 
staff  said,  “Mr.  Reese,  by  his  many 
years  of  service  as  city  editor,  knows 
the  principles  and  policies  and  tradi¬ 
tions  of  the  Post-Dispatch.  1  look 
with  every  confidence  to  a  distin¬ 
guished  career  for  Mr.  Reese  in  his 
new  post.  The  Post-Dispatch  plat¬ 
form  (written  by  the  elder  Joseph 
Pulitzer),  which  I  placed  at  the  mast¬ 
head  27  years  ago,  shall  continue  to 
be  this  newspaper's  gviide  and  its 
only  guide.  It  is,  I  am  sure,  unnec¬ 
essary  for  me  to  add  that  my  concern 
for  your  best  interests  and  progress 
will  continue  precisely  as  in  the  past” 

Reese  is  49,  a  native  of  Joplin,  Mo 
where  he  worked  on  the  Joplin 
Globe,  He  went  to  St.  Louis  Star, 
now  the  Star-Times,  in  1909,  and  wbs 
its  managing  editor  from  1912  until 
he  became  assistant  city  editor  of  the 
Post-Dispatch  in  1913.  He  was  pro¬ 
moted  to  city  editor  four  years  later 
He  is  married  and  has  a  son,  Ben 
H.  Reese,  Jr.,  who  lives  in  France. 


1918,  when  other  St.  Louis  afternoon 

papers  printed  the  false  armistice  VlCtOr  NailSOIl  BuyS 
story.  The  toxvn  went  wild;  the  Post-  T  ^  IT 

Dispatch  staff  was  on  needles,  fearing  EjUI©  \^m  x  ■  XkCliy  S  OlOC* 
the  paper  was  being  monumentally  Victor  H.  Hanson,  publisher  of  the 
scooped;  and  the  business  office  was  Birmingham  News  and  Age-HeraU, 
in  a  panic.  But  the  managing  editor  Tuesday  announced  he  had  puichasBi 
sat  at  his  desk,  smiling  at  the  antics  the  10%  stock  interest  in  the  Birm- 
of  the  frenzied  crowd,  and  at  length 


.Situstiou  wanted:  50c  per  Mtate  line  one  time;  40c  per 
agate  line  three  timee  (count  »ix  word«  to  the  line). 
.Subscription  rates:  By  mail  payable  in  advance  United 
Sutes  and  Island  Possessions,  $4  per  year;  Canada,  $4.50; 
Foreign,  $5. 


Dick  Montague,  who  joined  the  dictating  a  brief  item  about  the  tumult 
Salisbury  (N.  C.)  Post  proof  desk  caused  by  the  false  report.  The  next 


Club  rates:  The  club  rates  are  applioable  to  all  sub¬ 
scriptions  in  any  one  organisation  —whether  paid  for  by 
the  company  or  individuals.  Three  subscriptions  to 
separate  addresses  for  one  year  each  or  one  subscription 
for  three  years,  $10;  five  subscriptions  to  different  ad¬ 
dresses  for  one  year  each  or  one  subscription  for  five  years, 
$15;  ten  subscriptions  one  year  eacb  or  one  for  ten  years, 
$25.  .Member  Associated  Busir 


Business  Papers. 


Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  net  paid  “  A.B.C.''  as  follows: 


Six  Mootfai 

Funded 

Net 

Paid 

Total  Dis¬ 
tribution 

Uec.  31, 

1937 . 

11,738 

12,779 

1936 . 

10,865 

12,064 

1935 . 

10.178 

11,206 

1934 . 

9,651 

10,607 

1933 . 

8,625 

9,819 

1932 . 

9,337 

10,488  1 

1931 . 

10.116 

11,120  I 

1930 . 

10,403 

11.417  ; 

1  “ 

1929 . 

10,180 

11,.564 

I 

1928 . 

8JI67 

10,019  1 

several  weeks  ago,  has  been  prmnoted 
to  the  city  staff.  H.  C.  Basdey,  for¬ 
merly  of  the  Salisbury  (N,  C.)  Herald 
proof  desk,  succeeds  him. 

Joseph  C.  Latham,  Jr.,  assistant 
editor,  Canisteo  (N.  Y.)  Times,  and 
a  Justice  of  the  Peace,  has  been 
elected  to  the  Steuben  Coimty  Jus¬ 
tices  of  the  Peace  Association  execu¬ 
tive  committee. 


day,  everyone  knew  he  had  been 
right. 

His  subordinates  are  referred  to  as 
“men,”  because  as  managing  editor, 
Mr.  Bovard  hired  men  only  for  the 
general  run  of  news  tasks.  For  years 
past,  no  woman  has  had  desk-room  in 
the  large  city-telegraph  news  room, 
where  he  presided.  Women  fill  sev¬ 
eral  places  in  the  Society  and  Daily 
Magazine  departments.  Girl  gradu- 


ingham  News  Company,  owned  1? 
“my  lifelong  friend  and  business  a»- 
sociate,  the  late  Cornelius  F.  KeDyi 
of  New  York.”  Mr.  Kelly  vmtil  h» 
death  a  few  months  ago  was  an  O' 
ecutive  of  the  Kelly-Smith  Company, 
newspaper  representatives. 

“I  now  own  1,935  shares  (96%%) 
of  the  stock  of  the  Birmingham  Ne« 
Company,  out  of  a  total  of  2,OOJ 
shares  authorized  and  outstanding. 
Mr.  Hanson  stated.  “Of  the  remain¬ 
ing  65  shares,  50  are  owned  by 
and  trusted  employes  of  this  coO' 


Wedding  Bells 


stes  of  schools  of  journalism  talked  pany  and  15  sdiares  by  members  of 
of  “crashing”  the  Post-Dispatch  news  my  family.” 
staff,  and  some  of  them  talked  to  a 
most  gracious  managing  editor,  who. 


ERNEST  H.  EDINGER,  former  re 
porter  on  New  York  newspapers  however,  did  not  alter  the  established 
and  editorial  writer  on  Worcester  status. 

(Mass.)  Telegram,  to  Mrs.  Melba  His  patience,  often  shown,  with  the 
Newton  George,  Houston  Post  re-  failings  of  staff  members,  had  its 


The  Birmingham  News  Comp*®! 
owns  and  publishes  the  Birmin^u*! 
News  and  the  Birmingham  Age-H^ 
aid.  It  also  operates  Radio  Statii*l 
WSGN,  presenting  the  NBC  Bj«j 
Network. 
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Central  U.  S.  Press  Office 
Aim  Denied  By  Mellett 


WASHINGTON,  D.  C.,  Aug.  3— The 

National  Emergency  Council,  already 
operating  a  nationwide  press  informa¬ 
tion  service,  has  acquired  radio  broad¬ 
casting  and  motion  picture  experts  to 
co-ordinate  the  work  of  disseminat¬ 
ing  information  in  those  fields. 

Denying  that  a  centralized  system 
for  distribution  of  official  propaganda, 
modeled  after  those  in  several  Euro¬ 
pean  capitals,  is  in  prospect.  Director 
Lowell  Mellett  of  NEC,  said:  “That’s 
a  job  I  wouldn’t  want,  and  I  wouldn’t 
wish  it  on  any  one.” 

NEC  Is  News  Clearing  House 

Mellett,  former  editor  of  the  Wash¬ 
ington  Daily  News,  reminded,  how¬ 
ever,  that  the  National  Emergency 
Council,  since  its  inception,  has  been 
the  clearing  house  for  information  for 
emergency  bureaus,  principally  in  the 
field.  In  the  past,  however,  “spot 
news”  has  been  released  by  the  alpha¬ 
betical  agencies,  while  NEC  has  con¬ 
fined  its  publicity  activities  to  policy 
stories,  periodical  reviews,  and  data 
reqwnsive  to  specific  inquiries. 

The  council’s  regional  offices  are 
headed  by  political  appointees  whose 
salaries  average  about  $6,000  annu¬ 
ally.  The  regional  units  operate  in 
close  co-operation  with,  and  under  the 
supervision  of  Director  Mellett.  Many 
of  them  are  staffed  with  trained 
newspapermen.  Mellett  has  as  his  first 
aide  Eugene  S.  Leggett,  who  was  cor¬ 
respondent  here  of  the  Detroit  Free 
Press  before  he  entered  government 
service. 

In  its  program  of  expanding  activ¬ 
ity,  NEC  recently  procured  the  serv¬ 
ices  of  Robert  Berger,  radio  broad¬ 
casting  expert  of  the  Democratic  Na¬ 
tional  Conunittee  who  now  directs 
projects  in  that  field  for  government 
bureaus,  several  of  which  have  super¬ 
visors  of  their  own.  To  direct  the 
work  of  spreading  information  by 
means  of  motion  pictures,  Pare  Lorenz 
las  been  added  to  the  staff.  Lorenz, 
until  recently  with  the  Farm  Security 
Administration,  was  the  producer  of 
The  Plow  that  Broke  the  Plains,” 
and  “The  River,”  both  of  which  re- 
caved  national  acclaim. 

FDR  Denies  Centralization 

During  the  past  two  years,  reports 
of  activity  in  the  direction  of  a  cen¬ 
tralized  system  of  federal  news  re¬ 
lease  have  been  denied  by  President 
Roosevelt  and  others  high  in  the  New 
But  almost  invariably  the  offi¬ 
cial  spokesmen  have  emphasized  the 
“Cpunent  that  the  present  method 
‘Cads  to  duplication  of  cost  and  effort. 


'  Wood  flong  corp. 
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Under  a  centralized  program,  dupli¬ 
cation  might  be  eliminated. 

A  quarter-century  old  Congres¬ 
sional  enactment  prohibits  the  use  of 
federal  money  for  salaries  of  publicity 
agents,  unless  specifically  appropri¬ 
ated  for  that  purpose.  Many  of  the 
“old  line”  agencies  have  had  press 
relations  bureaus  for  years,  usually 
consisting  of  a  director  and  clerical 
assistants.  The  mushroom  growth  of 
emergency,  or  New  Deal,  agencies  was 
accompanied  by  proportionate  expan¬ 
sion  of  press  relations  staffs.  Several 
of  them  function  with  organizations 
comparable  in  point  of  personnel  to 
metropolitan  daily  city  rooms. 

Because  of  the  legal  inhibition,  an 
ingenious  array  of  new  titles  has  de¬ 
veloped  to  keep  appointees  out  of  the 
category  of  “press  agent.”  Several 
are  known  as  “administrative  assis¬ 
tants,”  others  as  “assistant  to  the 
chairman,”  and  one  was  an  “Assistant 
U.  S.  Attorney  General,”  until  Con¬ 
gress  rebelled  and  directed  that  no 
salary  shall  be  ptaid  to  an  Assistant 
Attorney  General  imless  the  indi¬ 
vidual  is  a  lawyer. 

Most  immediately  affected  by  cen¬ 
tralization,  from  an  occupational 
standpoint,  would  be  the  corps  of 
more  than  500  Washington  corre¬ 
spondents.  With  all  official  news 
emanating  from  a  central  source,  they 
might  expect  to  find  their  field  for 
exclusive  stories — the  reward  of 
diligence — greatly  restricted. 

While  complaint  has  been  made  that 
the  expanding  use  of  press  relations 
men  has  created  a  buffer  between  the 
reporter  and  the  department  head, 


All  the  Difference 
in  the  World 
for  a  Difference 
of  5% 

Whether  you  are  coming  to 
New  York  for  the  first 
time  or  the  hundredth,  we 
think  it  will  come  some¬ 
what  as  a  surprise  to  you 
to  discover  that  staying 
at  the  world's  finest 
and  most  luxurious  hotel 
adds  only  a  trifle  .  .  . 
perhaps  5%  or  less  ...  to 
the  total  cost  of  your 
stay  in  New  York.  You'll 
be  interested  in  the  bud¬ 
gets  we've  assembled  to 
prove  it. 

Send  for  Booklet  128 
"HOW  TO  BUDGET  A  TRIP 
TO  NEW  YORK" 
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making  use  of  direct  quotes  impos¬ 
sible,  save  after  press  conferences, 
those  functionaries  have  been  of  con¬ 
ceded  value  to  corrrespondents.  Most 
government  bureaus  are  staffed  by 
former  leaders  in  Washington  news¬ 
paper  circles,  drawn  to  government 
service  by  the  prospect  of  high  salcuy, 
the  novelty  of  the  tasks,  or  the  oppor¬ 
tunity  to  specialize  in  fields  of  espe¬ 
cial  interest.  A  competitive  attitude 
between  the  various  bureaus  for  a 
“good  press”  has  kept  the  public  rela¬ 
tions  men  alert  to  the  wants  of  the 
correspondents.  The  benefits  that  flow 
from  that  attitude,  reporters  recog¬ 
nize,  would  be  lost  in  a  centralized 
bureau. 

The  life  of  the  National  Emergency 
Council  has  twice  expired  by  the 
terms  of  its  organic  act.  On  both 
occasions,  President  Roosevelt  revived 
the  agency  by  executive  order. 

Mr.  Mellett  was  appointed  to  head 
NEC  several  months  ago,  succeeding 
Leggett  who  had  been  acting  director 
and  who  then  remained  on  as  Mel- 
lett’s  assistant.  The  director  said  to¬ 
day  that  the  press  policies  of  the 
agency  have  been  unchanged;  that 
Berger  was  added  to  the  staff  to  de¬ 
velop  a  plan  for  official  broadcasts 
satisfactory  to  the  government  and 
the  radio  stations,  particularly  in 
avoiding  conflict  with  scheduled  pro¬ 
grams;  and  that  Lorenz  is  co-ordinat¬ 
ing  government  motion  picture  activ¬ 
ity,  past  experience  of  individual  de¬ 
partments  having  shown  that  there 
is  wide  variance  in  quality  of  prod¬ 
uct  and  in  cost. 


A.  L.  Houser  Publisher 
In  San  Diego 

Announcement  was  made  Aug.  1 
of  the  appointment  of  Alan  L.  Houser 
as  publisher  of  the  San  Diego  (Cal.) 
Sun,  Scripps  -  Howard  paper.  Mr. 
Houser  for  the  past  four  years  has 
been  president  and  business  man¬ 
ager.  Coincidental  with  the  announce¬ 
ment  regarding  Mr.  Houser,  it  was 
annoimced  that  Richard  L.  Chase, 
city  editor  of  San  Francisco  News, 
had  been  appointed  executive  edi¬ 
tor. 

Magner  White  announced  at  the 
same  time  that  he  had  retired  as  edi¬ 
tor  of  the  Sun  and  will  devote  his 
full  time  to  magazine  and  other  writ¬ 
ings.  J.  B.  Stephens  continues  as 
managing  editor  of  the  Sim. 

Resignation  of  Mr.  Chase  has  been 
followed  by  a  series  of  advancements 
on  the  San  Francisco  News. 

Joseph  Sheridan,  formerly  assis¬ 
tant  city  editor,  has  been  named  city 
editor,  it  was  announced  by  W.  N. 
Burkhardt,  editor.  Brooke  Clyde  has 
been  named  assistant  city  editor  in 
charge  of  metropolitan  coverage  and 
Robert  Lee  is  now  assistant  city  edi¬ 
tor  in  charge  of  suburban  news,  the 
p)ost  formerly  held  by  Mr.  Clyde.  Mr. 
Lee  formerly  was  on  makeup  and 
rewrite. 

Mr.  Chase  is  the  son  of  E.  C.  Chase, 
who  retired  from  newspaper  work  in 
1920  after  serving  as  Pacific  Coast 
editor-in-chief  and  as  general  man¬ 
ager  of  Scripps-Howard  newspapers. 


he  undersigned  owners  of  The 
Indianapolis  News  take  this  opportunity  to 
announce  that  the  death  of  Warren  C.  Fair¬ 
banks,  president  of  The  Indianapolis  News 
Publishing  Company,  will  not  in  any  way 
affect  the  ownership  and  long-established 
policies  of  the  News. 

We  further  announce  there  will  be  no 
change  in  personnel. 


ADELAIDE  CAUSEY, 
FREDERICK  C.  FAIRBANKS, 
RICHARD  FAIRBANKS, 

MRS.  ETHEL  C.  FAIRBANKS. 


THE  INDIANAPOLIS  NEWS 
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EDITOR  5,  PUBLISHER 


Vaughn  Shoemaker  Tells 
His  Cartooning  Creed 


By  GEORGE  A.  BRANDENBURG 


ON  A  DOOR  leading  to  a  modest  little 


1-1 1-1  riB  Tm-  h  m  1  something  that  irritates  him,  if  it  is 

JL  ©iXS  election  day,  talks  to  himself,  or 

takes  it  out  on  his  wife  and  children, 
j  A  cartoonist  can  blow  off  steam  in  a 

big  way — at  the  rate  of  several  hun- 
dred  thousand  circulation  a  day.  It’s 
a  real  satisfaction.” 

Pulitzer  Prize  Winner,  Back  from  Europe,  Says  Cortoom  More  influential 

Asked  whether  he  felt  editorial 

He  Relies  on  Kindly  Reasoning  to  cartoons  have  more  influence  than  ed¬ 

itorials,  he  said: 

Convince  Readers  “Yes,  I  think  they  have  and  any 

editorial  writer  will  be  quick  to  ad- 
mit  it.  I  have  drawn  cartoons  in 
support  of  editorials  already  in  print, 
but  have  had  my  work  turned  down, 
Mr.  Shoemaker  told  Editor  &  Pub-  even  though  it  merely  reflects  what 


PUBUC  ENEMY  NO.  1 


studio  on  the  sixth  floor  in  the  far  lisher  that  “John  Q.  Public,”  his  has  been  written,  because  the  car- 

north  end  of  the  Chicago  Daily  News  famed  character  who  has  acquired  toons  have  been  too  strong.  Graphic 

building  is  printed  the  single  word  nearly  as  life-like  a  personality  as  reactions  are  much  more  impelling 

“Cartoonist.”  Just  as  unpretentious  each  of  Disney’s  dwarfs — thanks  to  than  the  printed  word.” 


is  Vaughn  R.  Shoemaker,  now  in  his 

middle  30’s,  whose  cartoon,  “The  Road  - 

Back.”  won  the  $500  Pulitzer  prize  for  / 

the  best  newspaper  cartoon  of  1937.  H 

Although  young  in  years,  “Shoes”  M 

is  a  veteran  at  the  Daily  News,  hav-  I 

ing  joined  the  staff  in  1922  at  the  age  ^ 

of  19  and  became  chief  cartoonist  Vaughn  R.  Shoemaker. 
in  1925,  following  the  resignation  of  Chicago  Daily  News 
Ted  Brown.  Mr.  Shoemaker  was  in  cartoonist  and  Pul- 
Europe  when  the  PuUtzer  award  was  itier  prize  winner, 
made.  He  recently  returned  to  Chi-  shown  at  his  drawing 
cago  and  in  an  interview  with  Editor  board,  sketching  his  i 

&  Publisher  this  week  gave  his  reac-  well-known  character  V 

tions  to  winning  the  coveted  honor  '  Jonn  9-  Public."  \1 

and  his  philosophy  of  “kindly  reason-  LI 

ing”  in  putting  over  his  ideas  to  the  ' 

reading  public. 

Won't  on  Laurels 
To  begin  with,  Shoemaker  was 
“dowm  in  the  dumps”  when  he  re- 
ceived  word  of  his  winning  the  Pul¬ 
itzer  prize.  He  was  in  Sofia,  Bulgaria,  the  reportorial  creativeness  of  Everett 


One  of  Shoemaker's  cartoons  which  at¬ 
tracted  nation-wide  attention  and  was  re¬ 
produced  in  many  newspapers  as  a  potent 
weapon  in  curbing  reckless  driving.  From 
the  Chicago  Daily  Nows,  May  13,  1936. 


one  has  to  know  what  that  something 
looks  like.  Cartooning,  in  other 
words,  is  a  stage  further  than  mere¬ 
ly  being  able  to  draw  the  object.  You 
must  be  able  to  exaggerate  this  object 
by  singling  out  characteristics  which 
will  make  it  stand  out  in  the  reader’s 
mind.” 


^  Upset  Instructor's  Prediction 

When  Shoemaker  was  studying  car- 
tooning  at  the  Chicago  Academy  of 
Fine  Arts,  Carl  N.  Wemtz,  director  of 
^  the  school,  was  faced  with  the  neces- 

sity  of  reducing  the  size  of  the  class 
by  weeding  out  some  of  the  young 
hopefuls.  Shoemaker  was  the  first 
to  receive  the  kindly,  but  dishearten- 
Shoemaker  did  not  bat  an  eye  when  ing  words  that  he  was  not  cut  out  to 


a  lonesome  stranger  in  a  dreary  coun-  Norlander,  Daily  News  political  edi-  asked  whether  the  Daily  News  die-  be  a  cartoonist.  He  chose  to  stay, 
try.  He  had  sent  back  20  cartoons,  tor — was  interviewed  by  European  re-  tates  his  cartoon  policy.  “The  paper  however,  and  today  out  of  his  class 

t  .  JltJ _ a.  1 _ :C  ♦UaikVVi  _ _ a.^1 _ 1  f _  J _ _ X  *  _x _ 11__  J*  x_x-  xU* _ II _ w  . 


but  did  not  know  if  any  of  them  had  porters  and  his  likeness  sketched  for  does  not  actually  dictate  the  policy  of  of  25,  only  two  are  newspaper  car- 
appeared  in  the  Daily  News.  He  was  reproduction  in  many  continental  my  cartoons,”  he  said,  “but  in  a  sense  toonists — he  and  Jess  Cargill.  “Shoes" 


homesick  and  discouraged  after  seeing  newspapers. 


it  does,  because  we  have  an  editorial  likes  to  tell  this  story,  not  to  em- 


conditions  in  the  sad  Balkan  states.  “When  I  decided  to  go  to  Europe,  conference  every  morning  which  va-  barrass  Director  Werntz,  who  now  has 


He  had  caught  the  despondency  of  question  came  up  as  to  what  they  editorial  specialists  attend.  Shoemaker  on  his  staff,  but  to  encour- 

those  unhappy  inhabitants.  In  order  ^ould  do  with  John  Q.  Public,”  he  These  men  are  specialists  and  they  age  youngsters  who  may  be  in  the 


to  talk  to  someone  who  could  speak  jg  impossible  for  one  artist  Lo^m  the  editorial  policy  of  the  Daily  “bottom  half”  of  art  classes  today,  yet 

his  language,  he  wandered  into  the  tg  duplicate  another’s  pet  character.  News,  only  after  a  long  and  detailed  who  may  become  the  future  “greats" 

TT  r-  ^ -flC nnA  fVior-o  —n  .....  ...  _  .  J; _ •  _  -C _ _ x:  — .1 : _  -  .  . 


U.  S.  legation  office  in  Sofia  and  there  They  decided  to  send  John  Q.  along  discussion  of  any  particular  issue, 
received  a  cablegram  from  Col.  Frank  with  me — so  we  had  our  adventures  “Because  I  have  to  treat  every  sub- 
Knox,  Daily  News  publisher,  congrat-  together.” 


ulating  hirnonwinningtheaward.  lt  Shoemaker  expressed  his  cartooning  can’t  be  an  expert  on  all  subjects,  in-  Myma  Bradwell  elementary  school 
cheered  him.  Looking  back  at  creed  as  follows:  stead  of  hurriedly  reading  up  on  any  and  Bowen  high  school.  He  later  at- 

diary,  it  shows  that  on  May  is  ^  aWavo  fait  tV«at  a  aalm  subject  and  dogmatically  taking  a  tended  the  Chicago  Academy  of  Fine 

spirits  were  at  lowest  ebb.  When  he  stand,  I  go  into  these  conferences  with  Arts.  “Shoes”  is  married  and  their 

received  the  $500  Pulitzer  ^  r^de^a^ot  ie?ter  an  of^n  mind.  I  listen  and  come  to  a  9-year-old  -son  is  called  “Boots.” 

ly  enough,  it  dated  May  ^  attempU  toVll'lh”  eade"  into  thtaS  logical  decUlon,  which  Is  . 

,he  ,4"'  a?d  nXctor^thl  l^Td-'  J--  -i;;„  ,  ways^an  ,1  .hose  U.  S.  Wntel 


discussion  of  any  particular  issue.  in  newspaper  cartooning  tomorrow. 

“Because  I  have  to  treat  every  sub-  Shoemaker  was  born  and  reared  in 
ject  under  the  sun,  and  obviously  I  Chicago.  He  was  graduated  from  the 


der’’  he  said.  “To  me.  the  award  is  trying  to  win  converts  to  his  way  of 

ut:i ,  lie  oo  ♦  thinkinfr.  Tf  wa  crAf  r^AAT^lA  marl  in_ 


grv;s  a  renewed  confidence  and  assur-  thinking.  If  we  get  people  mad,  in - 
!nce  in  my  own  ability.  Instead  of  the  winning  them  over  we  lose 

aiive  ill  iiijr  \j  j  mir  nniApfiVA  liAnconiionf Ur  T 


attending  the  conference.  If  I  am  i  i  ■ 

‘sold’  through  intelligent  discussion,  AAf  OUndecl  ill  Spain 
I  can  draw  the  cartoon  with  a  clear  , _ r»  t  j 


ance  in  our  objective.  Consequently,  I  try  ‘conscience.  If  at  any  time  I  do  dis-  ^  ^  American  humorist, 

goal.  It  IS  the  begmning--a  chance  to  agree,  after  hearing  their  decision,  I  ^ 

show  what  I  really  can  do.  .U,,  am  never  compelled  to  draw  a  cartoon  ... 


James  P.  Lardner,  24,  son  of  the  late 


Europe  Cartoon-Minded 

Consequently,  Shoemaker  is  not  at  Reason  vs.  Force 

all  impressed  with  tl^  fact  t^t  ^  cited,  as  an  example,  his  series  of 

cartoOT,  print^  as  -  ,  12  cartoons  during  the  1936  Presiden- 

tice  Day,  depicting  a  weary  soldier  „an,_ivn.  dpalinv  with  Ttnr...- 


uce  ^ay,  oepicui  g  u  campaign,  dealing  with  Roose- 

marching  hack  into  a  no-man  s  lanu  .  ,  u  i  ^ 

mdrcauig  covina  velt  s  broken  promises.  In  each  of 


reasoning  to  gain  my  point.”  compelled  to  draw  a  ca^n  ^ 

contrary  to  my  conviction^s.  When  had  arrived  in  Spain  as  a  wa: 

Reason  vs.  Force  such  occasions  arise,  which  are  sel-  correspondent  for  the  European  edi- 

He  cited,  as  an  example,  his  series  of  JS 

ircImSig>h”dfali^  wUrRotse^  J 

.It’s  hrok..n  nrnmisg.s  Tn  A  cartoonist  by  profession,  Mr.  Lardner,  who  was  seeing  his 


tion  of  the  New  York  Herald  Tributv- 
was  reported  among  the  wounded 
July  28  on  the  Ebro  river  front. 
Lardner,  who  was  seeing  his  fiiS 


of  war,  with  a  worried  world  saying  ..  .  c  .  Shoemaker  satisfies  his  urge  to  create  action  since  he  enlisted  with  the  Lm- 

“You’re  going  the  wrong  way,”  won  >  would  do  citinc  the  date  sketching  in  water  colors.  A  daily  coin- Washington  Battalion  of  Loyafe 

_ -J  Uo  Koliews  rttVier  saiQ  ne  wouia  UO,  cuing  me  aaie  _ _ _  ,  .  Snain  c  Tnforn'ili.,nol  R.-ir.o/la  was  hit 


noi  oeuer.  xiis  soie  aim  13  lu  vi.e...  toiieVi  nf  riHioiile  View  tVia  Procirlanf  coior  as  recreation,  ne  is  one  car-  -  v..o^>..,ii  num  meiii/n.^- 

cartoon  that  is  good  today,  and  he  ,  ,  j  c  .u-  raimrc  Tr>  toonist  who  refuses  to  respond  to  the  Uis  condition  was  described  as  not 

.sn'l  “give  a  doggone  ^  wSf  st«mater"  wltos  “C'*''*  ^  ™  " 

week  from  now.  He  fomends  a  through 

rtoon  IS  twice  as  good  if  it  hits  the  dines,  pointing  out  that  the  comic  TF.YAS  DAU-Y  SOT.n 


doesn’t  ‘  give  a  doggone  how  it  looKs 
a  week  from  now.”  He  contends  a 
cartoon  is  twice  as  good  if  “it  hits  the 
news  on  the  head  the  day  it  appears. 

Shoemaker  visited  17  countries  dur¬ 
ing  his  trip  to  Europe.  He  remarked 
that  Continental  Europeans  are  be¬ 
coming  more  cartoon  minded,  al¬ 
though  in  Germany,  he  said,  newspa¬ 
per  cartoons  seem  to  be  more  like 


strip  artist  is  lost  behind  his  charac- 


“I  try  to  feel  kindly  toward  all  whom  ^ers.  Everyone  knows  “U’l  Abner,” 
I  ridicule  in  my  cartoons,  he  ex-  M„ll  ins  ”  nr  “Krazv  Kat.”  he 


TEXAS  DAILY  SOLD 

Senator  L.  J.  Sulak  of  La  Grang«; 


-Moon  Mulllni,"  or  ••Krazy  Kaf  he  yZl.rtrlZ 

argues,  but  who  knows  the  names  of  published  by  the  late  H.  A  Linden- 

their  creators.  berg.  MLss  Fannie  Lou  Lindenber?; 

“Some  people  are  surprised  that  I  editor  of  the  Times  since  death  « 

can  paint  in  water  colors,”  he  said,  her  father,  was  retained  as  associat* 


plained^  “I  am  a  Christian  in  my  3  but  wi 

every  day  life  and  I  try  to  practice  .bpi^  creators’ 
Christian  doctrines  in  my  cartoons.” 


the  Yoaknm  (Tex.)  Daily  TimW' 


It  goes  without  saying  that  Shoe- 


propaganda  posters.  Aside  from  the  ^ker  enjoys  his  work.  When  asked  -They  apparently  think  a  cartoonist  editor.  Senator  Sulak  already 
fine  work  of  Low  of  the  London  Ewe-  this  question,  he  rephed  in  the  affirm-  = - - - -  . .  ,  .  , 


ninq  Standard,  however,  cartooning  in  ative,  stating 

_  ^  .  1  1  _ 1  1 _  _ 


is  not  an  artist.  They  forget  a  car¬ 
toon  is  an  exaggeration  of  something. 


proprietor  of  the  La  Grange  Fay*'*' 
County  Record  and  a  Czech  langua? 


Europe  is  not  as  developed  as  here.  “The  average  person,  when  he  sees  In  order  to  exaggerate  this  something,  weekly  at  El  Campo,  Tex. 


CLIPPING  SCHOOL  CITED 

Washington,  D.  C..  Aug.  2 — A  com¬ 
plaint  alleging  imfair  competition  in 
the  sale  of  a  correspondence  course  of 
instruction  in  press  clipping  and  in 
newspaper  and  trade  paper  writing, 
has  been  issued  by  the  F^eral  Trade 
Commission  against  Tom  Bloom,  of 
Los  Angeles,  trading  as  National  Press 
Service.  He  also  sells  a  booklet  en¬ 
titled  Press  Clipping  and  Picture  Man¬ 
ual,  according  to  the  FTC.  Bloom, 
according  to  the  complaint,  is  alleged 
to  have  advertised  that  readers  of  his 
booklet  could  earn  $25  and  up  every 
week;  and  that  a  “press  card”  issued 
to  his  subscribers  would  be  an  “open 
sesame”  to  otherwise  barred  places. 
tJse  of  the  trade  name  “National  Press 
Service”  is  misleading  and  fraudulent, 
it  is  alleged. 


JOHN  BOOT,  novelist,  wanted  to  be  an  eye-witness  story  of  the  sinking 
a  war  correspondent  in  Ishmaelia.  of  the  Lusitania  four  hours  before  she 
He  wanted,  in  fact,  to  represent  the  was  hit.”  The  director  of  the  Press 
Megalopolitan  newspapers,  the  bright  Bureau  issues  William  a  card  of 
star  of  which  was  the  London  Beast,  identity,  an  orange  document  “origi- 
His  friend,  Mrs.  Algernon  Stitch,  nally  printed  for  the  registration  of 
promised  to  help.  She  knew  Lord  prostitutes.”  An  so  it  goes. 

Copper,  the  publisher.  ^  But  unfor-  jt  'would  be  imfair  to  sketch  more 
tunately,  there  was  a  misunderstand-  of  fhg  story  or  tell  you  how  William 
ing  and  Salter,  the  foreign  editor  finally  made  out.  However,  some 
hired  not  John,  but  William  Boot,  rnention  should  be  made  of  the  cables 
author  of  a  bi-weekly  nature  column  that  William  sends  into  the  office.  One 
called  ‘  Lush  Places.  ’  William  wrote  of  them  written  in  reply  to  a  request 
stuff  like  this:  “  ‘Feather-footed  for  news  of  his  well-being  after  Wil- 
through  the  plashy  fen  passes  the  fiams  has  been  10  days  on  the  job, 
questing  vole  .  .  .’  ”  And  it  was  Wil-  reads: 

liam  the  paper  sent  to  Ishmaelia.  -PLEASE  DON’T  WORRY  QUITE 

Sotir*  on  Foreign  Correspondents  SAFE  AND  WELL  IN  FACT 

That  ought  to  give  you  some  idea  RATHER  ENJOYING  THINGS 

of  what  to  expect  from  Evelyn  WEATHER  IMPROVING  WILL 

Waugh’s  hilarious  satire  on  foreign  CABLE  AGAIN  IF  THERE  IS  ANY 

correspondents.  It  is  called  “Scoop”;  NEWS  YOURS  BOOTS” 

Little  Brown  published  it,  and  the  Another,  in  reply  to  a  rebuke  for 
price  is  $2.50.  There  are  plenty  of  verbosity,  reads  in  this  manner: 
laughs  in  the  book.  Witness  the  way  “NO  NEWS  AT  PRESENT  THANKS 

Salter  describes  the  war  to  William:  WARNING  ABOUT  CABLING 

“You  see  they  are  all  Negroes.  And  PRICES  BUT  I’VE  PLENTY 

the  Fascists  won’t  be  called  Black  MONEY  LEFT  AND  ANYWAY 

because  of  their  racial  pride,  so  they  WHEIN  I  OFFERED  TO  PAY  WIRE- 

are  caUed  White  after  the  White  LESS  MAN  SAID  IT  WAS  ALL 

Russians.  And  the  Bolshevists  want  RIGHT  PAID  OTHER  END  RAIN- 

to  be  called  Black  because  of  their  ING  HARD  HOPE  ALL  WELL 

racial  pride.  So  when  you  say  Black  ENGLAND  WILL  CABLE  AGAIN 

you  mean  Red,  and  when  you  mean  IF  ANY  NEWS” 

Red  you  say  White,  and  when  the  It  is  easy  to  quote  from  “Scoop,” 

party  who  call  themselves  Blacks  say  since  there  are  laughs  on  every  page. 
Traitors  they  mean  what  we  call  In  brief,  Evelyn  Waugh  has  done  a 
Blacks,  but  what  we  mean  when  we  grand  job  and  any  one  who  feels  like 
say  Traitors  I  really  couldn’t  tell  having  a  few  chuckles  owes  it  to 
you.  But  from  your  point  of  view  it  himself  to  dash  into  the  nearest  book- 
will  be  quite  simple.  Lord  Copper  store  for  a  copy.  Of  incidental  in- 
only  wants  Patriot  victories  and  both  formation  is  the  fact  that  the  author, 
sides  call  themselves  Patriots  and,  of  himself,  was  a  war  correspondent, 
course,  both  sides  will  claim  all  the  serving  in  Ethiopia. — C.  G.  "T. 
victories.  But,  of  course,  it’s  really  a  ■ 

war  between  Russia  and  Germany  and  HARCOURT,  BRACE  &  CO.,  INC., 
Italy  and  Japan  who  are  all  against  publishers,  announced  this  week 
one  another  on  the  patriotic  side.  I  publication  of  a  reprint  of  “We  Cover 
hope  I  make  myself  plain?”  World,”  at  $1.49.  The  first  edition 

Buy.  Plenty  of  Equipment  sold  for  $3.50.  The  book,  edited  by 

nr:ii'  f  1  ,  .  Eugene  Lyons,  consists  of  chapters  by 

William,  of  course,  knows  nothing  foreign  correspondents. 

0i  reporting,  and  little  enough  of  any-  a 

thing  else,  for  that  matter.  But  he  In  the  Periodicals 

starts  out  with  a  huge  expense  ac-  the  MERRY-GO-ROUXDERS,  Drew  Pear- 
count  and  an  array  of  equipment  that  son  an,l  Robert  S.  Allen,  are  represente.1 
includes,  aside  from  a  supply  of  cleft  in  current  RcJbook  Magazine  with  “Picking 
sticks  for  sending  his  dispatches,  “ — a  Entries  for  1940.’* 

rather  overfurnished  tent,  three  .  newspaper  career 

montke’  11  -ui  included  work  on  the  Xcw  )  ork  Times, 

months  rations,  a  collapsible  canoe,  H'orld  an,l  World-Tdcgram.  takes  Boake 
a  jointed  flagstaff  and  Union  Jack,  a  Carter  apart  in  August  Scribner  s.  It  is  a 
hand  pump  and  sterilizing  plant,  an  brisk,  slightly  acid  article  that  examines 
astrolabe,  six  suits  of  tropical  linen  t'arter  both  as  radio  news  commentator  and 

and  O  _ _  _  writer.  Liebling  says  of  his  subject:  “Even 

,  u,  ,  ®  operating  private  life  he  argues  in  fifteen-minute 

e  and  set  of  surgical  instruments,  hursts,  suitable  for  r.adio  presentation.”  And 
a  portable  humidor,  guaranteed  to  •'>  regard  to  his  writing:  “Ilis  prose  may 
preserve  cigars  in  condition  in  the  sprouts  with  the  lush 

Red  Sea.  and  a  r.hri«=trrra=  of  bayberries  or  measles.” 


At  a  meeting  in  Chicago  last  week, 
^DTTUT  1 1  the  Chicago  Editorial  Association 
CiU  r  U  DiiiOxlIvri  whose  membership  is  drawn  from  the 
e,  former  publisher  of  the  editorial  side  of  the  Chicago  Her- 
Y.)  Evening  Journal,  a  a/d  ^  Examiner  held  election  of  of- 
ir  which  ceased  publica-  ficers,  and  William  Shoenberg,  rep- 
who  now  IS  publishing  the  resenting  the  American  Federation  of 
ig  News,  ha  c'  Y  *  ts  Labor,  formally  presented  the  asso- 
*"  rT/I  Innparad  ^iation  with  its  official  AFL  charter. 

^July  27*^  ^  Officers  elected  and  their  respective 

^  _  editorial  capacities  on  the  Herald  & 

dity  sketch  by  Mr.  Liebling  Examiner  follow:  President,  Larry 
July  30  New  Yorker,  in  Kelley,  rewrite;  vice-president,  Irwin 
•partment.  It  was  written  St.  John  Tucker,  Sunday  department; 
TO,  the  jockey.  recording  secretary,  John  R.  Robin- 

ms"  to  still  hoU  gld^lor  son,  copy  desk;  financial  secretary, 
it  few  days  give  particular  Victory  E.  Barnes,  news  desk, 
of  the  articles  in  the  Aug.  *  _ 

‘The  Second  Russo-Japanese  GIVES  POLLEN  COUNT 

Ifu^’a  de^lf^htfui  article  by  .  For  the  benefit  of  hay  fever  vic- 
out  the  days  when  Henry  tims,  the  Detroit  News  has  begun 
litor  of  the  Louisville  Cou-  publication  daily  of  the  ragweed  pol- 
5  titled,  “There  Were  Giants  Jg,,  count  in  the  air  over  Detroit. 
Marre*' Kent”  “Toted  statistics  Compiled  by  Barry 

lays,  7  reporters  and  6  edi-  Allergy  Laboratories,  Inc. 


The  Toughest 
Assignment . . . 

for  any  employer  on 

.  .  .  newspapers 
.  .  .  press  associations 
.  .  .  magazines 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 


The  Feature  Editor 
Noticed — 

that  the  cartoon  page  was 
snappier  and  the  picture  page 
more  intriguing  than  in  past 
days.  He  could  plan  graceful 
art  effect  and  esthetic  typog¬ 
raphy  with  assurance  of  pleas¬ 
ing  results. 

Complimenting  the  produc¬ 
tion  manager,  he  learned  that 
a  little  thing  like  a  change  to 
Certified  Mats  had  done  a  lot. 


SCOTT 

Extra  -  Hi  -  Speed’ 
COLOR  PRESSES 


I!VTERNATIOI¥AL 
SERVICE 
Sydney  R.  Clarke 

Pmldcn. 

76,  Rue  de.  Petitt-Chanp. 
Pari.,  France 

Ckbla  Addmai  Parte 

Travel  Experts 

Hew  Tork  BerieientBtiTe; 

Ui  Company,  Ine. 

ruth  Avenue  Mew  fork.  M.  T. 
▼AnderbUt  8-4700 


For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  theU.S.A. 

CERTIFIED  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 


Unit  Style  or 
Superimposed 

Fastest  Color  Presses 
in  the  World 


THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago — 35  Ea.t  Wacker  Drive 
■2387  Teviof  Sfreef 


Walter  Scott  &  Co, 

PLAINFIELD,  N.  J. 
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When  possible,  consult  the  staff 
photographer  of  a  newspaper  for  ad¬ 
vice.  This  is  sane  procedure. 


Seek  Expert  Advice 
When  Buying  Cameras 

By  JACK  PRICE 

SETVERAL  LFTTERS  recently  re-  picked  up  at  attractive  reductions. 

ceived  by  this  department  complain  The  tyro  does  not  need  the  newer 
that  the  writers  were  hoodwinked  by  models  for  his  experimental  work, 
persuasive  salesmen  into  buying  the  Any  good  camera  of  standard  make 
wrong  type  of  cameras  for  news-  will  answer  his  piupose  very  nicely, 
paper  work.  Obviously  there  is  a  even  if  it  is  one  of  the  older  types, 
pr^ounced  difference  in  the  results  The  market  is  becoming  quite  glutted 
obtained  by  cheap  and  unsuitable  with  cameras  of  this  sort, 
cameras  and  the  output  of  more  costly 
and  efficient  apparatus. 

Many  men  in  the  newspaper  field 
who  have  but  lecently  become  pic¬ 
ture  conscious  embark  on  careers  as 
press  photographers  in  a  very  modest 
way  and  consequently  proceed  to 
equip  themselves  as  inexpensively  as 
possible.  However,  it  is  quickly  prov¬ 
en  that  they  cannot  op)erate  efficiently 
with  unsatisfactory  boxes.  In  this 
respect  there  can  be  no  compromise 
between  high  quality  and  low  price. 

Inquire  Before  You  Buy 
One  corresix)ndent  stated  that  he 
had  been  induced  to  invest  in  a  six- 
dollar  camera  on  the  salesman’s  rep¬ 
resentation  that  effective  newspaper 
work  could  be  done  with  it.  An  in¬ 
quiry  or  two  among  news  photograph¬ 
ers  as  to  the  suitability  of  any  such 
camera  would  have  disillusioned  him 
immediately  and  saved  an  invest¬ 
ment  in  a  box  that  was  utterly  worth¬ 
less  for  the  intended  purpose. 

The  type  of  camera  purchased 
should  be  determined  altogether  by 
the  nature  of  the  work  to  be  done 
with  it.  For  ordinary  snapshot  work 
there  eU'e  many  low  and  medium 
priced  models  with  which  excellent  re¬ 
sults  may  be  obtained.  For  good  news 
coverage  a  reasonably  sturdy,  con¬ 
sistently  performing  camera  equipped 
with  a  lens  of  fine  quality  is  indis¬ 
pensable.  Naturally  no  such  camera 
is  to  be  found  in  the  low-price 
brackets  commonly  called  “cheap.” 

If  economy  is  necessary  it  is  recom¬ 
mended  that  the  second-hand  camera 
market  be  studied  for  “buys”  in  keep¬ 
ing  with  one’s  needs  and  purse.  In 
the  metropolitan  areas  of  the  coim- 
try  there  are  many  such  markets. 

This  naturally  simplifies  the  search 
for  the  urban  dwellers.  Those  in 
small  cities,  however,  have  no  such 
range  of  choice  and  are  consequently 
restricted  in  their  selection  to  such 
cameras  as  are  available  at  the 
nearest  photographic  shop — at  stand¬ 
ard  prices. 

Writ*  to  Stock  Houses 

To  these  latter  it  is  suggested  that 
they  write  to  the  large  stock  houses 
in  New  York,  Chicago,  Boston  or 
any  other  nearby  metropolis  stating 
their  needs  and  ambitions  and  re¬ 
questing  trade  literature  or  personal 
advice  covering  their  requirements. 

From  these  sources  they  will  receive 
wholehearted,  impartial  and  intelli¬ 
gent  advice. 

Another  approach  to  providing 
oneself  with  required  equipment  is 
the  classified  advertising  columns  of 
the  big  city  newspapers,  not  a  few 
of  which  conduct  such  columns 
under  the  head  of  “Camera  Ex¬ 
change.”  Failing  to  locate  what  he 
needs  by  either  of  these  expedients, 
the  prospective  photographer  may 
advertise  his  requirements.  The  re¬ 
sponse  to  any  such  published  an¬ 
nouncement  will  astonish  him.  And 
the  cost  is  small  when  compared  with 
the  savings  effected. 

Another  alternative  for  the  be¬ 
ginner  who  desires  to  launch  himself 
at  minimum  cost  for  proper  appara¬ 
tus  is  the  market  in  small  and  minia¬ 
ture  boxes,  many  of  which  are  to  be 


pictorial  journalism.  It  also  includes 
this  subject  in  the  curriculum  of  its 
school  of  journalism. 

It  was  at  this  school  that  Miss 
Baughman  first  learned  the  mysteries 
of  camera  technique.  Judging  from 
some  clip  sheets  which  we  have  re¬ 
ceived  this  yoimg  lady  appears  des¬ 
tined  to  make  quite  a  reputation 
for  herself  in  this  branch  of  joumal- 


Snapped  Featherless  Chicken 
BELIEVE  IT  OR  NOT,  but  we  have 
the  word  of  a  highly  veracious 
news  photographer  that  a  southern 
Michigan  tornado  blew  the  whiskers 
off  a  chicken  and  that  said  chicken 


Short  Course  Proceedings 

THE  TRANSCRIPT  of  the  short 

coiu^  in  news  photography  which 
was  held  in  March  at  Kent  State  Uni¬ 
versity,  Kent,  Ohio,  has  been  edited 
and  published  by  A.  Clarence  Smith, 
assistant  professor  of  journalism.  The 
pubUcation  consists  of  a  bound  vol¬ 
ume  of  mimeographed  pages.  It  has 
been  announced  that  these  books  are 
available  to  any  one  desiring  a  copy 
at  the  cost  price  of  $1.85. 

This  splendid  record  compiled  for 
the  edification  of  those  interested  in 
news  photography  makes  a  valuable 
addition  to  the  growing  library  on  the 
subject.  All  substantial  material  pro¬ 
vided  by  experts  at  the  short  course 
will  be  found  at  a  glance.  In  addi¬ 
tion  to  the  technical  advice  there  are 
lectures  and  addresses  by  prominent 
newspaper  editors. 

Mr.  Smith  is  to  be  congratulated 
for  his  excellent  work  in  producing 
such  a  record. 

Girl  Photographer 

THE  LIST  of  lens-girls  actually  work¬ 
ing  on  newspaper  photographic 
staffs  is  steadily  growing  larger  each 
year.  The  most  recent  addition  is 
Miss  Betty  Baughman,  now  a  staff 
photographer  on  the  Oklahoma  City 
Daily  Times. 

Miss  Baughman  was  graduated 
from  the  University  of  Oklahoma  in 
June.  This  imi versify  was  the  first 
to  adopt  a  special  short  course  in 


Tornado-Plucked  Chicken 

now  struts  about  in  unabashed 
nudity.  The  twister  that  stripped  the 
lady  fowl  of  her  plumage  swept  a 
twelve  mile  radius  aroimd  Trenton. 
Bob  Towers  of  the  Detroit  Free  Press 
was  assigned  by  the  city  desk  to 
photograph  the  devastation.  How¬ 
ever,  the  natives  knew  little  of  the 
reported  havoc  other  than  the  destruc¬ 
tion  of  a  local  chicken  coop.  Camera 
in  hand  Photographer  Towers  there¬ 
upon  descended  on  the  coop. 

“As  I  was  surveying  the  damage,” 
relates  Mr.  Towers,  “I  noticed  a 
chicken  standing  in  the  nmway  and 
completely  denuded  of  feathers.  I 
asked  a  ^y  what  had  happened  and 
he  told  me  the  twister  had  taken  the 
chicken’s  feathers  right  off.” 


PHOTOGRAPHED  RUNAWAY  TEAM 


Anticipating  that  scoffers  might 
pooh-pooh  his  simple  and  truthful 
narrative,  Mr.  Towers  took  a  shot  of 
the  bird.  The  Detroit  Free  Press 
published  it.  Yet  even  with  this  in¬ 
controvertible  evidence  before  them 
not  a  few  cynical  readers  have  ad¬ 
dressed  skeptical  letters  to  the  paper 
asking  whether  the  picture  was  a 
fake  or  not.  To  offset  this,  there  is 
a  signed  affidavit  by  Mr.  Russel 
Raupp,  owner  of  the  chicken,  to  the 
effect  that  both  the  tale  and  the  pic¬ 
ture  by  Mr.  Towers  are  the  gospel 
truth. 

■ 

Dr.  Nawench  Leaving 
For  Warsaw  Post 

Dr.  A.  Morawski-Nawench  is  re¬ 
tiring  as  head  of  the  Polish  Tele¬ 
graphic  Agency  in  New  York  to  be¬ 
come  the  agency’s  chief  foreign  edi¬ 
tor  in  Warsaw,  the  headquarters.  He 
sails  from  New  York  on  the  Batory 
of  the  Gdynia-American  line,  Aug. 
10,  and  will  start  his  new  duties  Oct 
1  following  a  vacation. 

For  12  years  Dr.  Nawench  has  been 
with  the  Polish  Agency  as  general 
representative  of  the  U.  S.,  Canada 
and  Mexico,  but  he  has  lived  in  the 
U.  S.  since  1904,  a  period  of  34  years, 
during  which  he  has  held  important 
positions  on  Polish  newspapers  and 
as  foreign  correspondent.  Tihere  are 
15  dailies  and  ^  weeklies  in  this 
country  serving  a  population  of 
5,000,000  Poles. 

For  11  years  (1917-28)  Dr.  Na¬ 
wench  was  a  professor  at  Columbia 
University,  lecturing  in  Slavonic 
Philology  and  Polish  Literature,  in 
addition  to  his  journalistic  activities. 
This  professorship  he  relinquidied 
when  the  work  of  the  Polish  Tele¬ 
graphic  Agency  demanded  full  atten¬ 
tion  and  all  his  energies. 

He  has  twice  been  president  of  the 
Association  of  Foreign  Press  Corre¬ 
spondents,  New  York. 

NEWSMEN  MAKE  FUGHT 

A  group  of  New  York  newspaper¬ 
men  flew  50  miles  out  to  sea  Aug.  1 
to  greet  Capt.  Elddie  Rickenbacker 
returning  from  abroad  on  the  SS 
Normandie.  The  newsmen,  guests  of 
T.  C.  (Pop)  Myers,  general  manager 
of  the  Indianapolis  Motor  Speedway, 
a  close  friend  of  Mr.  Rickenbacker's, 
were:  Stuart  Cameron,  United  Press: 
Ted  Gill,  Associated  Press;  Bill  Co¬ 
rum,  New  York  Journal- American; 
Robert  Mountsier  and  Jim  Kaha 
New  York  Sun;  John  Kieran  and 
Frederick  Graham,  New  York  Timet: 
Richards  Vidmer,  New  York  Herald 
Tribune;  Dick  Kirschbaum,  Newark 
(N.  J.)  Evening  News;  Steven  Han- 
nagan,  publicity  man;  Beverly  Grif¬ 
fith,  public  relations  counsel  for 
Elastem  Air  Lines,  and  Ralph  Mor¬ 
gan,  photographer. 


A  CLOSE  VIEW  of  an  oncoming 
nmaway  team,  too  close  for  comfort, 
was  obtained  last  week  by  Bob  Johns¬ 
ton,  Syracuse  Post-Standard  photog¬ 
rapher,  who  dared  possible  injury  to 
make  a  picture,  then  leaped  to  safety 
as  the  team  dashed  by. 

Johnston  and  Joe  Dietz,  a  reporter, 
were  returning  from  an  assignment 
when  they  sighted  the  runaway  team, 
hauling  a  hayrack  from  which  two 
farmers  had  been  bounced. 

The  team  neared  the  road,  coming 
across  a  field,  and  Johnston  slowed 
the  car.  Both  saw  their  danger  as  the 
runaways  came  closer.  Dietz  wrote  of 
their  experience. 

“Yo"r  reporter  sat  tight  expecting 


A  newspicfure 
like  this  is  a 
rarity  in 
the  automobile 
age. 


any  minute  to  pick  horse’s  hoofs  out 
of  his  teeth.  Johnston  grabbed  his 
camera  from  the  rear  seat  and  without 
setting  a  single  dingus  jumped  out  of 
the  car  into  the  path  of  the  stamped¬ 
ing  team. 

“He  dropped  to  one  knee,  the  shut¬ 
ter  clicked,  and  Johnson  leaped  for 
the  side  of  the  road  as  the  team  thun¬ 
dered  past.” 

A  farmer,  driving  by,  grabbed  the 
reins  and  brought  the  team  to  a  halt 
and  Johnston  and  Dietz  returned  to 
the  office  with  two  stories  instead  of 
one. 

The  Post-Standard  played  the  pic¬ 
ture  on  page  one,  with  two  other  pic¬ 
tures  and  a  story  inside. 
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Capp  Completes  5  Years 
With  United  Features 


SYNDICATE  S— 25 

titled  “How  to  Ride  a  Horse,”  this  press  news  or  hamper  reporters  and 
series  is  photographically  illustrated,  photographers. 

It  will  be  servic^  by  the  Chicago  One  New  York  newspaper  executive 
Tribune-N.  Y.  News  Syndicate.  and  two  other  newsnaoer  employes 


Personals 


One  New  York  newspaper  executive 
and  two  other  newspaper  employes 
were  on  the  Mercury.  George  Morris, 
48,  advertising  executive  with  the 


ARTHUR  “BUGS”  BAER,  colunrmist.  New  York  Daily  News,  was  one  of  the 
and  Carl  Anderson,  creator  of  most  seriously  injured.  He  is  in  St. 
“Henry,”  both  syndicated  by  King  Vincent’s  Hospital,  Toledo,  with  in- 
One  look  at  his  drawings  was  all  Features,  are  in  Europe  on  vacation,  ternal  injuries.  He  was  operated  on 
that  was  needed.  Within  a  short  time  Emerich,  of  Esquire  Features,  late  Sunday  night. 


By  MARLEN  E.  PEW#  Jr.  and  Carl  Anderson, 

“Henry,”  both  syndicated 

ALFRED  G.  CAPLIN,  known  in  the  One  look  at  his  drawings  was  all  Features,  are  in  Europe  o 
syndicate  field  as  AJ  Capp,  creator  that  was  needed.  Within  a  short  time  .  Emerich,  of  Esquiri 
of  United  Feature’s  “Li’l  Abner,”  has  A1  Capp  and  his  “Li’l  Abner”  were  vacation  in  Europe. 


‘Lil  Abner,  has  A1  Capp  and  his  Li’l  Abner”  were  vacation  in  ii-urope.  Anita  DeCampi,  file  clerk  for 

packed  a  com-  under  contract;  within  a  year  the  strip  Ernest  Lynn,  comic  art  editor  of  Chicago  Tribune-New  York  Daily 
plete  success  was  on  the  market  and  rapidly  going  NEA  Service,  will  return  to  his  desk  Syndicate,  and  Carl  Albracht, 

story  into  his  places.  Since  then  its  rise  has  been  ^.ug.  8  after  a  month  in  the  w«t.  g^^^g  writer  in  the  Associated  Press 
twenties.  Eight  uninterrupted.  Recently  “Li’l  Abner”  P^rt,  of  “is  vacation  he  spent  on  Jim  in  Pittsburgh,  escaped  with 


packed  a  com¬ 
plete  success 


years  ago,  at  the  moved  into  its  300th  newspaper.  Williams’  ranch.  Williams  dra 

age  of  21,  he  was  A1  Capp  didn’t  stop  there.  Even  “Out  Our  Way”  for  NEA  Service, 

a  penniless,  with  the  coming  of  success  far  beyond 

1^';  struggling  new  his  dreaims  and  hopes,  he  knew  he  CJUCCrClS  ^aGUQCG 
A  ^’  4  arrival  among  could  go  further.  He  went  back  to 

the  thousands  school,  studying  fiction  writing  at  ^ATK/’CIYI^TI 

of  ambitious  Harvard  University  to  improve  his  A 0111^11 

young  men  in  story  technique.  71  A  T* 

New  York  City.  Today  A1  Capp  smiles  continuously.  1  rQUl  W I GCK 

-  Today  he  has  He  seems  to  have  made  it  a  habit.  Yet, 

Al  Capp  reached  his  goal  it  seems  that  he  probably  was  smiling  New  York  Central  Police 

as  author  of  his  eight  years  ago  when  he  had  nothing  Threaten  Cameramen  .  . 

own  strip,  which  has  been  serviced  by  but  determination.  nr  •.  n  i  j 


Guards  MGnacG 
NGwsmGn 
At  Train  WrGck 


iSenXra  l7t  To  do  '^Th  Science  Service's  Telefact  - -  Morning  Times,  getting  the  first  break 

meteoric  rise,  so  did  luck,  but  the  SCIENCE  SERVICE  has  announced  Toledo  reporters  and  cameramen  on  the  story,  gave  it  large  double- 

main  force  was  persistence.  It  was  that  beginning  Aug.  8  it  will  syn-  were  given  yough  workout  and  some  banner  play  with 


Science  Service's  Telefact 


New  York  Central  Police 
Threaten  Cameramen  .  . 
Three  Writers  Aboard 


minor  injuries  and  raced  on  foot  to  a 
town  half  a  mile  from  the  scene  of  the 
wreck  to  flash  bulletins  to  their  re¬ 
spective  offices. 

When  Miss  DeCampi  returned  to  the 
crash  scene  to  obtain  further  details, 
physicians  noticed  blood  streaming 
from  cuts  on  her  legs  and  she  was 
ordered  into  an  ambulance  and  sent  to 
Toledo  for  treatment. 

The  accident  happened  at  7:05  p.  m. 
and  a  score  of  Toledo  newsmen  were 
on  the  scene  in  a  short  time.  The 


main  force  was  persistence.  It  was  that  beginnmg  Aug.  8  it  will  syn 
his  unusual  determination  which  kept  dicate  Telefact  a  picturization  o 
him  at  his  work  through  many  heart-  scientific  fact  developed  by  Rudolpl 
breaking  discouragements  and  finally  Modley  and  Harry  B.  Coffin  of  Pic 


saw  him  to  the  top.  tonal  Statis 

Worked  for  AP  Features  Watson  Dm 

It  is  not  generally  known  that  be- 
fore  Al  Capp  started  drawing  his 
“Li’l  Abner,”  he  had  drawn  a  daily 


dicate  Telefact  a  picturization  of  carne  near  to  physical  harm  Sunday  art.  The  Blade’s  lead  story  was  writ- 
scientific  fact  developed  by  Rudolph  night  after  the  Commodore  Vander-  ten  by  Cliff  Quinn  police  reporter,  and 
Modlev  and  Harrv  B  Coffin  of  Pin-  New  York  Central  flyer,  rammed  also  was  given  double-banner  play. 

torTal  StatisticTS'c.  In  a  iSeaS  fr^m  the  Mercury  the  line’s  stream-  Ed  Ways,  also  a  police  reporter,  wrote 
Watson  Davis,  director  of  the  service,  tram,  19  miles  east  of  Toledo,  a  divisional  story  on  the  accounts 

the  new  chart  feature  is  described  as  ^t^ty  persons  were  injured  and  20G  given  him  by  passengers.  Other  re- 


“unlike  anything  ever  before  used  in  others  were  thrown  from  their  seats  porters  also  wrote  divisional  pieces. 


It  dramatizes  fact  in  a  shaken  up. 

irloT*  Aocilxr  TwO  IIGWSP 


and  the  Blade  carried  a  four-column 
photographers,  panel  of  art  on  page  one  and  another 


Ldi  rtoner,  ne  nau  urawii  a  uaiiy  ^  reader  easily  understands  ^''^o  newspaper  photographers,  panel  ot  art  on  page  one  and  another 

janel  for  Associate  Press  Features  remembers.”  Charles  Byers  of  the  Times  and  Nor-  four-column  panel  on  the  first  page 


in  1932.  It  was  his  first  syndicated 
work  and  he  was  thrilled  with  it  im- 


King  Signs  Armstrong 


man  Haugar  of  the  Blade,  were  of  the  second  section.  The  News-Bee 
threatened  by  railroad  policemen  also  gave  the  story  top  position  and 


W  he  received  his  first  fan  letter.  An  FEATURES  SYNDICATE  has  when  they  tried  to  take  closeups  of  used  a  five-column  art  layout  on  page 

irate  editor  had  written  hm  on  his  gjgngjj  Henrv  Armstrong  world’s  wreck.  Byers  had  taken  a  few  one. 

cartoon  describing  it  as  the  worst  ,  nenry  Ai^irong,  woria s  a  lij  .  ^  shots  when  a  burlv  guard 

romir  T  have,  ever  seen  bar  none”  featherweight  and  welterweight  cham-  nasniignt  snoK  when  a  Duriy  guard, 

S  Capp  lauglT  at  That  Sr  TTw  contender  for  the  lightweight  screammg  oaths  and  greats,  charged  - 

m  (.^app  laugns  ai  mai  leiier  now,  .  .  ,  ,  .  ,  -4._„  i.-  ^  released  at  him  from  a  crowd  of  onlookers, 

but  at  the  time  he  took  it  to  heart  me  story  to  be  reieas^  Guarding  his  camera  and  the  exnosed 

»d  gave  up  Ih.  work  a.  S^at"!  witSTta  l^l  lyeS^-  /  .  ,  J  /) 

LTouldTetS^VaSSS’hT^-  strong.  King  states.  Each  installment  treated  and  fled  through  a  muddy  <=:r4‘i^i^0CLateI 
ne  could  return  to  art  school  m  Bos  approximately  500  words,  cornfield,  with  the  guard  m  pursuit.  V 


late  I  px 


In  July,  1933,  he  detemined  to  tiy 
New  York  once  more.  He  toured  the  . 

syndicate  offices  but  again  was  ERNIE  PYLE,  Scripps-Howard  tray- 


tumed  down.  Discouraged,  swelter¬ 
ing  in  New  York’s  summer  heat,  he 


eling  reporter,  is  writing  a  series 


The  lensman  outdistanced  his  pur¬ 
suer  and  met  no  further  interference. 

Guard  Threatens  to  Sheet 

Hauger  had  barely  arrived  at  the 


TELEMATS 


of  four  articles  on  “How  the  Quints  scene  when  an  arm^  guard  stormed 

Mpa  Qr'DVTr***  'OerlA  J _  _  I-  • _ _ 1  A._1J  1_  • _ 


trudged  along  Columbus  Circle  carry-  Have  Chang^”  for  Nea  Service.  Pyle  down  upon  him  and  told  him,  with  /2*r 

ing  his  rejected  strip  under  his  arm.  wrote  a  series  on  the  Quints  three  oaths,  to  “get  out  with  that  camera.” 

An  expensive  roadster  drew  along  years  ago,  and  in  the  present  series  When  Hauger  remonstrated  the  guard 

side,  and  a  man  leaned  out.  “Say,”  ^hs  of  his  impre^ions  of  changes  that  yelled,  “I’ve  got  all  the  right  in  the 

he  called,  “I’ve  just  made  a  bet  with  come  oyer  the  Quints  since  then,  world  to  shoot  you  on  this  right-of- 


my  sister  that  those  are  cartoons  you 
have  under  your  arm.” 

“You’re  right,”  Al  answered  and 
started  to  walk  away. 


The  series  also  includes  a  sketch  of 
Dr.  Dafoe. 

Equitation  Series 


way.”  Hauger  retreated  to  a  point  off 
the  railroad  property  and  angled  foi 
pictures  but  was  foiled  again  by  the 
guard,  who  continued  his  menacing 


“Wait,”  called  the  man  in  the  car.  RATED  AS  ONE  of  the  coimtry’s  best  charges. 

“Fm  a  cartoonist  myself — that’s  how  indoor  polo  players,  Capt.  Maxwell  ^.n  official  in  the  Cleveland  office  of 

I  knew  you  were  one.  Maybe  I  could  M.  Corpening,  West  Point  graduate  railroad  denied  orders  ever  had 
use  you.”  fhe  Academy  s  former  riding  in-  been  given  company  employes  to  sup- 

He  took  Al  to  his  studio,  tried  him  structor,  has  just  completed  a  series 

on  an  unfinished  Simday  page  and  of  seven  articles  on  equitation.  En-  - — ; - 

before  the  day  was  over,  Al  was  hired  |  .  | 

as  a  letterer  for  Ham  Fisher,  crea¬ 
tor  of  “Joe  Palooka,”  which  is  syn-  w  -  I 

dicated  by  McNaught.  If  -yOU  7166(1 

Siqnt  with  United  Feature  — 

Safe  in  a  well-paying,  steady  job,  i  1  i-  i  rk  ‘n  SYDNEY,  AUSTRALIA 

The  ooly  jouro.l  giving 

nice  to  get  his  own  strip  started,  but  I  news  of  advertisers, 

not  vital.  As  it  happened,  he  walked  ,  HI  6  H  -  advertising,  publishing, 

into  United  Feature  Syndicate’s  of-  j  printing  and  commercial 

on  the  very  day  it  was  producing  ,  Competent  to  tji'e  charge  of  !  broadcasting  in  Australia 

Lord,”  famo^  un- ;  your  entire  depai:.nent,  or  and  New  Zealand. 

^Wished  manuscript  by  Charles  to  AH  important  posts  in  the  .  jf  i  •  i 

mckens.  The  editor  was  unable  to  see  department,  the  Welfare  planning  sales 

him  just  then.  Committee  ’  of  the  Interna-  campaigns  or  are  interested 

^at’s  all  right;  I’ll  wait,”  said  Al,  I  tional  Circulation  Managers  |  in  these  territories  read 

Md  he  waited.  He  waited  all  that  Association  can  provide  you  i  uivrowroTk  i  Tkr-r*  ikmwrr. 

day;  came  in  the  next  afternoon;  with  men  of  capacity  and  JMliiWbPAPlliK  NEWS, 

^ted  all  afternoon,  without  result,  i  ability.  Published  Monthly 

m  ®  i  Address:  Secretary  -  Treas-  Subscription  rate  7/-  per  year 

a7  V??  c/o  Tulsa  World,!  post  free 

to^t  Al  still  sitting  on  the  reception  I  Warwick  Bldg.,  HamUton,  St., 

^h,  and  found  time  to  look  at  his  j  _  SYDNEY,  AUSTRALIA 


Competent  to  tji'e  charge  of 
your  entire  depai!.nent,  or 
to  All  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  c/o  Tulsa  World, 
Tulsa,  Okla. 
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Hudson  Extending  Better  Business  Group  ESCAPED  CUP^  FATC  Campaigns  and  Accou^ 

~  Will  T^ArTr ’Roncnn  Philadelphia,  Aug.  3— Marvin  Miir-  - £1^ — 2 - 

'T^ot  Yniir  Rmkes*  wm  near  Denson  of  the  pubUc  relations  depart-  OLYMPIC,  makers  of  Tish-U-Knit 

*  All  phases  of  the  average  American  ment  of  N.  W.  Ayer  &  Son,  Inc.,  was  sweaters,  has  found  its  initial  r.a- 

consumer’s  problems  will  be  discussed  a  passenger  on  the  ill-fated  Hawaii  tional  advertising  campaign  so  suc- 

by  delegates  at  the  24th  annual  con-  Clipper,  but  got  off  at  Honol^u,  be-  cessful  that  it  is  doubling  its  adver- 

„  —  ference  of  the  National  Association  of  fore  the  ship  disappeared  on  its  flight  tising  budget  for  the  forthcoming  fall 

iNewspapers  UO-opera  ng  on  Business  Bureaus,  Inc.,  to  be  to  the  Philippines.  Mr.  Murphy  went  ^nd  winter  season.  Class  magazines. 

Safety  Theme  .  .  .  Big  Ad  held  Aug.  8-11  at  the  Grand  Hotel,  to  Honolulu  on  business  for  the  ad-  women’s  publications,  newspaper-ro- 

SrhpHulpe;  Exnected  Mackinac  Island,  Michigan,  it  has  been  vertising  agency.  togravure  sections,  trade  papers  and 


Campaigns  and  Accounts 


Campaign 


OLYMPIC,  makers  of  Tish-U-Knit 
sweaters,  has  found  its  initial  na- 


Safety  Theme  .  .  .  Big  Ad 
Schedules  Expected 
By  HIL  F.  BEST 


announced.  John  Benson,  president,  ■ 

By  HIL  F.  BEST  American  Association  of  Advertising  Aa©IlCV 

Detroit.  Mich.,  Aug.  3 — Following  Agencies,  will  comment  on  the  work  ^  ^  * 

rousing  endorsements  of  the  plan  of  the  bureau  during  the  opening  ses-  ExOClluV©  Gliaiig©S 


by  Detroit  newspapers  and  the  Police  sion. 


Chicago,  Aug.  2 — The  Pullman  Com- 


togravure  sections,  trade  papers  and 
supplementary  media  will  be  used 
Account  is  being  handled  by  the 
Hicks  Advertising  Agency,  with  Fran¬ 
cis  Marquis  accoimt  executive. 

The  Utica  Brewing  Co.  of  Utica, 


Department  W.  A^James,  advertismg  Round-table  discussions  of  bureau  chicagoT  announced  today  the  N.  Y  has  appoint^  the  Chas^  Dal- 

manager  of  the  Hudson  Motor  Car  operating  problems  and  a  debate:  armointmpnt  of  Blackett  -  Samnle  -  Reach  Co.  of  Newark,  N.  J.,  and 


manager  oi  me  nuason  ivioior  v-ar  operating  prooiems  ana  a  ueoau:.  RiaoWett  -  Samnle  -  *3®  Keacn  L-o.  oi  iNewarx,  in.  j.,  and 

Company,  outlined  the  methods  being  “Resolved  that  the  Better  Business  as  its  advertising  Syracuse,  N.  Y.,  to  handle  the  adver- 

followed  in  extending  the  Detroit  Bureaus  do  an  effective  job  in  com-  anooriTino  to  Peorse  A  Kellv  tising  and  sales  promotion  for  Fort 

“Test  Your  Brake^’  program  to  batting  and  policing  misleading  and  ^^sjdent  in  charge  of  advertis  ’  Schuyler  beer  and  ale. 

other  cities,  before  a  gathermg  of  rep-  improper  advertising,  will  be  the  .  ^ 


resenta^es  of  leading  newspapers  highlights  of  the  second-day  A  dinic  Ij^^kett  -  Sample  -  Hummert  an- 


Reincke-Ellis-Younggreen  &  Finn, 
Chicago  agency,  has  been  named  to 


here.  The  campaign,  conducted  dur-  on  consumer  relations,  of  which  Ken-  ,  .u  jl  the  addition  of  two  direct  the  advertising  of  the  Alton 

ing  the  week  of  July  10-16,  attracted  neth  B.  Backman,  general  manager,  executives  to  its  Chicago  staff  Railroad  and  the  western  division  of 


city-wide  attention,  drew  crowds  Boston  bureau,  is  chairman,  will  dis- 
totalling  10,000  to  special  safe-stop-  cuss  education  of  the  consumer,  his 


and  the  transfer  of  two  other  exec-  the  Baltimore  &  Ohio  RaUroad,  effec- 
utives  to  different  positions.  New  tive  at  once. 


Textile  Corporation 


cauv-awax.  ux  vwx.oxxxx.^x ,  x.x^  different  positions.  New  “ve  ai  once, 

pmg  demonstrauon^and  was  res^n-  relations  m  fraud  prosecution  and  the  agency’s  executive  Textile  Corporation  of  America 

sible  for  bringmg  Detroit  motorists  to  fraud  prevention  and  the  part  he  can  Earvin  Harms,  formerly  has  appointed  Campbell-Lampee,  Inc., 

ea^  of  the  three  test  locations  to  try  play  in  promo  mg  fair  advertising  Young  &  Rubicam  and  previously  to  handle  the  advertising  of  Ameri- 


out  their  own  brakes  at  the  rate  of  and  selling  practices,  will  occupy  del-  ,  „  r  d  Poixci  can  Lady  rug  cushions  dish  towek 

fwxx  X.  mirx.uxx  xxxxxxxir  iVxxx  ,1=,/  advertismg  manager  of  Premier-Pabst  can  Lady  rug  cushion,  dish  towels 


two  a  minute  throughout  the  week. 

The  Hudson  Motor  Car  Company 
has  volunteered  to  promote  the  idea 


egates  the  third  day. 

The  closing  day  will  feature  an  ad- 


Sales  Company;  and  A.  L.  Salisbury,  and  cloths,  cheesecloth,  and  blanket 


xue  exo^xuB  uexy  wxxx  xxrxxxuxc -XX  axx-  j  vice-president  of  Reinckc- 

ministrative  clinic,  durmg  which 


and  comforter  covers.  New.spapers, 


has  vohmteerea  to  promote  me  Idea  ministrative  clinic,  durmg  wnicn  Ellis- Younggreen  &  Finn.  Mr.  Salis-  magazines,  trade  papers,  radio  and 
nationally  and  a  case  history  of  the  Dwight  L.  Holmes,  secretary,  will  call  , _ _  ^  direct  mail  will  be  used. 


muonauy  and  a  ca^  history  ot  me  Uwight  L.  Holmes,  ^cretai^  wui  can  -  identified  with  direct  mail  will  be  used. 

the^Ford,  smdebaker  and  Firestone  Art  Metal  Works,  Inc.,  Newark, 


papers  police  department  heads  and  Lea-Wheeler  Fair  Trade  Act  -xxu  txxcawxxc  xx.xi  x.xcuix  nuxiva,  xx.x,.,  x,cw<.x.x, 

^  X  J  (  i  ■  11  A  ■  ^  "n  A  f  p  X  -1  c*  accounts  and  in  recent  years  handled  N.  J.,  annoimces  the  appointment  <rf 

others  interested  m  safety  m  all  major  A  revised  Guide  for  Retail  Store  .  ^  _ _ _  ,  _ nicxiii-.;-c  tV,-  .T-V,n  P  TCanA  f^rvmrkanv  Npw 


cities.  Advertising  and  Selling”  will  be  pub-  m  J-  f 

Already  the  plan  is  under  way  in  “on  by  the  National  Better  Biackeltls^pl^oiJuSr? 

Sm;y%*:f^£rrtoT“t„t'yottt  cHl^lbuZTl  Chicago  offiee  has  been  appoints  as 

douiiy  oi  an  eariy  siari  m  many  omer  ,  ,,  ,  „x  xul  sistant  account  executive  on  the  Proc 

cities.  To  further  accelerate  the  rules  will  be^scuss^  at  the  annual  Gamble  account  Jack  Louck< 

movement.  Hudson  newspaper  adver-  convention.  The  guide  has  been  re- _ ^ ,  _ _ 


the  account  of  Glenmore  Distilleries,  the  John  P.  Kane  Company,  New 
George  R.  McGivem,  formerly  space  York,  to  handle  the  advertising  of 


buyer  at  Blackett-Sample-Hummert’s  their  Ronson  lighter,  and  the  new 
Chicago  office,  has  been  appointed  as-  Ronson  Electric  Dry  Shaver. 
sistant  account  executive  on  the  Proc-  Beltzhoover  Electric  Comany,  Inc., 
ter  &  Gamble  account.  Jack  Loucks,  Cincinnati,  contractors  for  electrical 


tising  ■7oDv'"i^eduled""To”  app^^^^  vised  by  a  committee  appointed  at  a  member  of  the  agency’s  media  de-  construction  work  ^d  wholesale  deal- 
wmg  copy  scneauiM  to  appear  v„ar’«  pnnv-ntinn  partment,  has  been  named  successor  ers  m  lighting  fixtures  and  supplies, 

mroughout  this  month  and  next  is  ^  •  to  McGivem  as  space  buyer.  August  4,  announced  the  appointment 

devoted  to  emph^izing  the  impor-  tt,,„  ■  of  The  Keelor  &  Stites  Company,  Cin- 

tance  of  good  brakes  and  safe  stop-  XlUg©  X-OIV©  DOCKS  21  cinnati.  member  of  the  First  Adver- 


to  Mr.  McGivem  as  space  buyer. 


pmg. 

In  a  quick  surprise  move  Willys 
reduced  their  prices  on  the  entire  line. 
The  price  reduction  covers  all  cur- 


Hug©  Driv©  Backs 
Adv©rtis©d  Drugs 

Approximately  30  leading  national 
advertisers  have  joined  the  campaign 


W.  A.  Whit©  Plac©s  Ads 
to  Oppos©  Candidat© 

William  Allen  White,  Emporia  Gaz- 


August  4,  announced  the  appointment 
of  The  Keelor  &  Stites  Company,  Cin¬ 
cinnati,  member  of  the  First  Adver¬ 
tising  Agency  Group,  as  their  adver¬ 
tising  counsel. 


AD  TAX  UPHELD 


rent  and  future  production  of  1938  sp^d  business  recovery  through  ette  editor  ^r^nall^^^^^  Retaining  Wyatt,  Aniol  &  Auld,  San 

models.  In  a  very  limited  list  of  promotmg  the  mcreased  sale  of  na-  paj^r  advertising  c^^^  ^ 

tionally  advertised  products,  it  was  August  primary  attackmg  Gerald  B. 


newspapers,  this  price  reduction  was  aavertisea  pro^cis,  ii  was  -ugusi  pxuxi-ry  atuxcxu.g  v.ex-xa  x>.  the  tax -supported  advertising 

advertised  in  about  400  cities.  Copy  announc^  this  week  by  Hear st  News-  Winrod  candidate  for  the  Republi^n  j  the  c^  was  halted  by 

was  placed  by  the  United  States  Ad-  American  Druggist  and  Cos-  ^^^^^^tion  for  U.  S.  senator.  Mr.  injunction  proceedings,  the  San 


vertising  Agency. 

K.  T.  Keller,  president  of  the  Chrys- 


mopolitan  magazine,  sponsors  of  the  White,  in  half-page  ack  in  many  daily  Antonio  Advertising  Commksion  has 


movement. 


newspa^rs,  recounted  Winrod  s  al-  resumed  operations  AppeUate  courts 


1-r  r  X- ’  J  xw  Launched  several  days  ago  at  a  leged  “fascist”  tendencies  and  warned  unheld  the  municioal  ad  tax  and  the 

ler  Corywration,  had  announced  that  luncheon  given  in  the  Warwick  Hotel,  Kansas  Republicans  that  his  nomina-  x^norarv  iniunction  was  dissolved. 
then  plank  would  be  operating  New  York  the  campaign  will  aim  ai  tions  would  be  a  “severe  blow  to  the  SnHorTe  first  time  s" 
through  July  and  that  the  time  re-  xK-  ox„1  nartv  ”  Winmd  Wirhitx, 


quired  for  change-overs  from  current  .‘convenience  and  party.”  Winrod  Wichita  minister,  ^.^urts’  action,  the  commission  named 

models  woild  not  ematlfdXr^^^^^  rehability  of  advertised  brands.  _  operates  a  publishing  company  which  Biedenham,  president  of  San 


models  would  not  greatly  differ  from 
what  it  has  been  in  recent  years. 

Biq  "Blatt"  Expected 


Through  editorials  and  news  stories  issues  a  large  number  of  religious  Antonio  Coca-Cola  Bottling  Co.,  to 


in  Hearst  newspapers  and  full-page  periodicals.  He  was  defeated, 
advertisements  in  Cosmopolitan  and  ■ 


Newspaper  advertising  for  automo-  American  Druggist,  the  drive  will  seek 


biles  is  down — the  credit  is  being  built  “to  remove  the  after-buying  doubts  "^m****  t'.*  .^^  ***^**  * 

up  for  one  of  the  biggest  blasts  ever  from  the  public  mind  and  combat  the  ^ 

given  for  the  announcement  of  new  unfair  attacks  of  so-called  consumer  ising  campaigns 

models.  We  have  been  told  in  De-  groups,  publications  and  other  or- 

troit  for  months  that  the  factories  ganizations  which  attempt  to  destroy  qij  PranH  nad  and  Did  Tavinr 

Xn  the  faith  of  American  families  in  the  WbSis;  and  Mou^t  Vernon  and 

when  the  1939  models  are  announced  nation  s  cormumer  industries  and  their  Overholt,  ryes.  Small  space,  used 
they  will  get  the  ^dest  possible  news-  advertismg.  frequently,  feature  the  cam^igns  for 

paper  coverage  This  is  good  news  for  In  addition  to  a  vigorous  and  sus-  four  products.  In  lead- 

newspapers.  This  IS  the  time  for  tamed  editorial  and  advertismg  cam-  j^g  newspapers  from  coast  to  coast 
newspa^rs  to  put  in  the^  sellmg  paign,  retell  druggists  from  coast  to  i5o_line  ads  once  a  week,  and  75- 
«  be  enlisted  in  the  drive  line  ads  twice  a  week  are  being  used 

omces.  The  local  automobile  dealer  through  a  series  of  wmdow  display  alternately.  The  copy  features  sum- 
has  just  about  as  much  to  say  as  any-  prize  contests  in  which  it  is  possible  ^er  drinks.  National’s  campaign  of 

win  as  high  as  $100  large  double-page  spreads  in  full  col- 
^T5TO\X7r\T  T\  'DroT^xTci  Keynote  of  the  cam-  ors  in  eight  national  magazines,  also 

^alSWOljl./  DESIGNS  paign  is  Whos  a  Guinea  Pig?”  featuring  these  four  brands,  will  be 


SUMMER  WHISKY  ADS 

National  Distillers  is  running  news- 


the  body,  succeeding  the  late  L.  J. 
Hart.  The  agency  was  instructed  to 
proceed  with  the  placing  of  ads. 


they  will  get  the  widest  possible  news- 
papier  coverage.  This  is  good  news  for 


advertising.” 

In  addition  to  a  vigorous  and  sus- 


newspapers.  This  is  the  time  for  tained  editorial  and  advertising  cam- 
newspapers  to  put  in  their  selling  paign,  retail  druggists  from  coast  to 


WHAT 


ue  Brtttsli  NewBpapsn 
and  AdvertUers  doingT 


Their  own  weekly  Journal 
will  tell  yon.  Annnal  8nh- 
■cxlptlon  Bate  19/6. 


GRISWOLD  RESIGNS  paign  is  “Who’s  a  Guinea 

Glenn  Griswold  this  week  an-  cTT'Pnu’TWT 
nounced  his  resignation  as  publisher  «UlirrlJ.N  ON  TRIP 
of  Business  Week  and  vice-president  Edwin  A.  Sutphin,  ni 


featuring  these  four  brands,  will  be 
resumed  in  the  late  summer  for  the 
balance  of  the  year.  Crab  Orchard, 
one  of  National’s  popular  -  priced 


Peat  It—  ap—tman  eapy 
from 


of  Business  Week  and  vice-president  Edwin  A.  Sutphin,  national  ad-  one  of  National’s  popular  -  priced 
of  McGraw-Hill  Publishing  Co.,  to  vertising  manager  of  the  New  York  whiskies,  is  being  advertised  in  a 
enter  public  rleations  work.  Before  Sun,  sailed  Aug.  4  on  the  Siboney  of  comic  strip  style,  showing  summer 
joining  McGraw-HUl  he  was  with  the  the  New  York  and  Cuba  Mail  Line,  sports  scenes,  such  as  tennis,  base- 
Chicago  Journal  of  Commerce.  He  for  Mexico.  He  plans  to  motor  in  ball,  boating,  etc.  This  newspaper 
will  maintain  offices  in  the  McGraw-  Mexico  and  spend  about  two  weeks  campaign  will  continue  throughout 
Hill  Building,  New  York.  in  Mexco  City.  the  fall. 
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By  COOKE  COEN 

NEWSPAPER  ANALYSIS  SERVICE 


This  is  the  second  and  final  article 
by  Mr.  Coen,  dealing  with  circulation 
costs  and  their  relation  to  the  news¬ 
paper's  income  dollar. 


does  it  pay — ever — to  have  a  scat¬ 
tered  country  circulation? 

Motor  route  delivery  is  not  a  pay¬ 
ing  idea,  at  best — but  if  there  is  not  a 
subscriber  per  mile  this  cost  increases 
"out  of  line”  with  no  advantage  to  the 
newspaper  or  to  the  advertiser.  If  the 
publi^er  wants  it,  irrespective  of 
cost,  you,  of  course,  are  powerless,  but 
give  some  thought  to  the  fact  that  if 
he  is  not  so  minded,  you  will  prob¬ 
ably  make  a  bigger  hit  with  him,  if 
you  develop  you  have  suspended  cir¬ 
culation  activity  in  an  unproductive 
territory,  and  don’t  forget  to  tell  him 
how  much  money  you  saved  him  by 
doing  so. 

On  the  matter  of  “reader  interest” 
you  must  realize  that  today  you  are 
competing  with  radio  in  matters  of 
national  and  international  importance 
plus  market  reports  and  sports.  And 
since  the  time  element  enters  into 
these,  the  radio  often  wins.  To  offset 
this  radio  competition  it  is  necessary 
for  the  newspaper  to  give  more  local 
news.  Local  news  can  be  used  not 
only  on  Page  One,  but  can  be  used  for 
local  sports,  a  greatly  enlarged  “social” 
page  not  necessarily  a  “society”  page 
which  includes  for  the  most  part  the 
“400.” 

Check  Daily  Draw 

No  circulation  man  needs  to  be  told 
that  a  preponderance  of  local  news 
makes  his  progress  surer  and  his 
burdens  lighter,  so  continue  to  stick 
your  neck  out  with  the  editorial 
“czars”  for  what  you  know  will  pro¬ 
duce  circulation.  One  fellow  induced 
his  editorial  department  to  invite  local 
items  through  the  medium  of  a  first 
page  box  announcement  and  the  re¬ 
sponse  was  such  that  the  editorial  de¬ 
partment  now  has  a  wholesome  re¬ 
spect  for  the  circulation  department. 

On  the  matter  of  cost  of  controlling 
circulation  operations,  the  circulation 
department  has  the  power  to  reduce, 
considerably,  certain  fixed  items  of 
expense.  For  example:  the  net  paid 
circulation  of  the  newspaper  is  80,- 
MO  daily.  There  is  no  need  to  “draw” 
a  press  run  of  90,000  daily.  Yet,  this 
particular  thing  is  being  done  by 
®any  circulation  managers  with  the 
hope,  apparently,  of  being  able  at  some 
time  or  other  to  sell  the  biggest  part 
of  this  10,000  excess. 

This  differential  between  press  run 
net  paid  can  be  grouped  in  four 
Items,  as  follows:  spoils  in  the  press¬ 
room,  left  overs  in  the  mail  room,  re- 
’frns,  and  service  and  unpaid  copies — 
*rvice  to  include  sampling  whenever 
|b*t  method  of  circulation  promotion 
done.  I  know  of  a  particular  news¬ 
paper  not  sampling  whose  service  and 
’'"paid  copies  approximate  3,000  daily 
where  comparable  newspapers’  ser¬ 
vice  and  unpaid  amount  to  a  little 
"ver  1,000  daily.  If  this  first  newspa- 
PfPer  mentioned  will  bring  their  ser- 
vice  and  unpaid  into  line,  it  will 
amount  to  a  savings  of  better  than  ten 
ns  of  newsprint  per  month.  In  dol- 
that  is  a  tidy  little  sum,  and  does 
®  publisher  enjoy  paying  for  that 
rich  less  paper  each  month! 
h  a  previous  article  in  Editor  & 
I  commented  upon  the  pos- 

I  mty  of  reducing  the  number  of 
1  consider  an 

I  *nmg  newspaper  that  publishes 


six  editions;  the  first  one  at  10: 30 
o’clock  in  the  morning  and  the  last 
one  at  6:00  o’clock  in  the  evening.  It 
is  my  observation  that  circulation 
would  not  be  decreased  any  if  this 
same  newspaper  would  only  pub¬ 
lish  but  four  editions  a  day.  The 
average  subscriber  reads  only  one  edi¬ 
tion  a  day,  because  he  wants  a  com¬ 
plete  newspaper.  There  are  not 
enough  interesting  or  important  news 
to  necessitate  numerous  daily  changes. 
This  idea  of  editions  will  not  make 
any  material  savings  in  circulation 
operations  but  it  will  reduce  various 
mechanical  expenses,  which  contrib¬ 
utes  to  profitable  operation,  and  the 
circulation  manager  who  has  this 
major  fact  in  mind,  invariably  raises 
his  personal  standard  and  the  stand¬ 
ard  of  his  department  with  the  pub¬ 
lisher. 

The  experienced  circulation  man¬ 
ager  knows  all  of  the  tricks  as  to  how 
to  get  circulation,  but  I  believe  that 
the  man  who  succeeds  and  who  is 
noticed,  is  the  one  who  builds  steadily 
and  solidly,  and  who  does  not  hesi¬ 
tate  to  convey  to  the  publisher,  or  to 
the  editorial  department,  the  reflection 
of  the  pulse  of  Ae  people  on  the  street, 
of  whom  there  is  no  greater  authority 
than  the  aforesaid  circulation  man- 


Former  Akron  Times-Press 
Superintendent  Is  Veteran 
In  Mechanical  Circles 


Appointment  of  Leon  A.  Link,  com¬ 
posing  room  superintendent  of  the 
Akron  Times-Press,  a  Scripps-Howard 
newspaper,  as 


ager. 


Handling  of  WPA 
News  Protested 


Washington,  D.  C.,  Aug.  2 — Wash¬ 
ington  correspondents  have  com¬ 
plained  to  the  Public  Works  Admin¬ 
istration  that  the  policy  of  permitting 
Congressmen  to  announce  loans  and 
grants  for  work  projects  is  depriving 
the  reporters  of  valuable  news  stories. 

When  a  project  is  about  to  be 
laimched,  the  Congressman  in  whose 
district  it  is  located  is  advised  by 
telephone  or  telegram  by  PWA.  He 
then  makes  the  announcement,  usually 
with  an  air  of  personal  accomplish¬ 
ment.  Several  of  the  protesting  re¬ 
porters  complained  that  information 
wired  by  them  to  their  newspapers 
on  the  basis  of  the  subsequent  press 
release  has  resulted  in  word  from  the 
home  office  that  the  story  was  in 
print  before  the  Washington  bureau’s 
contribution  arrived. 

This  practice,  it  is  claimed,  also 
makes  it  possible  for  a  Congressman 
to  put  over  a  scoop  on  an  opposition 
newspaper  by  giving  his  information 
first  to  a  friendly  publication. 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
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UNITED  PRESS 


Leon  A.  Link 


production  man- 
ager  of  the 
Cleveland  Plain 
Dealer,  was  an¬ 
nounced  July  27 
by  J.  A.  Van 
Buren,  business 
manager.  A  vet¬ 
eran  newspaper¬ 
man,  Mr.  Link, 
45,  conducted 
many  mechanical 
surveys  for  the 
Scripps  -  Howard 
newspapers.  Mr. 


pers  and  eventually  became  superin¬ 
tendent  of  the  composing  room  of  the 
Waterloo  (la.)  Courier.  While  in 
Waterloo  he  was  a  member  of  the  city 
council  and  organized  an  Iowa  confer¬ 
ence  of  newspaper  mechanical  depart¬ 
ment  heads,  the  first  such  conference 
ever  to  be  held. 

In  1930  Mr.  Link  became  superin¬ 
tendent  of  the  composing  room  of  the 
Des  Moines  (la.)  Register  and  Tribune. 
He  remained  in  Des  Moines  nearly 
seven  years  before  joining  the  Akron 
Times-Press. 

Mr.  Link  is  married  and  is  the  father 
of  a  son,  Robert,  21,  who  is  attending 
school  in  Washington. 


Williamson  Writes 
Sports  Column 


Ben  Williamson,  a  member  of 
the  editorial  staff  of  the  Cleveland 
Press  for  10  years,  is  carrying  on  the 
daily  sports  col- 


Link  succeeds  Earle  Martin,  who  died 
several  months  ago. 

As  production  manager  of  the  Plain 
Dealer  Mr.  Link  will  be  in  charge  of 
several  of  the  departments  of  the  pa¬ 
per,  and  aims,  he  said,  to  further  an 
institutional  spirit  rather  than  a  de¬ 
partmental  spirit.  Mr.  Link  has  par¬ 
ticipated  in  all  of  the  annual  mechan¬ 
ical  conferences  held  imder  the  aus¬ 
pices  of  the  American  Newspaper 
Publishers  Association  and  has  pre¬ 
sided  at  many  mechanical  group  ses¬ 
sions. 

Mr.  Link,  a  native  of  Forest  City, 
la.,  took  his  first  newspaper  job  as 
printer’s  devil  at  the  age  of  11.  He 
learned  the  trade  on  various  newspa- 


Ben  Williamson 


umn  that  had 
been  written  by 
Stuart  Bell,  who 
has  resigned  af¬ 
ter  11  years  with 
the  Press  to 
make  his  home 
in  California. 

On  the  Press, 
Williamson  has 
been  city  editor, 
night  editor, 
telegraph  editor, 
ace  re-write 
man,  has  pinch- 


hit  for  Business  Editor  John  Love 
and  Radio  Editor  Norman  Siegel 
while  they  were  on  vacation,  and  has 
been  managing  editor  of  News  Enter¬ 
prise  Association. 

He  is  39,  has  a  wife  and  9-year-old 
son,  Ben  Jr.,  exercises  by  playing 
tennis,  likes  all  sports  but  his  favo¬ 
rite  is  baseball. 


CAN  YOU  USE 

1 0  per  cent  MORE 

ADVERTISING  REVENUE? 


WHAT  is  the  most  powerful  ammunition 
you  can  give  your  advertising  depart¬ 
ment?  A  healthy  rise  in  circulation  is  the  one 
and  only  answer — and  it  will  mean  more  reve¬ 
nue  for  vou. 


Xewspaper  iniblishers  in  every  corner  of 
America  testify  that  the  master-fashioned  con¬ 
test  promotions  owned  and  operated  by  Pub- 
li.shers  Service  Coinjiany  hold  old  readers  and 
win  new  ones,  build  uj)  reader  good-will  and 
entail  no  headaches  and  no  kickbacks. 


Publishers  Service  Contest  I’lans  pay  their 
way.  There  is  no  risk,  no  gamble — no  cash  out¬ 
lay  on  the  part  of  the  newspaper. 

A  modern,  dynamic  contest  promotion,  tailor- 
made  for  your  paper,  your  readers  and  your 
policy  will  be  made  ready  for  fall  release  as 
soon  as  you  take  up  exclusive  franchise  for 
your  territory.  Complete  details  on  request. 


Publishers  Service 
Company,  Inc. 


75  WEST  STREET,  NEW  YORK,  N.  Y. 
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Fred  Rentz  Marks 
56th  Year  on 


today,  and  had  my  choice  of  occupa¬ 
tions,  I  would  still  take  that  job  as 
printer’s  devil  on  the  New  Castle 
News.” 


New  Castle  Daily 

Began  as  Printer's  Devil  in 
1882  and  Has  Been 
President  for  20  Years 

If  Wick  Wood  hadn't  liked  sauer¬ 
kraut  so  well,  there  might  not  have 
been  any  56th  anniversary  of  the  ser¬ 
vice  of  Fred  L. 
Rentz  on  the 
New  Castle  (Pa.) 
News.  On  July 
30,  Mr.  Rentz 
completed  h  i  s 
56th  year  with 
the  News,  the 
last  20  of  which 
have  been  as 
president  and 
managing  editor. 

Back  in  1882 
Wick  Wood  was 

Fred  L.  Renti  a  reporter  for 
the  very  small 
and  financially  embarrassed  New 
Castle  News,  founded  two  years  pre¬ 
vious  by  Grorge  E.  Treadwell. 

Beyond  the  city,  in  Shenango  Town¬ 
ship,  John  Veit  Rentz  and  Catherine 
Fehler  Rentz  had  a  small  farm  upon 
which  their  13-year-old  son  Frederick 
Loeffler  Rentz  worked  when  he  wasn’t 
hiring  out  to  neighboring  farmers. 
Mrs.  Rentz  was  famous  for  her  sauer¬ 
kraut  and  Wick  Wood  for  his  love  of 
it.  Often  he  went  to  the  Rentz  farm 
for  his  favorite  dish. 

In  July,  1882,  Wood  went  to  the 
Rentz  farm  and  Mrs.  Rentz  asked  him 
if  he  could  get  a  job  for  her  Freddy. 
An  offer  of  a  job  as  printer’s  devil 
was  the  result  and  on  July  30,  1882, 
young  Rentz  went  into  town  from  the 
farm.  His  first  job  was  that  of  print¬ 
er’s  devil,  then  he  learned  his  trade 
as  a  compositor  and  in  1891  he  was 
made  foreman  of  the  shop. 

In  1896  the  Uttle  paper  was  ready  to 
fold.  The  founder,  George  E.  Tread¬ 
well  had  died,  the  plant  had  no  mod¬ 
ern  equipment  and  the  inventory 
showed  something  like  $2,200. 

■■yi  laterest  Ir  Pa|iRr 

Upon  the  advice  of  the  family  coun¬ 
sellor,  the  late  David  Jameson,  Mrs. 
Treadwell,  widow  of  the  founder,  of¬ 
fered  Rentz  the  job  and  in  order  to  be 
sure  he  would  stay,  gave  him  one 
fourth  interest  in  it.  Tliis  he  later 
increased  to  one  third.  On  Aug.  17, 
1896,  he  assumed  the  managership  of 
the  New  Castle  News  and  one  of  the 
first  things  he  did  was  purchase  two 
Linotyx)e  machines  “on  faith.” 

He  never  left  the  paper  and  it  has 
never  stopped  growing.  Today  it 
serves  New  Castle  and  Lawrence 
County  with  a  population  of  100,000, 
has  the  field  to  itself  and  is  housed  in 
one  of  the  most  modem  newspaper 
plants  in  the  country. 

After  56  years  of  publishing  a  news¬ 
paper  Fred  L.  Rentz  is  still  enthused 
over  the  business.  “There  is  a  lot  of 
difference  in  the  methods  of  today  and 
of  1882,”  said  he.  “In  those  days  we 
had  no  wire  service,  no  feature  ser¬ 
vice,  and  the  paper  was  a  combination 
of  local  items  and  philosophical  articles 
by  local  citizens.  Today  the  job  is 
more  objective,  more  comprehensive, 
and  more  nerve  wracking. 

“The  opportimities  today  in  the 
newspaper  field  are  possibly  more  lim¬ 
ited  as  to  the  number  of  papers,  but 
a  newspaperman  today  has  a  sounder 
organization  back  of  him,  better  equip¬ 
ment  and  infinitely  greater  opportu¬ 
nity  to  service  his  readers  with  the 
news  of  the  world.  If  I  could  go  back 
to  July  30,  1882,  knowing  what  I  do 


Son  and  Grandson  on  Paper 

There  is  more  than  one  Rentz  on  the 
New  Castle  News  today.  Jacob  F. 
Rentz,  only  son  of  Fred  L.  Rentz, 
is  the  general  manager  and  a  grand¬ 
son,  Richard  E.  Rentz,  is  in  the  ad¬ 
vertising  department.  The  lives  of 
the  three  travel  much  the  same  paths. 
They  work  on  the  same  paper,  are 
members  of  the  same  Rotary  Club 
and  the  same  Masonic  lodges,  and  all 
of  them  are  Methodists. 

With  the  development  of  the  City 
of  New  Castle  and  the  New  Castle 
News,  the  opportunities  for  service 
increased.  Mr.  Rentz  has  served  his 
native  city  of  New  Castle,  Pa.,  as 
mayor,  has  served  as  a  delegate  to  the 
national  Republican  conventions,  pres¬ 
ident  of  the  Rotary  Club,  president  of 
the  Chamber  of  Commerce  and  for 
many  years  has  served  as  president  of 
the  Jameson  Memorial  Hospital  and 
its  predecessor  the  Shenango  Valley 
Hospital. 


Davenport  Attacks 
Shopping  Ne’vrs 

continued  from  page  5 


Store.  Rothenberger’s,  all  of  them  as 
famous  in  their  day  as  the  stores  now 
existing  in  Manhattan.  But  they  re¬ 
fused  to  read  the  handwriting  on  the 
wall  that  a  store  to  survive  must  build 
on  a  firmer  foundation  than  price  ap¬ 
peal  advertising  such  as  is  the  only 
type  merchandising  message  that 
Shopping  News  can  carry. 

“Another  important  factor,  espe¬ 
cially  in  Los  Angeles,  is  the  problem 
of  decentralization  of  the  business  dis¬ 
trict.  At  one  time  in  Chicago  the  re¬ 
tail  stores  within  the  Loop  did  78  per 
cent  of  the  total  retail  volume  of  Chi¬ 
cago.  According  to  a  smnrey  by  the 
State  Street  Stores  Council  made  in 
1935  it  was  revealed  that  the  stores 
within  the  Loop  were  doing  only  18 
per  cent  of  the  total  retail  volume  of 
Chicago.  Institutions  like  Weibolt’s 
and  Goldblatt’s,  each  operating  six 
large  department  stores  in  neighbor¬ 
hoods  outside  the  Loop  of  Chicago 
and  being  barred  from  Chicago’s 
DoAvntown  Shopping  News,  were  the 
central  factors  of  the  building  up  out¬ 
side  of  the  Loop  of  what  amoimts  to 
75  cities  within  a  city. 

“Without  a  doubt,  the  Downtown 
Shopping  News  in  Los  Angeles,  while 
apparently  a  force  to  block  decentral¬ 
ization  of  the  business  district  by 
centering  attention  on  downtown 
stores  and  drawing  huge  crowds  twice 
weekly  through  expensive  bargain  ap¬ 
peal  advertising  not  carrying  a  profit¬ 
making  mark  up,  is  defeating  its  own 
purpose  by  giving  to  the  neighbor¬ 
hood  competing  stores  the  opportunity 
to  dominate  in  the  newspapers  with 
comparatively  small  space  because  so 
much  of  the  department  stores’  adver¬ 
tising  budget  is  consumed  in  the  Shop¬ 
ping  News,  therefore  leaving  wide 
open  the  colximns  of  the  newspapers 
to  competing  stores. 

“Some  merchant-controlled  Shop¬ 
ping  News  in  the  United  States  have 
never  seen  fit  to  go  so  far  as  to  attempt 
editorialization  on  subjects  other  than 
merchandise.  But  in  almost  every 
case  the  venture  into  the  realm  of 
journalism  has  been  disastrous.  Lack¬ 
ing  the  true  publisher’s  sense  of  news 
and  news  values  and  their  medium 
not  being  adapted  in  any  manner  for 
the  publication  of  news  as  news,  their 
efforts  in  the  main  have  been  usually 
of  a  controversial  nature.  Tlie  reac¬ 
tion  of  the  public  has  been  not  only 


prompt  but  bad,  and  because  they  are 
aware  that  the  ownership  is  vested  in 
the  merchants,  the  merchants  have 
received  the  brunt  of  these  criticisms. 

“Remove  the  newspaper  from  Amer¬ 
ican  life  and  there  would  be  chaos. 
It  alone  tells  quickly,  fully  and  with 
pictures  the  news  about  everything 
as  it  happens.  With  the  great  mass  of 
people  the  newspaper  is  the  primary 
source  of  the  information  which  they 
hunger  for  and  need  and,  for  many,  it 
is  the  sole  source.  As  a  result,  the 
newspaper  is  the  medium  around 
which  the  advertiser,  local  or 
national,  can  build  his  plans  with  as¬ 
surance  of  reaching  his  largest  and 
most  responsive  audience. 

“Not  only  is  the  newspaper  the  one 
dominating  medium  for  quick  action 
in  times  of  local,  state  or  national 
crises,  but  when  emergencies  arise  in 
merchandising  it  is  interesting  to  note 
that  the  newspaper  is  the  medium 
used  to  meet  that  emergency.  A  re¬ 
cent  striking  example  was  the  Na¬ 
tional  Used  Car  Week  promoted  by 
the  automotive  industry  of  the  United 
States  in  an  effort  to  break  the  jam  of 
used  cars  that  glutted  dealers  all  over 
America.  They  turned  loose  a  $950,- 
000  advertising  investment  in  news¬ 
papers  alone,  which  amounted  to  five 
times  the  amount  expended  in  all 
other  media  for  all  other  promotion 
combined. 

“As  usual  the  newspapers  delivered. 
Results:  200,000  used  cars  were  sold 
at  an  average  sale  price  of  $200  each 
— a  total  of  $40,000,000  in  sales.  And 
the  selling  cost  for  these  second-hand 
automobiles  and  all  other  merchan¬ 
dising  methods  of  sale  to  move  was 
only  $5.60  per  car,  or  a  percentage 
cost  of  2.8%  and  newspapers  met  an¬ 
other  emergency. 

Newspapers  Are  Needed 

“During  the  recent  labor  troubles 
In  certain  cities  in  the  United  States 
we  have  had  startling  examples  of 
what  occurs  in  a  community  where  a 
newspaper  is  forced  to  suspend  pub¬ 
lication,  even  for  a  day.  In  Portland, 
bvisiness  came  to  a  standstill,  affecting 
everything  from  department  stores  to 
restaurants  and  street  railway  traffic. 
Indeed,  a  city  could  function  more 
easily  without  its  electric  power  than 
without  its  newspapers. 

“I  know  newspapers  well  enough 
to  know  that  while  they  may  grumble 
in  the  Shopping  News  city,  that 
they  do  not  get  the  same  break 
as  Shopping  News  in  that  they 
are  not  provided  with  the  same 
hot  specials  saved  exclusively  for 
Shopping  News  advertising,  and 
thereby  suffer  from  time  to  time  in 
comparison  with  what  merchants  call 
“pulling  power,”  at  the  same  time  I 
am  confident  that  the  same  publishers 
would  much  prefer  to  see  the  coliunns 
of  their  papers  used  for  the  promotion 
of  merchandise  upon  which  the  mer¬ 
chant  can  make  not  only  a  fair  profit 
but  build  lasting  friends  for  his 
store,  and  not  bargain  seekers  who  are 
really  anybody’s  customer,  and  will 
flit  from  store  to  store  lured  by  ever- 
lowering  prices  appearing  in  Shop¬ 
ping  News  advertising  by  the  various 
merchants  of  that  city. 

Urges  Newspaper  Support 

“As  a  retail  man  with  nothing  to 
gain  for  either  the  continuance  of  or 
the  discontinuance  of  Shopping  News, 
I  hold  that  Shopping  News  has  no 
more  place  in  the  modem  department 
store  merchandising  picture  today 
than  would  women’s  high  shoes  or 
bustles  have  as  modem  items,  deserv¬ 
ing  of  the  expenditure  of  one  nickel 
for  advertising  and  promotion.  If 
department  stores  want  to  protect 
their  volume  against  the  inroads  of 
competing  stores,  let  them  concentrate 
their  advertising  in  newspapers.  If 
department  stores  want  to  cut  down 
their  mark-downs,  let  them  concen¬ 


trate  their  advertising  in  newspapers 
and  merchandise  that  brings  them  a 
legitimate  profit.  If  department  stores 
want  to  build  institutions  that  stand 
as  dominant  part  of  their  respective 
communities,  let  them  use  newspapers 
to  tell  their  story  because  the  story  in 
the  newspaper  will  reach  the  mem¬ 
bers  of  the  community  in  a  medium 
that  is  accepted  as  an  integral  part 
of  their  home  and  civic  life,  and  not 
regarded  as  a  glorified  throw-away 
circular  that  must  depend  upon  mark- 
downs  to  get  its  story  read. 

“Before  merchants  can  build  a  big 
business  they  must  either  select  or 
help  to  build  a  big  and  strong  com¬ 
munity.  While  it  is  true  that  indivi¬ 
dual  merchants  do  contribute  taxes 
and  employment  to  a  certain  number 
of  people  in  their  respective  commu¬ 
nities,  the  merchants  business  must, 
of  necessity,  live  off  the  community. 
Leaving  aside  civic  pride  every  de¬ 
partment  store  owner  and  every  mer¬ 
chant  should  guard  zealously  the 
weakening  of  any  link  in  the  chain 
that  makes  for  a  big  and  strong  com¬ 
munity,  and  no  link  in  this  chain,  in 
my  opinion,  and  I  am  sure  in  yours, 
can  begin  to  compare  in  size  and  im¬ 
portance  with  the  part  played  by  your 
local  daily  newspaper. 

“As  merchants,  we  can  contribute 
certain  amoimts  of  cash,  we  can  con¬ 
tribute  our  time  on  committees,  but 
in  the  end  it  falls  upon  the  shoulder 
of  the  newspaper  of  your  city  to  get 
you  new  aqueducts  when  you  need 
them  for  progress,  new  Union  Ter¬ 
minal  Stations,  better  school  condi¬ 
tions,  promotion  of  beneficial  traffic 
changes,  new  Golden  Gate  Bridges, 
and  the  promotion  of  an  endless  num¬ 
ber  of  links  that  make  up  the  vdiole 
chain  of  community  health,  progress 
and  financial  security.  Only  advertis¬ 
ing  support  makes  possible  the  contri¬ 
bution  of  hundreds  of  thousands  of 
dollars  worth  of  newspaper  waste 
space  by  newspapers  in  commimities, 
year  in  and  year  out,  for  those  proj¬ 
ects  that  will  make  for  a  better  city, 
not  to  mention  the  ever-watchful  vigi¬ 
lance  they  must  display  in  State, 
County  and  National  affairs. 

Only  ''Fra*  VoicR*'  Left 

Not  only  do  merchants  today  owe 
every  financial  support  economically 
within  their  power  to  give,  to  news¬ 
papers  for  the  furtherance  of  progress 
in  their  respective  communities,  but 
in  a  nation  whose  foundations  are 
being  attacked  by  radical  forces  such 
as  Consumers’  Research  and  other 
termites  of  destruction,  it  is  not  tmly 
the  duty,  but  a  matter  of  wisdom  in 
every  merchant,  every  manufacturer, 
every  advertising  agent,  to  protect 
the  only  one  free  voice  of  power  we 
have  left  in  America,  namely,  the 
newspaper.” 

Switching  his  attack  to  the  consum¬ 
er  research  groups,  Mr.  Davenport 
termed  the  promoters  of  such  groi4)> 
as  “enemies  of  the  American  indus¬ 
trial  system  and  social  order.”  He 
quoted  financial  statements  revealiuj 
that  in  1932  Consumers  Research,  Inc- 
reported  income  of  $94,138,  and  the 
amount  expended  for  technical  fee 
and  materials  was  only  $7,013. 

“If  these  men  of  Consumers  Re 
search  are  such  able  research  engi¬ 
neers  and  technical  experts  and  car 
accomplish  this  tremendous  task  » 
a  mere  expenditure  of  $7,000  aimual- 
ly,  they  indeed  are  wasting  their 
talents,  for  any  manufacturer  in  ths 
country,  leaving  aside  technical  «• 
search  of  his  competitors’  products 
spends  many  times  that  amount  on 
merely  the  detail  of  improvement  re* 
search  of  his  own  product.” 

Davenport’s  program  to  combat  ^ 
is:  to  find  a  “rabble-rouser  of  ® 
right — to  turn  the  tide  of  consuoets 
from  the  left  of  communistic  prin®’ 
pies  to  the  right  of  the  American  tp 
tern.” 
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ing  as  is  done  may  be  found  in  a  few  140,000  Ad  LineS 
magazines.  The  old  line  trade  mark 

brands  are  still  manufactured  and  In  120-Page  Paper 

sold  and  today  the  average  man  may 

obtain  for  $5,  $7.50  or  $10  a  better  pair  Concentrating  on  two  outstanding 
of  shoes  than  he  could  buy  ten  years  factors,  first,  its  75th  anniversary  and 
ago.  Daily  newspapers  reach  more  second,  the  National  Salesmen  s  Cru- 
men  than  any  other  advertising  sade.  with  its  theme,  “Sales  Mean 
medium  in  existence.  A  few  success  Jobs,”  the  Fort  Wayne  (Ind.)  Journal- 

stories  built  around  a  modest  repair  Gazette  on  July  24  issued  a  120-page 

shop,  plus  the  actual  cost  of  a  3  to  6  paper  in  10  sections  containing  ap- 

or  12  months’  campaign,  another  set  proximately  140,000  lines  of  paid  ad- 

of  figures  showing  the  increase  in  the  vertising. 

repair  shop’s  business,  and  the  in-  The  sales  theme  of  the  edition,  ac- 
crease  in  their  net  profits  would,  we  cording  to  A.  Schaefer,  advertising 
believe,  form  the  basis  of  a  national  director,  was  modelled  after  the  “Sales 
solicitation  for  the  advertising  of  Mean  Job  Crusade”  launched  at  Lin- 
men’s  shoes  in  daily  newspapers.  coin.  Neb.,  which  he  had  investigated 
«ch  year.  There  are  actually  177,151  was  3.7  pairs,  whereas  the  per  capita  i  attending  the  recent  Newspaper 

Les  which  do  less  than  $5,000  a  year  purchases  by  men  were  2.2  pairs  and  Golcl  Etchecl  CopY  Ol  Advertising  Executives  convention  in 
and  their  average  annual  sales  are  children,  2.4.  Because  of  the  high  Hrijlv  Given  tO  Ford  ^  return  he  confuted 

only  $565  a  year.  This  means  an  aver-  percentage  of  women’s  shoes  sold  at  WVen  lO  roru  the  leading  executives  of  local  mdu^ 

age  business  of  $1.88  a  day  for  300  less  than  $3  a  pair  and  because  During  celebrations  the  week  of  fries  and  various  businesses  through 
days.  This  is  gross  sales  volume.  The  women  buy  about  1/3  more  shoes  than  July  30  commemorating  Henry  Ford’s  the  co-operation  of  E.  J.  Gallmeyer, 

Bureau  of  Census  supplies  these  do  men  or  children,  it  follows  that  a  75th  birthday,  the  Detroit  City  Coun-  vice-president  of  Wayne  Pump  Corn- 

startling  figures.  large  percentage  of  every  shoe  repair  cil  hit  upon  the  novel  idea  of  pre-  pany.  A  meeting  was  held  and  the 

Probably  99  out  of  100  shoe  repair  shop’s  orders  will  originate  with  senting  the  famous  industrialist  a  city  organized, 
shops  in  the  United  States  fall  in  the  women.  copy  of  the  front  page  of  the  Detroit  Advertising  copy  from  625  firms  was 

110,000  or  less  volume  per  annum”  This  gives  the  key  to  one  copy  Free  Press  for  July  30,  1863,  the  date  carried  in  the  edition,  many  of  them 

and  a  very  high  percentage  of  these  theme  and,  because  of  the  high  per-  of  his  birth,  etched  on  a  gold  plate,  non-advertisers.  According  to  Mr. 

stores  are  operated  by  shoemakers  of  centage  of  shoes  sold  to  women  The  copy  of  the  page,  set  on  a  black  Schaefer,  the  edition  was  the  largest 
Greek  or  Italian  extraction.  against  men  or  children,  fully  1/3  of  marble  base,  presented  during  the  issued  in  10  years,  exceeded  only 

Few  of  Them  Advertise  copy  prepared  should  be  civic  banquet  July  30  at  the  Masonic  when  the  newspaper  went  into  its 

^  ,  .  ,  directed  to  the  attention  of  women.  Temple  sponsored  by  the  City  of  De-  new  building  in  1928. 

Uumg  me  p^  SIX  months  a  care-  balance  of  the  copy  might  be  troit,  carried  the  following  inscription  The  Passaic  (N.  J.)  Herald-News, 

♦  ^  ^  tVi  ‘^‘rided  equally  between  a  repair  diagonally  across  the  center  of  the  July  13,  also  co-operated  in  the  “Sales 

en  ay  new^apers  ®  service  for  men  and  a  repair  service  page:  “Presented  to  Henry  Ford,  De-  Mean  Jobs”  drive  and  published  a 

centage  of  total  linage  sold  to  retail  children.  troit’s  greatest  citizen,  on  the  occa-  “sale  edition”  with  more  than  1,800 

SW  S  Srs  Ar^gSegate^do  Sue  of  the  Ad.  sion  of  his  seventy-fifth  birthday  by  inches  of  purely  local  copy  in  it. 

millions  of  dollars  worth  of  business  Based  on  dozens  of  tests  made  for  Cttv^'of^'Detrott  "^Julv  'thirtieth  PLANS  320  PAGE  PAPER 
each  year,  and  there  are  more  of  these  other  service  establishments  such  as  .nH  tSrtv  Sf”  ’  JZO-PAGt  PAPbH 

shops  in  operation  today  than  there  laundries  and  dry  cleaners,  an  inter-  nineteen  hundred  ^and  thi  y  g  .  Giving  substance  to  a  plan  devel- 
were  in  1928  and  1929,  during  the  peak  esting  piece  of  copy  with  some  25  to  rTtPRir*  ttM  FFTFn  ago  by  Gene  Howe, 

(rf  our  last  business  boom  39  words,  plus  a  headline,  can  be  run  rCtlCilJ  publisher,  the  Amarillo  (Tex.)  News- 

Interviews  with  retail  shoe  repair  in  two-inch  space.  Because  most  The  Advertising  Club  of  New  York  Globe  is  preparing  to  issue  a  special 


NEWSPAPER 
ADVERTISING  WORKS 


Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  center' 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 
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rew  of  these  store  owners  ever  see 
0  newspaper  solicitor.  Yet  they  rep¬ 
resent,  collectively,  considerable  lin¬ 
age  even  in  cities  as  small  as  50,000. 


CUBSCRIBERS  usually  find  that  Editor  &  Publisher 
has  permanent  or  semi-permanent  value.  It  is  re¬ 
ferred  to  frequently.  The  missing  copy  may  be  the  very 
one  most  needed  as  you  enter  a  conference  on  advertis¬ 
ing,  machinery,  labor,  newsprint  or  some  other  subject 
As  a  service  to  its  readers.  Editor  &  Publisher  now 
makes  available  convenient  and  serviceable  BINDERS 
which  hold  twenty-six  issues.  These  binders  are  offered 
at  the  nominal  price  of  $7.50  for  a  set  of  two — enough 
for  one  entire  year  (single  binder,  $4.00).  These  binders 
are  sent  on  approval  and  it  is  suggested  that  you  place 
your  order  promptly  before  the  limited  supply  is  ex¬ 
hausted.  These  binders  are  especially  made  of  the  most 
substantial  materials  and  embody  a  convenient  device 
for  inserting  each  week’s  copy  as  it  arrives. 


The  simplest  way  to  pick  the  best 
prospect  in  any  market  is  to  interview 
15  or  20  employes  of  the  paper  and 
^k  them  to  name  the  repair  shop  they 
favor.  Interviews  with  15  or  20 
people  will  give  a  list  of  from  5  to  10 
repair  shops  out  of  which  one  or  two 
’•'ay  be  selected  for  a  schedule  of  ad¬ 
vertising. 

Copy  Theme. 

As  stated  in  one  of  these  columns 
se'ne  time  ago.  50%  of  all  women’s 
sell  retail  at  less  than  $3  a  pair, 
of  all  women’s  shoes  sell  for  $3 
le  $7  a  pair.  3.9%  of  all  women’s 
®^?es  sell  retail  at  from  $7  to  $10  a 
P^rr.  Only  one-tenth  of  one  per  cent 
ef  all  women’s  shoes  sold  for  more 
$10  a  pair.  Of  the  417,000,000 
of  shoes  sold  in  the  United 
in  1937,  172,000,000  were 

•"^omen’s  shoes. 
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Roto  Advertising  Off; 
Color  Roto  Shows  Rise 


Chicago,  Aug.  2 — Rotogravure  ad¬ 
vertising  linage  in  newspapers  for  the 
first  six  months  of  1938  showed  a  slight 
decrease  of  1.05%  compared  with  the 
same  period  a  year  ago,  according  to 
figures  released  by  Kimberly-Clark 
Corporation.  Total  volume  for  the 
first  six  months  amounted  to  5,513,- 
486  lines,  a  decrease  of  69,053. 

Local  gravure  advertising  finished 
the  six-month  period  with  an  in¬ 
crease  of  128,785  lines,  or  5.83%.  Na¬ 
tional  roto  linage,  however,  showed  a 
decrease  of  277,8^,  or  7.92%.  Total 
local  gravure  copy  amounted  to  2,207,- 
087;  national  gravure  totaled  3,226,399. 
Monotone  continued  to  lead  color  roto 
by  a  wide  margin,  with  4,754,423  in 
monotone  advertising  and  759,063  in 
color.  The  latter,  however,  showed  a 
gain  of  336,480  lines,  or  79.6%  for  the 
first  six  months  this  year  as  compared 
with  color  roto  linage  for  the  same 
period  a  year  ago. 

In  June,  local  gravure  showed  an  in¬ 
crease  of  18,956,  or  5.21%,  aggregating 
381,018  lines.  National  copy  decreased 
154,884  lines,  or  24.3%,  with  total  na¬ 
tional  linage  amounting  to  482,671. 
Total  gravure  for  June  amounted  to 
863.689,  a  decrease  of  135,928,  or 
13.59%. 


EXPANDS  CAMPAIGN 

A.  Stein  &  Co.,  Chicago  manufac¬ 
turers  of  Paris  garters  and  Hickory 
Foundations,  announced  this  week 
that  fall  and  winter  advertising  ap¬ 
propriations  will  be  increased,  follow¬ 
ing  a  three-day  sales  conference  held 
simultaneously  in  New  York,  Chicago 
and  Los  Angeles.  Budgets  for  news¬ 
paper  dealer  co-operative  advertising 
on  Hickory  foundations  are  to  be 


W.  A.  BAKER  DIES 

William  A.  Baker,  for  30  years  with 
the  Frank  Presbrey  Company  as  space 
buyer,  secretary  and  director,  died 
August  1  at  his  home  in  Rahway,  N.  J. 
Mr.  Baker,  who  was  68  years  old,  re¬ 
tired  from  the  Frank  Presbrey  Com¬ 
pany  in  1933. 


(l^bituarp 


stepped  up  50%,  according  to  Joe 
Krause,  advertising  manager.  In  ad¬ 
dition  to  newspaper  advertising,  the 
firm  will  use  a  large  list  of  national 
magazines  to  promote  sales.  Mc- 
Junkin  Advertising  Company,  Chi¬ 
cago,  handles  the  account. 


GUNMEN  GET  $2,200 

Two  gunmen,  evidently  with  a 
working  knowledge  of  the  daily’s 
routine,  invaded  the  Union  City 
(N.  J.)  Dispatch  circulation  depart¬ 
ment,  July  30,  compelled  six  em¬ 
ployes  including  Thomas  Meegan, 
circulation  manager,  to  lie  on  the 
floor  and  then  took  more  than  $2,200 
representing  circulation  receipts,  and 
escaped  in  a  waiting  automobile.  The 
loss  was  covered  by  insurance. 


HEADS  N.  J.  COUNCIL 

Amory  L.  Haskell  of  Red  Bank, 
N.  J.,  former  General  Motors  Co.  ex¬ 
ecutive  and  organizer  of  Triplex 
Safety  Glass  Co.,  was  named  director 
of  the  New  Jersey  Advertising  Coun¬ 
cil  July  29.  He  will  serve  as  a  dol- 
lar-a-year  man,  starting  Sept.  1.  Had- 
don  Ivins,  editor,  Union  City  (N.  J.) 
Hudson  Dispatch,  is  chairman  of  the 
council’s  executive  committee.  It  is 
planned  to  seek  contributions  from 
railroads,  industry  and  hotels  to  aug¬ 
ment  the  $100,000  appropriation  given 
the  council  to  publicize  the  state’s 
attractions  during  the  current  year. 


RETAIL  RATES  CUT 

The  Chicago  Sunday  Times  an¬ 
nounced  lower  retail  advertising  rates, 
effective  Aug.  1,  introducing  a  sliding 
scale  of  discounts  to  Sunday  retail  ad¬ 
vertisers  from  22.9%  to  28.6%,  bringing 
the  minimum  rate  to  20  cents  a  line  for 
300,000  lines  or  more  within  the  year. 
The  open  rate  is  27  cents  a  line.  Mul¬ 
tiple  pages  of  four  or  more  in  one  is¬ 
sue  earn  a  19  cent  rate  and  eight  or 
more  multiple  pages  reduce  the  rate 
to  18  cents  a  line. 


BERT  E.  COLLYER 

Bert  E.  Collyer,  61,  veteran  turf 
writer,  race  handicapper  and  publish¬ 
er  of  Collyer’s  Eye,  died  in  Chicago 
Memorial  Hospital,  July  28,  following 
an  extended  illness.  Burial  was  in 
Guelph,  Ont.  Bom  in  Durham,  Ont., 
Mr.  Collyer’s  adventurous  spirit  led 
him  as  a  yoimg  man  into  the  Klondike 
gold  fields  of  Alaska.  At  the  age  of 
23  he  scooped  the  world  on  an  ava¬ 
lanche  that  killed  more  than  50  per¬ 
sons  in  Chilkoot  pass.  He  went  to 
Chicago  in  1905.  After  several  years 
in  the  sports  department  of  the  Chi¬ 
cago  Evening  American,  where  he 
served  as  turf  writer,  he  established 
his  own  publishing  and  sports  infor¬ 
mation  service.  He  had  published 
Collyer’s  Eye  for  25  years.  His  daily 
selections  were  syndicated  and  pub¬ 
lished  in  approximately  35  newspa¬ 
pers.  Mr.  Collyer,  widely  known 
among  horse  race  fans,  had  owned 
many  horses,  both  jumpers  and  run¬ 
ners.  Collyer’s  News  Bureau  an¬ 
nounced  this  week  the  late  handicap - 
per’s  work  will  be  continued  by  his 
staff  of  assistants  under  the  direction 
of  Bruce  Morrison. 


FREENDLYS  TO  BERMUDA 

Edwin  S.  Friendly,  business  man¬ 
ager  of  the  New  York  Sun  and  chair¬ 
man  of  the  committee  in  charge  of  the 
Bureau  of  Advertising  of  the  Ameri¬ 
can  Newspaper  Publishers’  Associa¬ 
tion,  sailed  Aug.  4  on  the  Queen  of 
Bermuda  for  Bermuda.  He  was  ac¬ 
companied  by  Mrs.  Friendly  and  their 
two  children,  Helen  and  Edwin  S.,  Jr. 
They  will  stop  at  the  Castle  Harbour 
Hotel  and  return  to  New  York  late 
in  August. 


BERNSTEN  ON  TOUR 

San  Francisco,  Aug.  3 — H.  C.  Bem- 
sten,  newly  named  manager.  Pacific 
Coast  Bureau  of  Advertising,  ANPA, 
headed  south  today  on  the  first  lap  of 
an  extended  coast  sign-up  tour  fol¬ 
lowing  opening  of  offices  in  the  Hol¬ 
brook  building  here.  San  Franciso 
and  Oakland  dailies  were  signed  be¬ 
fore  departure,  he  announced. 


JAMES  H.  HIGGINS 

James  Henry  Higgins,  78,  treasurer 
of  Newburyport  (Mass.)  Daily  News 
since  1911  and  former  president,  trea¬ 
surer  and  general  manager  of  Boston 
Herald  and  Traveler,  who  on  July  1, 
1912,  effected  the  consolidation  of  the 
two  papers,  died  July  31  in  Central 
Valley,  N.  Y.,  following  a  long  ill¬ 
ness.  Born  in  Rochester,  Mass.,  he 
started  his  career  as  a  printers’ 
“devil”  in  a  job  shop  which  he  later 
acquired  a  third  interest.  In  1887 
when  the  Newburyport  News  was 
launched  the  job  shop  was  merged 
with  the  newspaper.  In  1911  he  was 
named  treasurer.  Prior  to  that  time 
he  had  acquired  interests  in  the  Glou¬ 
cester  Times  and  the  Lynn  Times.  He 
became  general  manager  of  the  Bos¬ 
ton  Traveler  in  1911  and  on  July  1 
consolidated  it  with  the  Boston  Her¬ 
ald,  later  becoming  its  publisher.  He 
retired  in  1922  because  of  ill  health. 


LEGARE  B.  BLACKWELL,  63,  busi¬ 
ness  manager  and  co-publisher, 
Laurens  (S.  C.)  Advertiser,  a  weekly, 
died  at  his  home  there  July  26.  He 
began  his  career  with  the  Union 
(S.  C.)  Progress.  After  several  years 
with  the  Progress,  Mr.  Blackwell 
moved  to  Laurens,  where  he  acquired 
an  interest  in  the  Advertiser. 

J.  Melvin  Ledden,  telegraph  editor, 
Kalamazoo  (Mich.)  Gazette,  died  in 
that  city  July  28,  after  a  two-month 
illness.  Before  joining  the  Gazette, 
nine  years  ago,  Mr.  Ledden  served  in 
various  capacities  on  several  Illinois 
dailies.  He  formerly  was  editor  and 
co-publisher  of  Clinton  (Ill.)  Jour¬ 
nal-Public,  and  was  employed  previ¬ 
ously  by  the  Bloomington  (Ill.)  Pan- 
tagraph  and  the  Decatur  (Ill.)  Review. 

T.  Frank  Joyce,  48,  former  news 
executive  of  Boston  Associated  Press 
office  and  more  recently  vice-presi¬ 
dent  and  general  manager  of  Eastern 
Advertising  Company  until  he  re¬ 
signed  in  January  to  undergo  an  op¬ 
eration,  died  at  his  home  in  Cam¬ 
bridge,  Mass.,  July  30.  He  started 
with  the  AP  as  an  office  boy  and 
subsequently  became  news  executive 
of  the  Boston  office,  covering  many 
famous  stories,  including  the  Harry 
K.  Thaw  murder  trial. 

Joseph  Ward  Lewis,  72,  former 
owner  and  editor  of  Pittsfield  (Mass.) 
Journal,  and  at  one  time  city  editor 
of  Middletown  (Conn.)  Herald,  died 
at  his  home  in  Pittsfield,  July  31. 

George  Darling,  69,  Providence, 
R.  I.,  manufacturing  jeweler,  who  has 
throughout  life  been  interested  in 
cartoons  and  puzzle  pictures  and  who 
was  formerly  with  Connecticut  news¬ 
papers  and  the  old  Providence  Tele¬ 
gram  and  the  Providence  Journal, 
died  July  27  there.  He  was  the  cre¬ 
ator  of  the  Sunday  Journal  Doolittle 
puzzle  cartoons. 

Hermon  P.  Wilson,  38,  assistant 
editor,  Fairhaven  (Mass.)  Star,  died 
recently,  failing  to  recover  from  a 
gall  bladder  operation.  He  was  for¬ 
merly  with  the  old  New  Bedford 
(Mass.)  Times. 

Daniel  Farrell,  of  Boston  Herald 
staff  and  formerly  on  the  Providence 


(R.  I.)  Journal  for  a  number  of  years 
died  recently  at  his  home  in  Med¬ 
ford,  Mass. 

Maurice  Splain,  75,  intimate  of 
President  Woodrow  Wilson  who  ap¬ 
pointed  him  marshal  of  the  District 
of  Columbia  in  appreciation  for  pre¬ 
campaign  stories  written  for  the 
Pittsburgh  Post  and  the  Philadelphia 
Record,  died  at  Washington  Sanita¬ 
rium  August  3. 

Herbert  T.  Ezekiel,  75-year-old 
former  newspaperman,  whose  posi¬ 
tions  ranged  from  cub  reporter  on 
the  old  Richmond  Times  when  it  was 
founded  in  1886  to  editor  of  the  old 
Richmond  Dispatch,  died  at  his  home 
there  July  31  after  a  short  illness.  In 
recent  years  he  wrote  a  series  on 
newspapers  and  newspapermen  in 
Richmond  in  earlier  years.  He  was 
the  co-author  of  “History  of  the  Jews 
of  Richmond”  and  author  of  “Recol¬ 
lections  of  a  Virginia  Newspaper¬ 
man.”  He  also  prepared  a  volume 
entitled,  “Richmond  in  Old  Prints.” 
He  is  survived  by  his  wife,  with 
whom  he  celebrated  their  golden  an¬ 
niversary  on  July  3,  1938,  and  a  son, 
Gustavus.  Funeral  and  burial  ser¬ 
vices  were  held  Aug.  1.  Among  die 
honorary  pallbearers  was  Dr.  Doug¬ 
las  Southall  Freeman,  editor  of  Rich¬ 
mond  News  Leader. 


Charles  H.  Branaman,  56,  one-time 
automobile  editor  of  Los  Angeles  Ex¬ 
aminer,  and  later  advertising  and 
publicity  manager  of  Howard  Auto¬ 
mobile  Company,  Los  Angeles,  died 
July  28  at  his  home  from  a  heart 
attack. 


Peter  Sinsabaugh,  27-year-old  son 
of  Chris  G.  Sinsabaugh,  editor  of  the 
Automotive  News,  Detroit,  committed 
suicide  July  30  by  diving  into  Lake 
Erie  and  swimming  out  until  he  sank 
Despondency  over  ill  health,  which 
has  dogged  him  for  eight  years,  was 
given  by  his  parents  as  the  reason  for 
his  suicide.  Just  prior  to  his  death, 
he  had  been  helping  his  father  on  the 
Automotive  News. 


Robert  E.  “Duke”  Dunn,  for  six 
years  police  r^mrter  for  the  Detroit 
Times,  was  drowned  shortly  before 
noon  July  30,  while  taking  his  last 
swim,  prior  to  returning  to  Detroit 
from  his  summer  vacation  at  Glo- 
Rita  Beach,  near  Lexington,  Mkh. 
Dunn,  who  was  30  years  old,  had 
been  in  newspaper  work  in  Detroit 
for  the  past  decade.  He  was  one  of 
the  best  known  and  most  popular  po¬ 
lice  reporters  in  Detroit  He  started 
his  career  as  a  copy  boy  for  the  De¬ 
troit  Neios,  later  becoming  a  reporter, 
He  worked  on  the  old  Detroit  Mirror 
joining  the  Detroit  Times  in  1932. 


HEADS  COAST  BRANCH 

H.  A.  Stebbins,  advertising  and 
sales  specialist,  has  been  appointed 
new  Pacific  Coast  head  of  the  Erwin, 
Wasey  &  Clo.  He  succeeds  the  late 
Louis  Honig. 


C.  H.  TUPPER  DIES 

Clifton  H.  Tupper,  57,  advertising 
man  and  former  publisher,  died  in  a 
San  Antonio  hospital,  July  28,  after 
prolonged  ill  health.  Tupper  foimded 
the  Waco  (Tex.)  Morning  News  and 
later  was  associated  with  publication 
of  the  San  Angelo  Standard.  He  was 
for  a  time  with  the  San  Antonio  Ex¬ 
press-News  advertising  department. 
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JOINS  N.  Y.  STAFF 

New  Zealander  Winston  Turner 


Opportunity 


ioined  the  New  York  staff  of  the  Desire  to  interest  experienced  publishing 

..  .  .  .  e  «•.,  ^  or  advertiftinsr  man.  now  un*emnloved 


Situations  Wanted 

Editoriai 


Australian  Associated  Press  Tuesday 
immediately  after  arriving  on  the 
Normandie,  having  come  to  help  Edi¬ 
tor-Manager  A.  D.  Rothman  and 
Harry  Millican  cover  America  for 
the  Australians.  He  had  been  in  Lon¬ 
don  since  the  Coronation  for  the  Aus¬ 
tralian  Newspaper  Service  which 
represents  two  of  the  biggest  news¬ 
paper  groups  headed  by  Sir  Keith 
Murdoch  (Melbourne)  and  Sir  Hugh 
Dennison  (Sydney). 


BIG  BROTHER  ACT 

Oakland,  Cal.,  Aug.  3— An  unusual 


advertising  man,  now  un-employed 
or  desiring  to  make  change,  in  position 
to  do  all  financing  consisting  defraying 
traveling  expenses,  1,  or  2,  if  more  ad¬ 
vantageous,  in  closing  for  revival  national 
publication  showing  profit  when  discon¬ 
tinued  due  to  questionable  direction,  as 
can  be  substantiated;  to  be  appointed 
business  head  with  equal  holdings  as  ad¬ 
vertiser.  If  not  in  $10,000  class  up  do 
not  answer.  Many  prominent  publish¬ 
ing,  printing  houses  interested.  Financ¬ 
ing  will  be  inside  $300  and  two  weeks’ 
time  maximum.  Can  furnish  A-No.  1 
New  York,  Chicago  references.  Principal 
can  be  seen  by  appointment  Pittsburgh 
sector  or  New  York  conference  with  rep- 
representative.  Box  4185,  Editor  &  Pub¬ 
lisher. 


Editorial  Writer,  dramatics,  books.  Yale 
degree.  Six  years  city  room,  desk, 
features.  Four  years  college  teaching. 
Good  record  magazine  publications. 
Steady,  dependable,  hard  worker.  Box 
4168,  Editor  &  Publisher. 


Managing  Editor — 15  years’  experience 
newspaper,  syndicate,  wire.  New  York 
and  smaller  cities.  I^w  working,  seven 
years  same  employer.  Minimum  $150. 
Available  interview  reasonable  distance 
of  Boston.  Box  4122,  Editor  &  Pub¬ 
lisher. 


Managing  Editor,  35,  Sunday  paper.  15 
years’  experience.  Seek  editorship  daily, 
any  size.  Can  invest.  Have  proved  ability. 
Desire  change.  Box  4134,  Editor  &  Pub¬ 
lisher. 


Nowtpoport  For  Solo 

angle  in  institutional  copy  advertis-  Evening  daU^  gr^^^’  ciTynT^OO 


ing  was  presented  in  this  city  today 
with  placement  of  large  size  newspa¬ 
per  copy  by  the  Retail  Merchants’ 
Association  giving  its  view  of  a  union 
dispute  involving  a  member,  but  of¬ 
fering  to  labor,  at  the  same  time, 
equal  advertising  space  at  association 
expense  to  give  its  reply. 


m 


Southwest.  Showing  operating  profit 
$12,194  first  half  of  1938;  will  do  much 
better  last  half.  Offered  at  $100,000, 
half  down.  No  competition.  Will  pay 
for  itself  five  years,  above  good  salary 
for  publisher.  Should  sell  then  for 
$150,000  up.  What  better  could  you 
askl  LEN.  FEIGHNER  AGENCY,  Nash¬ 
ville,  Michigan. 


Reporter,  rewrite  man,  31.  Hard-work¬ 
ing,  fairly  intelligent  and  reasonably  / 
capable.  Eight  years’  experience.  Box 
4162,  Editor  &  Publisher. 


PRICE  LEAVES  HEARNS 

Arthur  Price,  general  manager  of 
Heams-Newark  Department  Store, 
has  resigned  to  become  vice-presi¬ 
dent  of  Richards  Grape  Products  Cor¬ 
poration  on  Sept.  1.  The  Corpora¬ 
tion  is  one  of  a  group  of  wine  and 
grape  products  companies  controlled 
by  J.  M.  Kaplan,  who  was  formerly 
chairman  of  the  board  of  Hearn  De¬ 
partment  Stores. 


Evening  dally  county  seat  in  east.  Nice 
community,  A-1  plant,  well-established 
business  over  $50,000  annually.  Business 
interests  elsewhere  necessitate  sale.  No 
debts.  Price  $20,000,  half  cash  plus  pur¬ 
chase  of  newsprint  and  stock  on  hand. 
Submit  evidence  you  have  the  cash.  Box 
4188,  Editor  &  Publisher. 


Young  Journalist,  23,  college  graduate, 
can  do  reporting,  copyreading,  use  cam¬ 
era,  knows  advertising;  wishes  job  on 
newspaper.  Graduated  from  good  school ; 
have  had  some  experience;  can  get  good 
recommendations.  Willing  to  start  and 
learn.  Box  4172,  Editor  &  Publisher. 


Situations  Wanted 

General  &  Adnunistrative 


Newspaper  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville.  Mich. 


Business  manager  small  daily,  advertising 
or  classified  manager  large  daily.  17 
years’  experience,  under  40  years.  Know 
all  departments.  Reasonable  salary 
Available  through  sale.  Best  references 
Wire  or  write  Newspaper  Man,  2089 
South  Logan,  Denver,  Colo.,  for  interview 


NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


CLASSIFIED 

ADVERTISING 


Newspaper  Wanted 


Experienced  executive  seeking  position  as 
publisher,  assistant  publisher  or  busi 
ness  manager.  Served  as  assistant  pub 
lisher  and  advertising  director  for  15 
years.  Wide  acquaintance  among  adver 
tising  agencies  and  general  advertisers 
Excellent  references.  Box  4067,  Editor 
&  Publisher. 


Have  $10,000  to  $16,000  cash  for  payment 
on  daily  newspaper  in  city  of  10,000  to 
40,000  population.  Prefer  east  of  Missis¬ 
sippi  River.  Box  4084,  Editor  &  Pub¬ 
lisher. 


RATES 


SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cesh  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORhdS  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
4  Publisher  reserves  the  right  to  classify, 
adit  or  rejeef  any  copy. 


Would  like  to  buy  daily  newspaper  with 
job  plant  in  connection  in  city  of  12,000 
to  35,000.  Prefer  west  coast  territory. 
Box  4165,  Editor  &  Publisher.  _ 


Circulatian  Promatian 


More  money  for  newspaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tenn. 


For  good  newspapers  this  27  year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Expert  in  Production — who  bs.«  had  to 
deal  with  business  in  times  of  depression 
as  well  as  of  prosperity,  wants  to  con¬ 
nect  with  you. 

He  was  one  of  the  most  competent 
among  the  few  leading  European  men  in 
the  production  and  the  commercial  man¬ 
agement  of  newspapers  and  magazines — 
pulling  them  out  of  the  red  under  ex¬ 
tremely  difficult  conditions.  Now  be 
wants  to  capitalize  on  his  unusual  ex¬ 
perience.  He  is  able  to  furnish  novel 
methods  in  promotion  and  publishing 
and  has  an  outstanding  experience  with 
rotogravure  printing,  etc. 

Bring  him  face  to  face  with  argent 
questions  and  be  sure  he  will  show  you 
how  you  can  profit  by  his  knowledge. 
Write  to  Box  4088,  Editor  &  Publisher. 


Special  Editians 


Public  Naticas 

Just  released  I  82  tested  earning  plans, 
many  worked  in  spare  time,  used  by 
writers,  advertising,  newspaper  people. 
Some  have  made  over  $1,000.  Send 
$100  to  SYNDICATORS,  3335-B  Di- 
versy,  Chicago. 


Fifteen  years’  service  to  daily  newspapers. 
Over  100  references  from  leading  pub¬ 
lishers.  Recently  finished  132  page  edi¬ 
tion.  Can  handle  two  more  editions  this 
year.  C.  L.  Leach,  1218  Westmoreland 
Park,  Norfolk,  Vo. 


Halp  Wantad 


(LD 

etin 

IC. 

k.  N.Y. 


Will  Wisconsin  and  Minnesota  publishers 
now  having  a  Wester  Circulation  Cam¬ 
paign  call  or  write  us.  M.  A.  Aasgaard, 
Publisher,  ’The  Messenger,  Menomonie, 
w  isconsin. 

Editor  ft  Publisher  reader  has  the 
privilege  of  asking  any  question,  at  any 
time,  on  any  subject  connected  with 
newspapers  or  advertising.  Our  refer¬ 
ence  files  go  back  for  years,  and  we  are 
well  organized  to  give  quick,  cheerful 
and  intelligent  information  service.  And, 
too,  advertising  men  and  newspaper 
executives  are  cordially  invited  to  make 
Editor  &  Publisher’s  office,  in  the  heart 
of  New  York,  their  business  headquar¬ 
ters  when  visiting  the  Metropolis. 

^  .  EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9-3052 


Advertising  Manager — must  be  star  solici¬ 
tor;  eastern  newspaper  40,000  circula¬ 
tion.  Write  full  details  and  past  experi¬ 
ence,  references  and  salary  desired.  Box 
4180,  Editor  &  Publisher. _ _ 


Printing  and  Selling — I  incrca.ee  your 
business — Ask  a  man  who  knows  about 
recessions  particularly  in  the  publishing 
field. 

I  have  bad  long  experience  in  all  kinds 
of  production  and  publishing.  I  was 
managing  director  of  one  of  the  best 
printing  plants  with  an  outstanding 
rotogravure  production  in  Europe. 

Adapt  your  business  to  circumstances. 
Write  me  for  more  details  about  my  un¬ 
usual  knowledge  in  the  field  of  produc¬ 
tion  and  the  commercial  management  of 
newspapers  and  magazines,  under  Box 
4089,  Editor  &  Publisher. 


Advertising  Solicitor — opportunity  for  ag¬ 
gressive  man  who  can  make  layouts ; 
develop  new  business.  East.  Write  full 
past  experience.  Box  4190,  Editor  & 
Publisher.  _ _ 


District  Managers  wanted  for  mid-western 
newspaper  of  40.000  circulation.  $25.00 
and  $5.00  car  allowance  to  start.  Give 
details  of  experience.  Box  4184,  Edi¬ 
tor  &  Publisher. _ _ 


Publisher  or  general  manager  —  Both  ad¬ 
ministrative  and  detail  experience  busi¬ 
ness  office,  editorial  and  mechanical, 
New  York  and  small  town.  Seven  years 
present  paper,  now  publisher.  Age  34. 
\Vill  accept  nominal  salary  plus  share 
of  increased  profits  or  savings.  Will 

deal  blind  with  New  York  intermediary 
or  come  for  interview,  in  East.  Box 

4116,  Editor  &  Publisher. 


SItuatlans  Wanted 

Mechanical 


Three  side  line  feature  salesmen — to  sell 
four  features,  who  are  now  calling  on 
daily  newspapers.  Must  have  past  fea¬ 
ture  selling  experience.  For  New  York 
and  New  England  states,  west  coast  and 
southern  states.  Will  advance  limited 
drawing  account  against  commissions. 
Save  time,  tell  all  in  first  letter.  Box 
4170,  Editor  &  Publisher. 


Composing  Boom  Foreman  —  Many  years 
Metropolitan  daily  experience,  now  em¬ 
ployed;  union;  understands  rules  and 
what  page  costs  mean  to  publisher;  de¬ 
sires  change;  can  furnish  best  refer¬ 
ences.  Box  4174,  Editor  &  Publisher. 


Wlien  You  Buy  or  Sell  a 

newspaper  property 

Enlist  the  Aid  of  Our 
Brokerage  Service 


SItuatlans  Wanted 

Circulatian 


newspaper  appraisal  I 


CORPORATION 
L.  Parker  Likely,  Pres. 
1707  Times  Bldg.,  New  York 


. . . 


City  Circulator  on  large  daily.  16  years’ 
experience.  Good  record  and  references. 
Prefer  South  or  West.  Capable  of  taking 
full  charge  of  Circulation  Department. 
Would  like  work  on  smaller  paper.  Could 
invest.  Box  4191,  Editor  ft  Publisher. 

Will  sacrifice  present  position  to  gain  daily 
recognition.  Record  shows  35%  circula¬ 
tion  and  net  income  increase  for  week¬ 
lies  in  Metropolitan  Long  Island  and 
New  Jersey,  plus  100%  classified  in¬ 
crease.  National  and  local  display  ex¬ 
perience.  Harvard  graduate.  Good 
references.  Box  4182,  Editor  ft  Pub¬ 
lisher. 


Foreman  or  Supt. — 38,  lifetime  exp.,  16 
years  skipper  dailies  and  job  shops. 
Estimate,  costs,  buying,  manage  plant 
and  help.  Fast  operator,  A-1  machinist 
all  makes.  Markup  and  all  floor  work. 
Know  presses,  stereo. ;  some  offset  and 
photo  engraving.  Loyal,  good  refs. 
Union,  unorganized.  Short  notice.  Box 
4164,  Editor  &  Publisher. 


Printer — A-1  ad  compositor,  ad  foreman 
or  Ludlow  operator;  mark-up,  make-up 
Suspension  of  publication  compels  me  to 
look  el.sewhere.  Know  modern  typog 
raphy  and  modem  production.  Employ 
ers  say:  “More  than  customary  knowl 
edge  of  good  newspaper  and  job-shop 
practices.’’  “High  grade  Ludlow  oper 
ator.’’  “Recommend  him  uncondition 
ally.”  Union  or  unorganized;  references 
Central  location  preferred,  go  anywhere 
Foremanship  experience.  KSL,  c.  o  Me 
Kay,  1036  North  Dearborn,  Chicago. 
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Prattas  &  Mochlnary  Far  Sal# 


For  Sale — Job  printing  plant  now  in  con¬ 
nection  with  daily  newspaper.  Profitable 
business  in  thriving  city  in  New  York 
State.  Desire  to  dispose  on  account  of 
needing  more  space  for  paper  storage 
and  engraving  plant.  Small  amount  cash 
required.  Full  particulars  by  addressing 
Box  4132,  Editor  &  Publisher. 


For  Sale:  One  teletypesetting  unit,  includ¬ 
ing  perforator  and  typesetter,  less  than 
two  years  old.  Perfect  condition.  Low 
price  for  cash.  Athol  Daily  News,  Athol, 
Mass. 


For  Sale — 24-page  Hoe  Right  Angle  News¬ 
paper  Press,  Sheet  Cut  21*^  in.,  8  Col¬ 
umns.  with  Stereotype  Equipment,  as  it 
stands  for  the  next  three  weeks.  Box 
4098,  Editor  &  Publisher. 


For  Sale — TWO  HANGING  STORAGE  AND 
MAKE-UP  RACKS,  electrically  wired, 
Hamilton  make.  Woonsocket  (R.  I.) 
Call. 


For  Sale — Two  small  metal  dump  trucks. 
Approximately  5,000  Wood  Reglets,  10 
em,  6  point  and  12  point.  One  mechani¬ 
cal  Baseball  Play-O-Graph  in  excellent 
condition.  Any  or  all  of  the  above  equip¬ 
ment  can  be  bought  at  a  bargain.  Lex- 
ington-Leader,  Lexington,  Ky. 


For  Sale:  Wesel  “Daniels’’  Type  High 
Planer,  full  newspaper  page  size;  57  in. 
Dexter  heavy  duty  Automatic  Power 
Cutter.  Many  other  fine  values  for  the 
newspaper  and  printing  plant.  Thos. 
W.  Hall  Co.,  Stamford,  Conn. 


For  sale  cheap:  Three  Series  Foundry 
Type,  all  in  good  condition ;  Century 
Light  Italic,  18  to  72  Point;  Chelten¬ 
ham  Bold  Extended,  18  to  60  Point; 
Cheltenham  Light  Italic,  24  to  48  Point; 
Proofs  and  Font  Weights  on  request. 
Republic  Publishing  Company,  Yakima, 
Washington. 

For  Sale  —  24-inch  Robertson  wet  plate 
holder — $40.00. 

3  gal.  Silvaloy  Evaporating  Dish — $10.00 
The  Minneapolis  Star,  Minneapolis,  Minn. 

For  Sale:  24  page,  3  deck,  2  plate  wide 
Goss  straightline.  Cut  off  21%  in., 
equipped  with  Sprague  Automatic  Con¬ 
trol.  and  Plate  making  machinery.  Can 
be  seen  in  operation.  Box  4175,  Editor 
&  Publisher.  _ _ 

Linotype  Mats — One  font  14A20,  one  font 
24A21  caps  run  in  lower  case.  42 A  one 
and  28 A  one,  10A12,  all  fonts  sold  $10 
to  $25  as  is.  Independent,  Richmond, 
California. _ _ _ 

Used  job  printing  machinery,  all  in  good 
running  condition,  for  gale  as  follows: 
Stonemetz  2-revolution,  2  roll  cylinder 
pre.ss  taking  22  x  30  sheet,  $300.00; 
12  X  18  Golding  job  press,  $40.00;  Brown 
carver  paper  cutter  taking  34-inch  sheet, 
complete  with  motor,  $125.00;  Rossback 
perforator,  $50.00;  also  Duplex  casting 
box,  finishing  machine  and  steam  table, 
all  in  usable  condition.  Inquire  Pal¬ 
ladium-Times,  Inc.,  Oswego,  N.  Y. 

Wells  Cross  Rule  Siachlne,  practically  un¬ 
used,  $195.  News,  Port  Angeles,  Wash¬ 
ington. 


Phata-Engravlng  Equipment  Far  Sola 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Machonlcal  Equipment  Wanted 


Ludlow  Equipment  in  good  condition;  cash; 
give  details.  News,  Cadillac,  Michigan. 


Ludlow  Equipment  in  good  condition;  cash. 
The  Daily  Independent,  Anderson,  S.  C. 


Printing  Plant  Wanted 


Wanted  —  Newspaper  plant  equipped  to 
produce  32-page  non-competitive  weekly 
National  tabloid  in  highly  specialized 
field  on  profit-sharing  basis.  Can  pro¬ 
duce  facts  of  interest  to  owner  and 
publisher.  Press  run  250,000  up.  Firms 
foremost  in  field  and  country’s  foremost 
distributing  companies  endorse  publica¬ 
tion.  Advertiser  can  supply  A  No.  1 
distributing  company  references.  Box 
4124,  Editor  &  Publisher. 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  Maditan  Ava.  Naw  Yark 

Business  Established  in  1899 
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EDITOR  <S  PUBLISHER 


SHOP  TALK  AT  THIRTY 


P«gler 
Tells  on 
Broun 


WHETHER  Westbrook  Pegler  is  a 
member  in  good  standing  of  the 
American  Newspaper  Guild  at  this 
writing,  we  don’t 
know.  It  might  have 
been  gathered  from 
his  writings  during 
the  past  year  that  he 
was  or  had  been  a 
guildsman.  If  his  dues  are  paid  up 
now,  he  may  be  subject  to  reprimand 
for  conduct  detrimental  to  the  best 
interests  of  unionism  for  the  colunm 
he  wrote  on  Aug.  2,  anent  the  Con¬ 
necticut  Nutmeg. 

TTiat,  it  is  generally  known,  is  a 
sprightly  10-page  weekly  published 
at  New  Canaan,  Conn.,  by  a  smart 
group  of  literati  —  literary  agents, 
magazine  writers,  authors  and  col¬ 
umnists — including  as  Number  One 
on  the  board  of  editors  and  owners, 
Mr.  Heywood  Broun.  Others,  in  case 
we  have  never  published  this  list  be¬ 
fore,  are  Deems  Taylor,  eminent  mu¬ 
sic  critic  and  radio  m.c.;  Stanley  High, 
writer  and  lecturer  on  cultural  top¬ 
ics  and  erstwhile  adviser  at  the  White 
House;  Colvin  Brown,  journalist; 
Gene  Tunney,  ex-Marine,  undefeated 
heavj’weight  champion  of  the  world; 
John  Erskine,  once  (and  still)  our 
favorite  professor  and  delver  into  in¬ 
timacies  of  the  ancients;  Ursula  Par¬ 
rott.  creator  of  several  best-sellers; 
Quentin  Reynolds,  sports  writer  for 
Collier  s;  Jack  Pegler,  talented  jour¬ 
nalist  in  his  own  right  and  brother  to 
Westbrook;  and  George  T.  Bye,  ver¬ 
satile  literary  agent.  Mr.  Bye  is 
president  and  Mr.  Jack  Pegler,  busi¬ 
ness  manager — and  from  the  looks  of 
the  advertising  columns  of  July  28, 
a  persuasive  gentleman. 

W'ell.  anyway,  the  hardworking 
editors  and  owners  decided  that  their 
corps  needed  help.  They  foxmd  him 
in  Harold  Yudain,  who  had  been 
managing  editor  for  the  nearby 
Darien  News  -  Review,  a  weekly 
owned  by  Congressman  Alfred  Noro- 
ton  Phillips,  Jr.  We  glean  these  facts 
from  a  marked  copy  of  the  Nutmeg’s 
July  28  issue  sent  us  by  an  unknown 
friend. 

Mr.  Phillips,  a  doughty  journalist 
himself,  has  tangled  with  the  press 
on  the  floor  of  Congress,  but  accord¬ 
ing  to  Contributing  Editor  Tunney, 
his  stature  as  a  pugilist  is  somewhat 
short  of  championship  proportions. 
Mr.  Tunney  recites  some  circum¬ 
stances  at  length,  and  we  are  not 
going  to  test  the  Congressman’s  pro¬ 
ficiency  as  a  libel  expert  by  repeat¬ 
ing  them.  Mr.  Westbrook  Pegler  was 
likewise  guarded  in  his  references, 
but  he  hints  that  Mr.  Tunney’s  ob¬ 
servations  produced  some  sort  of  edi¬ 
torial  crisis  in  the  Nutmeg’s  second 
floor  sanctum. 

It  was  all  ironed  out,  and  peace 
reigns  again,  and  as  to  what  all  of 
this  had  to  do  with  the  engagement 
of  Mr.  Yudain,  we  are  not  quite  clear. 
It  seems  to  be  somewhat  concerned 
with  Mr.  Broun’s  potential  1940  po¬ 
litical  career. 

The  little  round  kernel  of  Mr. 
Westbrook  Pegler’s  disclosures  was 
that  Mr.  Harold  Yudain  is  not  a 
member  of  the  American  Newspaper 
Guild  and  that  the  paper  is  produced 
in  a  non-union  shop  in  Connecticut. 
Some  hair-trigger  guildsmen  may  be 
willing  to  conduct  both  Messrs.  West¬ 
brook  Pegler  and  Heywood  Broun  to 
the  doghouse  on  that  information — 
Mr.  Broun  for  not  enforcing  strict 
union  conditions  in  a  set-up  where 
he  has  proprietary  influence,  and  Mr. 
Pegler  for  telling  on  him.  A  reason¬ 
able  answer  probably  is  that  Mr. 


By  ARTHUR  ROBB 

Broun  as  a  proprietor  is  not  greatly 
different  from  other  newspaper  pro¬ 
prietors — he  does  what  he  has  to  do 
ill  the  most  convenient  fashion.  And 
that,  of  course,  does  not  demand  the 
production  of  a  union  card  by  every¬ 
one  who  performs  service  for  him. 


The  Guild 
Makes  a 
Suggestion 


ALONG  THAT  LINE,  there  is  an  in¬ 
teresting  circumstance  in  current 
guild  affairs.  A  former  member  of 
the  Buffalo  Courier- 
Express  staff  was,  on 
that  paper,  associ¬ 
ated  with  the  forma¬ 
tion  of  an  independ¬ 
ent  editorial  organi¬ 
zation.  The  guild  calls  it  a  “company 
union.”  Our  information  is  that  it 
was  not  formed  by  the  employer, 
upon  instigation  of  the  employer,  or 
under  any  threat  by  the  employer — 
that  it  was  a  bona  fide  voluntary 
intra-oflRce  organization  of  employes. 

This  former  staff  man  received  an 
offer  to  join  the  Philadelphia  Record 
as  assistant  city  editor,  a  better  job 
and  at  higher  pay  than  his  Buffalo 
situation.  Five  years  ago,  he  would 
have  given  notice,  packed  his  bag, 
and  hung  up  his  hat  in  the  Record 
office  without  more  ado.  Today,  the 
Record  is  operated  under  a  guild 
shop  contract  and  the  young  man 
would  have  to  rejoin  the  guild  to  get 
the  place  for  which  he  was  hired  on 
his  merits. 

He  wanted  the  job,  and  was  told 
by  Philadelphia  guildsmen  that  he 
would  have  to  make  his  peace  with 
the  Buffalo  guild,  of  which  he  was  at 
one  time  a  member.  He  did  so,  estab¬ 
lished  that  he  had  never  been  sus¬ 
pended  by  the  Buffalo  guild,  even 
though  he  had  quit  paying  dues,  and 
was  restored  to  active  membership. 
His  fine  was  set  at  $25,  later  reduced 
to  $10  w’hen  he  protested  that  the 
smaller  figure  had  just  as  great 
moral  punitive  value  as  the  larger. 
He  paid  and  went  his  way. 

Under  guild  rules,  Philadelphia 
should  have  accepted  the  ruling  of 
Buffalo  as  determining  his  status,  but 
the  Philadelphia  boys  had  further 
qualms,  and  asked  the  opinion  of  the 
International  Executive  Board  of  the 
guild.  The  question  was  looked  upon 
as  a  matter  of  grave  international 
policy,  since,  the  Philadelphia  guild 
feared,  it  might  be  possible  for  a 
publisher  working  under  a  guild  shop 
contract  to  burke  the  works  by  load¬ 
ing  the  staff  with  xJeople  indoctrin¬ 
ated  with  the  company  union  idea! 

Looking  back,  we  wonder  why 
neither  Editor  &  Publisher  nor  the 
ANPA,  which  have  been  accused  by 
guildsmen  of  all  varieties  of  Machia¬ 
vellianism,  never  thought  of  that  one. 
The  possibility  exists.  Even  without 
it,  the  publishers  might  have  been 
shrewder  long  ago  to  grant  the  guild 
shop,  risk  the  possibility  of  news  doc¬ 
toring  for  a  while,  and  let  the  doc¬ 
trinaire  guildsmen  wreck  their  own 
organization  from  within.  Ibere  isn’t 
any  doubt  of  the  capacity  of  some  of 
them  to  do  just  that. 

The  fact  is  that  neither  the  pub¬ 
lishers  association  nor  Editor  &  Pub¬ 
lisher  has  wanted  to  destroy  an  or¬ 
ganization  of  editorial  employes.  With 
few  exceptions,  guild  negotiators  have 
been  able  to  obtain  satisfactory  ad¬ 
justment  of  wages,  hours,  working 
conditions,  vacations,  and  the  radical 
innovation  of  dismissal  pay,  within 
the  reasonable  capacity  of  newspapers 
to  meet  their  demands.  "When  they 
exceeded  that  reasonable  economic 
limit,  they  ran  into  trouble.  When 
they  started  pounding  desks,  shout¬ 


ing,  and  talking  in  terms  of  a  “gun 
at  your  head,”  they  ran  into  resist¬ 
ance.  There  have  been  exceptions  in 
which  publishers  were  arbitrary,  im- 
reasonable,  and  over-smart,  but  the 
vast  majority,  with  and  without  guild 
relationships,  are  willing  to  remedy, 
within  the  limits  of  their  abilities,  the 
economic  disabilities  which  called  the 
guild  into  being. 

Not  many  of  them  are  yet  willing 
to  accept  a  condition  which  makes 
their  employment  of  a  competent 
man  subject  to  first  the  consent  and 
later  the  continued  approval  of  a 
group  which  includes  many  subordi¬ 
nate  to  him,  and  upon  grounds  which 
have  nothing  to  do  with  his  character 
or  his  technical  skill.  The  guild  has 
that  problem  still  to  solve. 


EDWARD  L.  BERNAYS  discusses  the 
salvation  of  democracy  in  the  cur¬ 
rent  issue  of  the  American  Mercury, 
and  incidentally 
notes  a  fact  that  has 
Democracy  received  too  little 

Vorsut  editorial  attention.  He 

"Democracy"  says  that  ten  years 

ago  newspapers,  the 
New  York  Times,  for 
instance,  published  no  discussion 
whatsoever  of  democracy,  and  com¬ 
pares  the  Times’  front  pages  of  May 
30,  1928.  and  of  May  30,  1938,  to  in¬ 
dicate  the  remarkable  change  in  pub¬ 
lic  attitude  toward  this  topic.  His 
conclusion,  after  a  circumstantial  and 
plausible  argument  is: 

“The  preservation  of  our  political 
and  industrial  democracy  depends  on 
our  ability  to  awaken  in  our  people 
an  understanding  of  the  values  of 
political  as  well  as  industrial  democ¬ 
racy.  This  task  must  be  met  by  find¬ 
ing  and  winning  over  the  leaders  who 
play  such  an  important  part  in  de¬ 
termining  the  attitudes  and  actions 
of  the  masses  in  the  Democracy.” 

Mr.  Bernays  and  many  other  writ¬ 
ers,  including  Dean  Carl  Ackerman 
have  demonstrated  that  democratic 
institutions  have  been  wiped  out  for 
most  of  the  world’s  population.  They 
now  exist  subsUmtially  only  in  the 
United  States,  the  British  Isles, 
France,  the  Scandinavian  coimtries, 
Australia,  New  Zealand,  Canada, 
Mexico,  Argentina,  and  Colombia. 
Even  in  some  of  these  “white”  areas 
on  the  map  there  are  gray  shadings. 

We  may  be  in  error,  but  our  pres¬ 
ent  notion  is  that  most  of  the  talk 
here  about  “democracy”  originates 
far  to  the  “Left”  and  is  most  voluble 
among  the  Communists.  At  the  re¬ 
cent  guild  convention  in  Toronto,  the 
word  was  on  many  tongues,  but  upon 
none  more  frequently  than  the  most 
rabidly  radical.  And  we  remarked 
some  time  ago  that  the  guild’s  omni¬ 
bus  resolution  condemning  the  sup¬ 
pressors  of  democracy  around  the 
world  omitted  to  mention  Soviet  Rus¬ 
sia.  The  fascist  spokesmen  are  forth¬ 
right  in  their  condemnation  of  de¬ 
mocracy  as  an  outmoded  institution, 
and  it  has  seemed  to  us  that  the  Left¬ 
ists’  performances  bespoke  an  equal 
contempt,  despite  their  continued  pro¬ 
fession  of  devotion  to  the  ideal. 


IN  BROOKLYN,  recently,  there  has 
occurred  a  series  of  events  which 
seem  to  have  a  bearing  on  this  ques¬ 
tion.  For  many  years, 
Albemarle  road,  west 
of  Flatbush  avenue, 
has  been  a  sort  of 
local  Hyde  Park 
where  isms  of  every 
shade  took  a  nightly  airing.  Flatbush 
avenue  is  a  fairly  busy  street  of  small 


stores,  movie  houses,  etc.,  in  that 
area.  The  cross  streets  are  mainly 
occupied  by  two-family  houses,  with 
a  growing  number  of  apartmenti 
The  population,  we  should  say,  is  a 
good  cross  section  of  Caucasian  New 
York. 

For  years  the  soapboxers  have  hdd 
forth,  each  drawing  their  haloes  of 
friends  and  hecklers,  undisturbed  by 
police  or  violent  objectors.  The  copi 
kept  the  sidewalks  clear  and  pre¬ 
vented  crowd  interference  with  the 
heavy  business  traffic  of  Flatbvuh 
avenue.  The  neighbors  seemed  to  en¬ 
joy  the  show  and  the  business  people 
complained  of  no  loss  to  trade. 

Then  a  few  weeks  ago  a  group  of 
local  residents,  whose  names  indi¬ 
cated  American,  Anglo-Saxon  or 
Irish  descent,  decided  to  add  their 
own  little  forum  to  the  group,  preach¬ 
ing  old-fashioned  Americanism  widi 
probably  a  strong  dash  of  fundamen¬ 
talism,  ps  an  antidote  to  the  assorted 
philosophies  to  which  the  corner  had 
been  devoted.  They  drew  thdr 
crowds,  too,  subject  to  the  same  po¬ 
lice  protection  and  regulation  as  the 
others,  and  the  street  on  meetinf 
nights,  looked  about  the  same  at 
of  old. 

The  new  forum  was  not  more  than 
a  month  or  so  old,  however,  when  it 
ran  into  an  imexpected  snag.  A  pro¬ 
test  was  lodged  with  the  police  and 
borough  authorities,  complaining  that 
the  soapbox  forums  were  blockinf 
traffic  and  interfering  with  busineai. 
The  complaint  was  made  by  a  nei^- 
borhood  chamber  of  commerce,  pre¬ 
sumably  on  behalf  of  the  Flatbui 
Avenue  butchers,  bakers,  specialty 
shops,  haberdashers,  confectioner*, 
who  had  not  been  at  all  disturbed  by 
the  groups  which  had  raved  for  Red 
Russia,  Blackshirt  Italy,  Hitlerism, 
birth  control,  a  wide  assortment  of 
religious  cults,  chest  developers,  etc. 

Traffic  trouble  did  not  arise  until  a 
group  of  people  who  like  the  way  we 
have  grown  up  in  this  country  sou^ 
to  apply  a  pair  of  oratorical  shears  to 
the  lunatic  fringe  who  don’t  like  it 
The  chamber  of  commerce,  we  under¬ 
stand.  had  not  been  noted  for  sus¬ 
tained  activity  until  the  “American¬ 
ism”  issue  arose. 

There  are  ugly  implications  in  the 
story  as  reported.  'ITiey  are  just  a* 
ugly  as  the  suppressionist  activities  of 
Mayor  Hague  in  Manhattan’s  western  I 
neighbor,  for  which  we  have  no  mMn  ' 
use  than  have  the  radical  elemenli  I 
which  have  raised  the  most  dust  about  | 
them. 

For  ovu:  own  part,  we  could  do  with 
a  lot  less  street  comer  chatter  and  * 
lot  less  lip  service  in  print  to  “democ¬ 
racy,”  especially  from  people  whoe* 
loyalty  to  the  principles  of  the  Amer¬ 
ican  fathers  we  don’t  particular^ 
trust.  We  are  all  for  practice  of 
democracy,  in  channels  other  than  the 
ballot  box,  in  our  daily  home,  busi¬ 
ness,  and  social  life. 

We  regard  it  as  the  best  society  that 
has  been  achieved  to  date  by  man¬ 
kind,  with  all  its  defects,  its  slow  me¬ 
chanisms,  and  its  ease  of  perversion,  j 
The  prevailing  experiments  in  Eu¬ 
rope  and  Asia  do  not,  to  this  man, 
represent  progress,  but  a  regression 
to  conditions  from  which  democracy  i 
provided  escape  two  centuries  ago.  | 
And  we  have  a  strong  hunch  that  un¬ 
der  the  new  smoke-screen  of  wordy : 
devotion  to  democracy,  apostles 
that  regression  are  waging  a  subtl^j| 
enervating,  and  possibly  destruction: 
war  against  institutions  which  mo^  | 
of  us  still  respect  and  love. 


How  a 
Traffic  Jam 
Can  Start 


SUNDAY  PRICE  RISE 

Effective  Aug.  1.  the  Mempl^J 
(Tenn.)  Commercial  Appeal 
ffie  carrier  subscription  rate  on 
Sunday  edition  from  five  to  ten  cent 
making  the  weekly  rate  25  cents 
stead  of  20  cents. 
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